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“Le.  the  people  know  the  facts,  and 

the  country  will  be  safe.” 

...Abraham  Lincoln 


^an  ^rancisco  (Tljrotuclf 


INDUSTRIES 


If  you  don’t  know  the  answer  to  that 
one... and  you’re  a  smaller  news¬ 
paper,  large  circulation  weekly  or  a 
supplement  printer... you’re 
missing  out  on  the  single  best  press¬ 
room  profit  center  you  can  own. 

Reliable.  Simple.  Economical. 

Call  William  E.  Seaman,  Vice 
President  of  Sales  and  Marketing 
at  (201 )  469-6600  or  write: 
M.A.N.-Wood  Industries,  Wood-Hoe 
Division,  333  Cedar  Avenue, 
Middlesex,  New  Jersey  08846-2499. 


WOOD-HOE  DIVISION 
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• 
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This  award  will  be  made  by 
The  New  York  Times  in  memory  of  the  late 
Mark  E.  Senigo  for  the  best  in-paper  or  trade 
paper  copy  published  during  1 981 . 


mmm 


Entries  are  now  being 
received  for 

The  1981 
MarkE.  ^ 


Award 

For  Promotion 
Copywriting 


TH£  MARK  L.  Sf  «teO  COLD  HH  AWARD 
PRESERTEO  8¥  THE  HEW  yORI!  TtMES 
!98i 


RULES — Please  Read  Carefully 

1  The  award  will  be  made  to  the  full-time 
employee  of  a  newspaper  who.  in  the 
opinion  of  the  judges,  writes  the  best  in¬ 
paper  or  trade  paper  copy  submitted  in 
the  competition. 

2  The  copy  must  have  been  published 
during  calendar  1 981 . 

3  The  entry  must  consist  of  typewritten 
copy.  Copy  set  in  type  or  an  entry  includ¬ 
ing  layout,  art  or  proof  will  be  disqualified. 
Foreign  language  entries  must  be  accom¬ 
panied  by  an  English  translation. 

4  The  entry  must  be  accompanied  by  a 
brief  submission  letter  signed  by  the  chief 
promotion  executive  or  other  executive  in¬ 
dicating  the  following: 

A.  The  name  of  the  copywriter 
B  An  explanation  of  the  purpose  for 
which  the  copy  was  written. 


C.  An  assurance  that  the  copy  was 
published  in  accordance  with  the 
rules. 

5  Only  one  entry  may  be  submitted  for 
each  newspaper  promotion  department.  If 
one  department  serves  more  than  one 
paper  (i.e.,  a  morning-evening  combina¬ 
tion  or  a  group)  it  could  still  only  submit 
one  entry.  In  cases  where  a  paper  has  two 
or  more  separate  promotion  departments 
an  entry  can  be  submitted  for  each 
department. 

6  Three  judges  will  be  appointed  by  the 
President  of  INPA  at  the  fall  board  meet¬ 
ing.  No  entry  may  be  submitted  from  a 
judge  s  newspaper  during  the  year  in 
which  he  is  a  judge  nor  from  the  paper  of 
the  INPA  President  in  the  year  in  which  he 
appoints  the  judges.  However,  such  en¬ 
tries  for  that  year  from  the  judges'  or  INPA 


President  s  newspaper  may  be  used  in  the 
paper’s  submission  in  the  following  year's 
competition.  The  names  of  all  judges  will 
remain  secret.  The  decision  of  the  judges 
will  be  final. 

7  Entries  should  be  mailed  to. 

Robert  Nelson 
The  New  York  Times 
229  West  43d  Street 
New  York,  N.Y.  10036 

If  a  self-addressed  stamped  envelope  is 
enclosed  with  the  entry,  its  receipt  will  be 
acknowledged. 

8  Deadline:  All  entries  must  be  submitted 
no  later  than  March  1 ,  1 982 

9  The  winner  will  be  announced  at  the 
INPA  Conference  in  San  Francisco 
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EffjBCtiwB 

Heirepaper 


Miami,  Florida 
February  15-19, 1982 

Pasadena,  California 
June  21-25, 1982 


This  is  a  new  seminar  created  to  meet 
the  needs  of  editors  who  are  in  positions 
that  require  design  and  graphics  editing 
skills. 

The  program  is  designed  to  teach 
participants  how  to  create  functionally 
integrated  page  layouts,  develop  prototypes 
for  new  editorial  products,  utilize  computers 
as  design  and  graphics  tools,  conceptualize 
and  create  informational  graphics,  and 
design  for  the  most  effective  and  efficient 
use  of  space;  work  with  type  and  graphic 
devices. 

A  large  portion  of  this  seminar  involves 
hands-on  participation  with  extensive 
critiquing  by  Roger  F.  Fidler,  Knight-Ridder 
Newspaper’s  design  consultant. 

Each  seminar  is  limited  to  20 
participants.  To  register,  fill  out  and  return 
the  form  below  to  Knight-Ridder 
Newspapers  Institute  of  Training,  1  Herald 
Plaza,  Miami,  FL  33101  or  phone  the 
Registrar,  305/350-2903.  The  full  fee  of 
$350  is  payable  in  advance  and  includes  all 
meeting  materials.  Expenses  for  travel  and 
lodging  are  additional.  Upon  receipt  of  the 
fee,  additional  information  concerning  the 
seminar  and  accommodations  will  be  sent. 


REGISTRATION  FORM 


Please  enroll  the  following  person  in  the  Effective  Newspaper 
Design  and  Graphics  Editing  seminar  to  be  held  in: 

□  Miami,  FL  □  Pasadena.  CA. 

NAME _  .  ■  - 

TITLE _ PHONE _ 

COMPANY, _ 

STREET _ 


CITY. 


STATE _ ZIP. 


KNIGHT 

RIDDER 


Knight-Ridder  Newspapers 
Institute  of  Training 

One  ffrrald  Plara.  Miami.  Florida  OIOI 


JANUARY 

FEBRUARY 

MARCH 

S  M  T  «  T  F  S 

ft  M  T  W  T  F  S 

ft  M  T  W  T  F  ft 
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1  2  3  4  5  6 
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3  15  6  7  8  9 

7  8  9  10  11  12  13 

'  8  9  10  1’  12  13 

to  11  12  13  14  15  16 

14  15  16  17  18  19  20 

14  15  16  17  10  19  20 

17  16  19  20  2'  22  23 

21  22  23  24  25  26  27 

21  2?  23  24  25  26  27 

24  25  26  27  28  29  30 

28 

26  29  30  31 

31 

JANUARY 

20- 22 — ICMA/Troy  State  University  Seminar,  Troy,  Alabama 

21- 24 — New  England  Press  association  annual  convention, 

Sheraton-Boston  Hotel,  Boston,  Mass. 

24- 17— Graph  Expo  82  West,  Moscone  Convention  Center,  San 

Francisco. 

25- 28 — NACON,  Doubletree  Inn,  Scottsdale  Mall,  Scottsdale,  Ariz. 
24-25 — NACON  Orientation  Institute,  Doubletree  Inn,  Scottsdale,  Ariz. 

30- Feb.  6— Pennsylvania  Newspaper  Publishers  Assn.  Winter  Manage¬ 

ment  Seminar,  Pineapple  Beach  Hotel,  St.  Thomas,  V.l. 

31- Feb.  3 — International  Newspaper  Advertising  &  Marketing  Executives, 

Sheraton  Washington,  Washington,  D.C. 

FEBRUARY 

1-6 — Suburban  Newspapers  of  America's  Management  Confer¬ 
ence,  Sheraton  Maui,  Maui,  Hawaii 
4 — Newspaper  Advetising  Sales  Association,  N.Y.  Chapter, 
Hotel  Lexington,  New  York. 

6 — Florida  Bar's  8th  annual  Media-Law  Conference,  Sheraton  St. 
John's  Place,  Jacksonville,  Fla. 

7-12 — Modern  Media  Institute  Writing  Center  Seminar  for  editorial 
writers  and  op-ed  columnists.  St.  Petersburg,  Fla. 

11-13 — Oklahoma  Press  Association,  Lincoln  Plaza,  Oklahoma 
City. 

11- 14 — California  Newspaper  Publishers  Association,  Hotel  del 

Coronado,  Coronado,  Calif. 

14-19 — Inland  Daily  Press  Association,  Cruise  Seminar,  Florida 
and  Bahamas,  Sunworld  II. 

20-23 — Great  Lakes  Newspaper  Production  Conference,  Hyatt 
Regency,  Milwaukee 

28-March  2 — SNPA  Production  Conference,  Marriott  Hotel,  Atlanta,  Ga. 

MARCH 

4 — Newspaper  Advertising  Sales  Association,  N.Y.  Chapter,  Hotel 
Lexington,  New  York. 

5-7 — Mississippi  Valley  Classified  Managers  Association  &  Nation¬ 
al  Telephone  Sales  Managers,  Palmer  House.  Chicago,  III. 

7-9 — New  York  State  Publishers  Association,  61st  Winter  Con¬ 
vention,  The  Marriott  Thruway  Hotel,  Rochester,  N.Y. 

10-13 — National  Newspaper  Association,  Gov't  Affairs  Conference 
Hyatt  Regency,  Washington,  D.C. 

14-16 — ^Texas  Daily  Newspaper  Association  annual  meeting. 

Four  Seasons  Plaza  National  Hotel,  San  Antonio,  Tex. 

18-20 — Midwest  Graphics,  O'Hare  Int.  Expo  Center,  Chicago. 

24- 26 — America  East,  Hershey  Lodge  &  Convention  Center, 

Hershey,  Pa. 

30-April  14— National  Newspaper  Association,  Study  Mission  to  Brazil, 
Sao  Paulo,  Rio,  Salvador,  Brasilia. 

APRIL 

3-6 — Interstate  Circulation  Manager's  Association,  Hotel  Her¬ 
shey,  Hershey,  Pa. 

12- 16 — Viewtext  '82  Conference,  New  York  Sheraton,  N.Y.C. 
14-16 — PNPA/IAMA  Display  Ad  Conference,  Marriott  Inn, 

Harrisburg,  Pa. 

18-20 — Northern  States  CMA  Conference,  Ramada  Inn,  Minneapolis. 

25- 28 — Newspaper  Research  Council  Conference,  Doubletree  Inn. 

Monterey,  Calif. 

26- 28 — American  Newspaper  Publishers  Association  Convention, 

Fairmont  Hotel,  San  Francisco. 

29 — International  Kenaf  Newsprint  Conference,  Hyatt  Regency 
Hotel,  San  Francisco. 


MAY 

2-5 — 19th  annual  convention.  Society  of  American  Business 
and  Economic  Writers,  Alameda  Plaza  Hotel,  Kansas  City,  Mo. 
5-7 — American  Society  of  Newspaper  Editors,  Chicago  Marriott, 
Chicago,  III. 

9-13— International  Press  Institute  annual  general  assembly, 
Madrid,  Spain. 
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”Color  flexibility  and  finished  product 
quality  were  lust  two  of  the  reasons 
we  chose  the  Harris  V-15Dr 


Robert  M. Lyons,  Publisher,  Journal-Review,  Crawfordsville,  IN 


“We  had  confidence  in  Harris’ 
reputation  for  engineering  leadership  to 
begin  with.  But  there  were  a  lot  of 
other  things  about  the  Harris  V-15D  that 
helped  us  make  up  our  minds.  Like  the 
proven  brush  dampening,  roller  bear¬ 
ings,  automatic  oiling  and  swing-down 
ink  fountains,  for  example. 

“Harris’  service  really  impressed  us, 
too.  We  needed  a  total  conversion  and 
they  were  willing  to  meet  a  very  rigid 
two-phase  installation  schedule. 

“Now,  we’re  printing  faster  and  get¬ 
ting  better  quality  than  ever  before. 
Makeready,  running  time  and  cleanup 
are  a  snap.  With  8  units  we  can  print  a 


32-page  broadsheet  newspaper  at  speeds 
up  to  25,000  papers  per  hour.  But  we 
only  have  a  circulation  of  about  11,000 
so  we  can  use  this  new  press  for  com¬ 
mercial  jobs,  too.  Before,  the  poor  print 
quality  of  our  press  prevented  us  from 
doing  this. 

“Thanks  to  the  brush  dampening 

^  HARRIS 


system  we  can  run  a  24-page  newspaper 
with  4  process-color  pages  and  great 
print  quality.  We  get  beautiful  open  dots 
and  can  put  color  wherever  we  want. 

“Another  thing— press  downtime 
used  to  be  one  of  our  worst  problems. 

But  we  can  really  depend  on  our  Harris 
V-15D,  no  matter  what  the  job  involves. 
And  that  feeling  alone  is  well  worth  the 
investment!’ 

For  further  information  on  the  V-15D 
and  other  Harris  web  offset  presses, 
write  Market  Services  Department,  Har¬ 
ris  Corporation,  Commercial  Press  Divi¬ 
sion,  P.O.Box  61485,  D/FW  Airport,  Dallas, 
TX  75261.  Telephone:  (817)481-5744. 


YOUR  PHRASING  IS  PHtNOMENAL,YMlR  AUITCRATION 
IS  BRIUIANT,  m,  DAMMIT.  NO  1£A»  SCNTQtCE 
IS  WORTH  85  WORDS-/  I 


The  4th  Estate 


By  Doug  Borgstedt 


Reach  your  newspaper 
customers  and  prospects 
with  advertising  in 

Editor  &  Publisher 


LAKES 

Newspaper 

Production 

Conference 

Issue 

published  FEBRUARY  20, 1982 

Advertising  copy  deadiine  Feb.  11,  1982 

Copies  of  this  special  edition 
of  Editor  &  Publisher  will  be 
distributed  at  the  Great  Lakes 
annual  production  conference, 
Milwaukee  Convention  Center, 
Milwaukee,  Wl,  Feb.  20-23. 

Advertising  rates:  Page,  $1750;  two-thirds,  $1360;  half-page, 
$1030;  one-third,  $735;  one-sixth,  $465  ...  or  your  E&P 
contract  rate  applies.  Standard  AAAA  colors,  $280  extra. 

Reserve  your  space  today! 

Editor  &  Publisher 

575  Lexington  Avenue,  New  York,  N.Y.  10022 
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FACT 


System  Integrators  has  the  largest  news¬ 
paper  text  editing  video  display  terminal 
installation  in  the  U.S. 


FACT 

System  Integrators  has  installed  electronic 
publishing  systems  at  more  than  80  news¬ 
papers  with  daily  circulations  ranging  from 
9,000  to  more  than  1 ,000,000. 


FACT 

In  1981,  System  Integrators  installed  more 
newspaper  systems  in  the  U.S.  than  our  two 
major  competitors  . . .  combined. 


FACT 

The  largest  editorial  system  in  the  U.S.  will 
soon  be  installed  by  System  Integrators. 


FACT 

When  newspapers  need  increased  produc¬ 
tivity,  speed,  and  reliability  .  .  .  they  count  on 
System  Integrators. 


System  Integrators.  The  facts  about  us  speak 
for  themselves. 

System  Integiotois,  Inc. 


Headquarters:  Sacramento,  CA.  Phone  916/929-9481 
Eastern  Division:  Manchester,  NH,  Phone  603/669-41 10 


Editor  &  Publisher 

The  EOURTh  estate 

RotMit  U.  Brown,  PreoMont  and  Editor  Jamaa  Wright  Brown 

Fardinand  C.  Taubnar,  PubHahar  Publisher,  Chairman  of  the  Board,  1912-1959 


Stopping  the  leaks 

“Every  President  has  been  concerned  about  this  problem,” 
said  David  Gergen,  White  House  communications  director, 
referring  to  new  rules  to  stop  unauthorized  disclosures  of 
security  information  to  the  press.  “Every  President  has 
taken  remedial  steps  to  deal  with  it.  This  President  is  attemp¬ 
ting  to  do  it,”  he  said. 

He  should  have  noted  the  efforts  of  previous  Chief  Execu¬ 
tives  have  had  little  success  in  this  area  and  have  served 
mainly  to  create  a  fortress  mentality  in  the  White  House 
accentuating  dangerously  the  adversary  relationship  be¬ 
tween  the  press  and  the  White  House. 

President  Reagan,  in  his  statement,  acknowledged  the 
Constitutional  protection  for  freedom  of  speech  and  freedom 
of  the  press,  but  inherent  in  the  policies  announced  is  the 
philosophy  that  the  public  is  not  entitled  to  know  many  of  the 
things  its  government  is  doing. 

Not  many  members  of  the  press  would  argue  with  the 
premise  that  some  matters  involving  national  security 
should  not  be  released.  However,  in  response  to  questions. 
White  House  officials  failed  to  cite  instances  where  publica¬ 
tion  of  leaks  have  jeopardized  our  national  security.  Not 
many  people  will  agree  that  the  matter  of  selling  or  not 
selling  military  hardware  to  Taiwan  is  a  good  example. 

So,  what  we  have,  is  a  situation  where  every  government 
employe  and  official  must  ask  permission  to  talk  to  a  reporter 
or  suffer  the  consequences  of  an  FBI  probe.  Even  an  inno¬ 
cent  luncheon  with  a  reporter  friend  will  be  suspect.  The 
ignominy  of  a  lie  detector  test  for  suspected  government 
employes  was  considered  at  one  point  before  the  rules  were 
announced. 

We  don't  think  these  rules  will  influence  anyone  who  be¬ 
lieves  firmly  either  for  political  or  moral  reasons  that  the 
public  should  know  some  of  the  things  being  bottled  up  by 
government.  But,  sadly,  it  will  create  a  “we”  and  “them” 
situation  in  which  people  who  work  for  government  are  being 
asked  to  view  “them”  (the  press)  as  the  enemy. 


AT&T  anti-trust  accord 

The  meaning  of  the  AT&T  anti-trust  settlement  and  what 
effect  it  may  have  on  newspapers  and  others  in  the  com¬ 
munications  business  is  not  clear.  In  spite  of  the  agreement 
between  AT&T  and  the  Justice  Department  Judge  Harold 
Greene  of  the  U.S.District  Court  in  Washington  has  balked  at 
dismissing  the  seven-year-old  anti-trust  suit  before  he  has 
reviewed  it. 

It  would  appear,  however,  that  AT&T  has  pulled  off  a  suc¬ 
cessful  end  run  around  the  newspaper  business  and  those 
members  of  Congress  who  have  been  trying  to  keep  the  giant 
corporation  out  of  the  information  business  because  of  its 
near-monopoly  in  the  transmission  business.  The  latter  has 
been  changed  very  little  by  the  agreement,  in  our  opinion. 
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Letters 

REBUTTAL 

Jack  Maury,  the  president  of  the  Asso¬ 
ciation  of  Former  Intelligence  Officers,  in 
a  letter  to  Editor  &  Publisher  (December 
19),  took  issue  with  some  of  the  things  I 
said  in  a  speech  at  Colby  College  about 
legislation  affecting  the  press. 

In  essence,  what  I  had  to  say  was  that 
proposed  legislation,  if  enacted,  might 
well  hamper  legitimate  investigative  activi¬ 
ties  of  the  American  press  such  as  the 
inquiry  by  the  New  York  Times  and  other 
newspapers  into  the  activities  of  Terpil 
and  Wilson  involving  Libya. 

Mr.  Maury  made  several  errors  of  fact 
and  logic. 

He  says  that  the  language  of  the  bills 
makes  it  clear  that  we  have  no  reason  to 
fear.  My  own  journalistic  sense  and  the 
best  legal  advice  I  can  get  says  that  we  do 
indeed  have  much  to  fear. 

This  is  from  an  analysis  by  Katherine 
Darrow  general  counsel  to  the  New  York 
Times: 

“S391,  passed  by  the  House,  contains 
the  language  ‘  ...  in  the  course  of  a 
pattern  of  activities  intended  to  identfiy 
and  expose  covert  agents.’  No  matter 
how  much  we’d  like  to  believe  Mr. 
Maury,  we  canot  be  sure  that  newspaper 
investigations,  or  a  series  of  newspaper 
articles,  that  result  in  the  identification  of 
agents,  like  Wilson  and  Terpil,  not  pre¬ 
viously  publicly  identified,  could  not, 
would  not  be  considered  by  the  Govern¬ 
ment  ‘a  pattern  of  activities  intended  to 
identfiy  and  expose  covert  agents.’ 

“S391  contains  the  language  ‘with 
reason  to  believe  that  such  activities 
would  impair  or  impede  the  foreign  in¬ 
telligence  activities  of  the  United  States.’ 
We  do  not  know  what  a  court  of  law 
would  make  of  these  words,  but  we  sus¬ 
pect  that  some  credence  would  be  given 
to  the  vociferous  arguments  of  the  CIA, 
and  the  Justice  Department  and  the  ma¬ 
jorities  of  the  three  Congressional  Com¬ 
mittees  that  the  public  identification  of 
covert  agents’  identities  does  impair  or 
impede  the  foreign  intelligence  activities 
of  the  United  States.  We  may  disagree; 
but  would  we  be  able  to  argue  successful¬ 
ly,  having  heard  the  Government’s  posi¬ 
tion  and  having  seen  the  legislation  pas¬ 
sed,  that  we  had  no  “reason  to  believe’’ 
that  they  were  right  and  we  were  wrong? 

“The  intent  language  referred  to  by 
Mr.  Maury  is  contained  only  in  HR  4.  It 
would  give  us  a  bit  more  comfort,  but  the 
question  remains — what  evidence  would 
a  court  require  before  a  newspaper  that 
‘names  names’  in  the  course  of  investiga¬ 
tive  reporting  could  be  found  to  have  ‘in¬ 
tended’  the  result  that  Mr.  Maury  and  the 
others  he  cites  say  is  the  inevitable  result 
of  the  naming  of  names? 

“In  the  case  of  Haig  v.  Agee,  referred 
to  in  Mr.  Maury’s  fourth  paragraph,  the 


Supreme  Court  held  that  the  revocation 
of  Philip  Agee’s  passport  did  not  violate 
Agee’s  First  Amendment  rights  because 
it  was  a  restriction  of  conduct  not  of 
speech.  ‘Agee  is  as  free  to  criticize  the 
United  States  government  as  he  was 
when  he  held  a  passport — always  subject, 
of  course,  to  express  limits  on  certain 
rights  by  virtue  of  his  contract  with  the 
Government.’’ 

“The  Supreme  Court  has  not  ruled  on 
the  question  of  whether  Mr.  Agee’s  pub¬ 
lications  are  constitutionally  protected, 
which  is  why  the  Agent  Identification  of 
covert  agents  by  former  Government  em¬ 
ployees  like  Mr.  Agee.  In  any  event,  our 
quarrel  is  not  with  a  law  that  restricts  the 
speech  of  Government  employees.  We 
object,  on  First  Amendment  grounds,  to 
any  law  that  would  restrain  the  publica¬ 
tion  by  a  newspaper  of  information 
obtained  from  non-classified  sources. 

“In  spite  of  Mr.  Maury’s  assurances, 
the  language  of  the  Agent  Identities  Bills 
gives  us  substantial  reason  to  fear  that 
passage  of  this  legislation  would  hamper 
the  work  of  our  reporters.  However,  if 
the  legislation  is  passed,  we  believe  it  will 
eventually  be  held  unconstitutional. 

I  did  not  say  at  Colby,  or  anywhere 
else,  that  the  CIA  was  engaging  in  illegal 
activities  concerning  Wilson-Terpil.  1  did 
say — and  the  CIA  knows  it  and  it  has 
been  printed  in  the  Times  and  ,  I  believe, 
other  newspapers,  that  some  people  in 
the  CIA  knew  of  some  of  the  activities  of 
Wilson  and  Terpil.  As  far  as  I  know,  the 
CIA  has  never  denied  this. 

As  a  matter  of  fact,  on  January  7,  the 
Times  carried  this  report  from 
Washington: 

“The  man  identified  by  the  Govern¬ 
ment  as  the  supervisor  of  a  terrorist  train¬ 
ing  project  in  Libya  has  told  Federal  pro¬ 
secutors  that  the  operation  was  endorsed 
and  put  to  use  by  two  senior  officials  at 
the  Central  Intelligence  Agency  when  it 
began  in  1976.” 

On  the  same  date,  the  CIA,  in  a  formal 
statement,  said  that  an  investigation  in 
1976  of  the  Wilson-Terpil  affair  had  indi¬ 
cated  that  some  employees  had  provided 
support  to  Wilson-Terpil  “without  offi¬ 
cial  agency  sanction  and  action  was  taken 


against  them.”  Mr.  Maury  seems  to  be 
denying  what  the  CIA  officially  con¬ 
cedes. 

I  think  Mr.  Maury  and  his  colleagues 
should  understand  that  those  of  us  in  the 
press  who  opposed  this  legislation  are  not 
opposed  to  legitimate  intelligence  activi¬ 
ties.  We  are  not.  But  we  do  believe  that 
we  can  have  an  effective  intelligence 
agency  without  impinging  on  the  rights 
and  duties  of  the  American  press. 

A.M.  Rosenthal 
(Rosenthal  is  executive  editor  of  the  New 
York  Times.) 

SECRETS 

Frank  Tremaine  is  right,  when  he  in¬ 
sists  President  Reagan’s  foreign  policy 
advisers  must  learn  to  live  with  press 
scrutiny  of  their  personal  behavior  (Shop 
Talk  at  Thirty,  Dec.  12) 

Tremaine’s  comments  approach  but  do 
not  confront  a  part  of  the  problem. 

Is  it  media’s  job  to  identify  government 
secret  agents  and  thereby  set  them  up  for 
assassination? 

Should  media  expose  the  parameters  of 
bargaining  strategy  and  list  the  conces¬ 
sion  limits  allowed  to  diplomatic  negotiat¬ 
ing  teams  before  they  even  leave  town  to 
face  their  adversaries? 

Are  the  performance  limitations  of  new 
war  machines  and  the  results  of  top-level 
war  strategy  planning  sessions  appropri¬ 
ate  meat  for  untrammeled  editorial  de¬ 
bate? 

During  the  height  of  the  MX  con¬ 
troversy,  Russian  operatives  were  seen  in 
Ely,  Nevada  stealthily  pocketing  cham¬ 
ber  brochures.  Obviously  if  they  lack 
finesse,  they  more  than  make  up  for  it 
with  enthusiasm.  Humorous,  yes,  but  it 
also  shows  they  consider  nothing  too  in¬ 
nocuous  to  be  useful. 

If  everyone,  including  me,  has  no  pat 
answers — maybe  the  Fourth  Estate  could 
at  least  begin  by  admitting  a  problem  ex¬ 
ists  with  hostile  nations  perfectly  willing 
to  use  Fol  as  a  weapon  and  equally  pre¬ 
pared  to  shove  it  down  Democracy’s 
throat  in  a  confrontation. 

John  S.  Miller 

105  Rawhide  Way 
Carson  City,  Nev.  89701 


EDITOR'S  COMMENT  I 


Charles  Worth  Ward 
Executive  Editor 
TimesIRecord  News 
Wichita  Falls,  Texas 

“The  New  York  Times  News  Service  has  magnified  the  news 
report  and  analysis  we  bring  our  readers.  Since  many  of  our 
readers  have  just  come  to  Texas  from  the  northeast,  we  find 
a  ready  acceptance  for  the  service.  Also,  the  high  name 
identification  of  such  writers  as  Hedrick  Smith,  Tom  Wicker, 
Russell  Baker,  James  Reston  and  Craig  Claiborne  has  upgraded 
our  editorial  pages....” 
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mo  •bile  (mo'  bol,  mo'  bel) 

1.  moving  or  movable 

Mobile,  true  to  the  dictionary'  definition, 
is  moving — over  the  past  10  years  Mobile 
has  soared  “out  of  sight”  making  it  one 
of  the  fastest-growing  markets  on  the 
Gulf  Coast. 

Mobile’s  future  has  never  looked  brighter. . . 
and  Mobile’s  industries  are  investing  their 
dollars  with  confidence  in  Alabama’s  Port  City. 
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Retailers  urged  to  adapt 
to  changing  market 


By  Bill  Gloede 

“Jeez,  since  we’re  all  going  out  of  busi¬ 
ness,  we’d  better  enjoy  ourselves  now,” 
said  one  retailer  to  another  as  they  re¬ 
trieved  their  coats  after  the  independent 
stores  luncheon  at  this  week’s  National 
Retail  Merchants  Association  convention 
in  New  York. 

Though  he  was  speaking  facetiously, 
his  comment  was  prompted  by  the  bleak 
forecasts,  the  repeated  calls  for  change 
and  the  marketing  success  stones  which 
filled  the  program  for  NRMA’s  71st 
annual  convention. 

Analysts  told  the  retailers  to  expect  a 
decidedly  gloomy  first  quarter  to  lead  to  a 
drop  in  earnings  below  1981  levels.  Stuart 
Robbins,  an  analyst  for  Paine  Webber 
Mitchell  Hutchins,  Inc.,  projected  that 
retail  earnings  will  grow,  but  they’ll  con¬ 
tinue  to  fall  behind  earnings  growth  of 
other  industries  through  the  next  few 
years. 

Robert  A.  Mooney,  manager  of  corpo¬ 
rate  economics  for  the  J.C.  Penney  Com¬ 
pany,  Inc.,  predicted,  “During  the  1980s, 
favorable  demographic  trends,  improving 
productivity,  and  lower  inflation  rates 
will  contribute  to  a  reasonably  healthy 
economy  and  a  positive  market  environ¬ 
ment  for  retailers.”  But  he  cautioned,  “It 
will  take  considerable  skill  to  deal  with 
the  changing  needs  and  interest  of  tomor¬ 
row’s  consumer.  Even  the  concept  of 
value  is  changing.  While  price  will  always 
be  a  factor  in  determining  value,  we  are 
finding  that  quality,  durability  and 
fashion  are  of  growing  importance  in  the 
value  equation.” 

Department  stores  are  under  particular 
pressure  to  develop  new  marketing 
strategies  geared  specifically  to  their  cus¬ 
tomers. 

“During  the  last  three  decades,  depart¬ 
ment  stores  have  been  caught  in  a  vise 
between  discount  store  compe  tition  on 
the  one  hand  and  inflationary  increases  in 
expense  on  the  other,”  explained  Meyer 
Lasker,  president  of  Foley’s  department 
stores  in  Houston. 

“Unless  we  stop  the  proliferation  of 
sale  pricing  in  our  stores,  we  may  do  more 
damage  to  ourselves  than  all  of  our  com¬ 
petition  has  been  able  to  achieve  since  the 
first  learned  critic  predicted  the  demise  of 
department  stores  many  years  ago,”  he 
warned. 

“Perhaps  too  many  of  us  are  too  in¬ 
volved  in  beating  last  year  to  give  suffi- 
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cient  thought  to  the  solutions  for  the  fu¬ 
ture,”  Lasker  said.  “Too  many  execu¬ 
tives  think  the  solution  to  basic  problems 
is  just  to  ‘do  things  better  than  we  have  in 
the  past’  rather  than  realize  that  bold 
breakthroughs  and  creative  thinking  are 
necessary  if  we  are,  in  fact,  to  resolve  the 
problems  we  face.” 

During  the  NRMA  meeting,  the  News¬ 
paper  Advertising  Bureau  released  the  re¬ 
sults  of  a  major  research  study  of  the 
women’s  apparel  market  which,  accord¬ 
ing  to  the  NAB’s  retail  marketing 
vicepresident,  Alfred  Eisenpreis,  shows 
“there  are  a  number  of  indications  that 
department  stores  are  losing  their  lead¬ 
ership  position  as  the  place  women  shop 
for  clothes.”  Since  department  stores 
contribute  roughly  12%  of  newspapers’ 
total  advertising  revenues,  they  are  of 
great  concern  to  the  NAB. 

Last  October,  the  NAB  commissioned 
the  Opinion  Research  Corporation  to 
study  the  shopping  preferences  of  U.S. 
women  over  the  age  of  18.  Among  the 
conclusions  of  the  study  were: 

•  Since  1979,  when  the  bureau  last  sam¬ 
pled  the  female  apparel  market,  depart¬ 
ment  stores  have  lost  share  of  market  to 
specialty  stores.  In  1979,  39%  of  the 
NAB’s  sample  reported  having  made 
their  last  dress  purchase  in  a  department 
store.  Another  29%  reported  having  done 
so  in  a  specialty  store,  13%  in  a  national 
(Continued  on  page  39) 


Every  Saturday  since  1 884 _ 

Reagan  orders 
clampdown  on 
news  leaks 

President  Reagan  put  into  effect  (Janu¬ 
ary  12)  a  policy  to  prevent  national  secur¬ 
ity  information  from  being  made  public. 

David  R.  Gergen,  White  House  com¬ 
munications  director,  said  some  of  the 
disclosures  that  had  caused  the  President 
to  act  had  resulted  in  the  compromise  of 
sensitive  intelligence  sources  and  in¬ 
formation,  including  some  cases  where 
lives  were  endangered. 

Gergen  cited  the  disclosure  of  the 
Administration’s  decision  not  to  sell  adv¬ 
ance  military  aircraft  to  Taiwan.  The 
President  feels  that  the  disclosures  were 
hampering  the  Administration’s  ability  to 
conduct  foreign  policy. 

William  P.  Clark,  the  new  national 
security  advisor,  said  in  some  cases  the 
publication  of  classified  information 
“rules  out  a  foreign  policy  option,  and 
jeoparidzes  an  ongoing  policy.”  He  said 
reporters  were  doing  a  better  job  of  col¬ 
lecting  classified  information  than  Gov¬ 
ernment  officials  had  in  protecting  it. 
“These  limited  measures  are  designed  to 
restore  a  balance  that  has  been  lost,”  he 
said. 

Following  is  the  text  of  the  steps 
ordered  by  President  Reagan  on  protec¬ 
tion  of  classified  National  Security  Coun¬ 
cil  and  intelligence  information: 

Unauthorized  disclosure  of  classified 
(Continued  on  page  23i 


GATHER  AROUND — Newly  appointed  key  executives  of  Gannett  Co.'s  notional 
doily,  USA  Today,  gather  around  prototype  of  the  paper  which  will  begin  pub¬ 
lishing  this  Poll.  Left  to  right:  Ron  Martin,  executive  editor,  Gerald  A.  Bean, 
general  manager,  John  J.  Curley,  editor,  Phillip  T.  Giolonella,  president,  and 
Vincent  E.  Spezzono,  executive  vicepresident.  (AP  Loserphoto) 


Secret  network  smuggled 
news  copy  out  of  Poland 


By  Andrew  Radolf 

Though  Poland’s  military  rulers  se¬ 
vered  communications  and  imposed  cen¬ 
sorship  on  foreign  correspondents  soon 
after  seizing  control  of  the  country  on 
December  13,  they  failed  to  halt  the  flow 
of  unfettered  news  to  the  West. 

Foreign  embassies  continued  to  trans¬ 
mit  information  abroad  via  their  private 
communication  systems.  The  U.S.  State 
Department  regularly  received  uncen¬ 
sored  pool  reports  from  correspondents 
in  Poland  which  it  passed  on  to  news 
organizations.  These  reports  generally 
appeared  in  American  newspapers  with 
the  identification,  “The  following  dis¬ 
patch  is  based  on  information  arriving 
from  Poland.” 

New  York  Times,  Washington  Post, 
and  Los  Angeles  Times  were  among  the 
newspapers  carrying  these  pool  dis¬ 
patches. 

A  network  of  human  “carrier  pigeons” 
came  into  being  soon  after  the  military 
takeover  and  began  smuggling  correspon¬ 
dents’  eyewitness  accounts  out  of  Po¬ 
land. 

The  “pigeons”  spirited  out  copy  by  a 
variety  of  means — from  sheets  of  paper 
stuffed  into  shoes  to  microfilm  sewn  into 
clothing. 

New  York  Times  published  its  first 
“pigeoned”  story  on  December  18  when 
it  ran  a  letter  sent  by  Warsaw  bureau 
chief,  John  Damton,  to  the  paper’s  fore¬ 
ign  editor,  Robert  Semple. 

After  the  18th,  the  Times  no  longer 
printed  bylines  on  its  correspondent’s 
stories.  Eyewitness  accounts  appeared  in 
the  paper  with  the  identifying  overline  in 
italics,  “The  following  dispatch  is  based 
on  information  reaching  the  New  York 
Times  from  Poland.  Normal  communica¬ 
tions  with  the  Times’  Warsaw  bureau 
chief,  John  Damton,  have  been  barred  by 
the  authorities  there  since  Dec.  14.” 

Another  Times  correspondent,  Henry 
Kamm,  was  in  Warsaw  during  the  first 
days  of  the  military  crackdown.  Earlier  in 
1981  the  Times  reassigned  Kamm  from  its 
bureau  in  Bangkok  to  Rome.  When  he 
arrived  in  Italy,  Kamm  obtained  a  visa 
allowing  him  to  travel  to  Poland.  He  en¬ 
tered  the  country  on  November  26  and 
left  on  December  17. 

Damton’s  wife,  Nina,  also  wrote  for 
the  Times  on  a  freelance  basis. 

Times’  stories  from  Poland  in  Decem¬ 
ber  carried  Darnton’s  byline  only  for 
“routine  announcements’’  passed 
through  military  censorship,  foreign  edi¬ 
tor  Semple  said. 

Between  December  13  and  the  easing 
of  censorship  on  January  9,  Semple  said 
dispatches  sent  through  channels 


approved  by  the  military  were  the  only 
times  he  had  any  form  of  direct  com¬ 
munication  from  Damton. 

After  January  9,  Poland’s  military 
allowed  correspondents  to  send  copy  to 
the  west  via  a  single  telex  in  the  Ministry 
of  Information.  Though  journalists  are  no 
longer  required  to  have  their  copy 
approved  in  advance  before  transmitting 
it,  the  military  continues  to  monitor  what 
passes  over  the  telex  line. 

The  military’s  restrictions  on  travel  in¬ 
side  Poland  applied  to  foreign  correspon¬ 
dents  as  well  as  the  populace.  Semple 
noted  that  “letters”  he  received  from  Po¬ 
land  are  filled  with  references  to  furtive 
meetings  about  Warsaw  with  sources.  He 
did  not  know  how  often,  if  at  all,  Damton 
was  able  to  elude  military  check  points 
and  sneak  out  of  the  capital  to  learn  about 
developments  in  other  Polish  cities. 

Semple  said  he  is  now  able  to  send  telex 
messs^es  for  Damton  to  the  Ministry  of 
Information  but  has  been  unable  since 
December  13  to  speak  with  his  Warsaw 
bureau  chief  by  telephone. 

“John  Damton’s  fine,  but  he’s  out  of 
money,”  Semple  remarked.  He  said  the 
Times  arranged  for  an  American  bank  to 
transfer  funds  for  Damton  to  a  bank  in 
Poland. 

Washington  Post  had  three  correspon¬ 
dents  in  Poland  when  the  military  crack¬ 
down  came:  bureau  chief  Michael  Dobbs 
in  Warsaw,  Bonn  correspondent  Bradley 
Graham  in  Gdansk,  and  Nicholas  D. 
Kristof,  a  former  summer  intern  who  was 
traveling  in  Krakow  at  the  time. 

Graham  went  to  Poland  to  cover  Soli¬ 
darity’s  last  general  meeting  in  Gdansk  on 
December  12.  He  was  filling  in  for  Dobbs 
who  had  gone  on  assignment  to  Prague 
and  then  Vienna.  Traveling  by  car,  Dobbs 
managed  to  get  back  to  Warsaw  from 
Vienna  before  the  military  could  establish 
border  checks. 

Graham  left  Poland  on  December  17 
w’nen  his  visa  expired  and  went  to  Paris. 
Kristof  left  Poland  about  December  19. 

On  December  18  the  Post  ran  on  its 
front  page  a  story  by  Graham  from 
Gdansk  detailing  the  mood  of 
“tremendous  uncertainty  and  fear”  in  the 
country  and  one  by  Kristof  from  Krakow 
about  troops  storming  the  Lenin  Steel 
Works.  Both  stories  were  datelined, 
“Dec.  16,  (Delayed).” 

The  Post  ran  a  story  by  Dobbs,  date- 
lined  Warsaw,  Dec.  17,  in  the  same  edi¬ 
tion. 

There  is  a  seven  hour  time  difference 
between  Poland  and  the  eastern  United 
States. 

James  Hoagland,  the  Post’s  assistant 
managing  editor  for  foreign  news,  de¬ 


clined  to  confirm  or  deny  if  these  stories 
reached  the  paper  via  “carrier  pigeons.” 

Elsewhere,  the  Post  ran  a  box  reading, 
“All  Poland-datelined  stories  on  this  page 
were  filed  from  outside  the  country.” 

“The  box  gives  us  a  little  leeway  in 
describing  stories,”  Hoagland  said. 

Nick  Williams,  assistant  foreign  editor 
of  the  Los  Angeles  Times,  said  “within  a 
week”  of  the  imposition  of  martial  law, 
the  paper  received  a  dispatch  from  Dan 
Fisher,  Warsaw  corresondent,  which 
“came  out  with  travelers  and  was  sent  to 
us.” 

Williams  said  some  of  Fisher’s  stories 
“were  in  the  form  of  letters.  It  was  all  just 
plain  copy.  We  received  everything  he 
sent.” 

During  the  first  three  weeks  of  martial 
law,  the  Times  lost  contact  with  Fisher, 
Williams  noted.  He  said  the  paper  sent 
cables  through  to  their  correspondent  in 
the  last  couple  of  weeks  and  recently 
reached  him  by  telex  at  the  Ministry  of 
Information. 

Fisher’s  stories  ran  without  a  byline  or 
a  dateline  and  without  any  overline  simi¬ 
lar  to  what  appeared  in  the  New  York 
Times  and  Washington  Post.  They  were 
identified  solely  as  “special  to  the  Los 
Angeles  Times.” 

“All  the  major  press  agencies  operated 
along  the  same  lines,”  Williams  com¬ 
mented.  “When  martial  law  first  came 
down,  we  were  forced  to  use  analytical 
material  from  the  other  bureaus.” 

Robert  Gibson,  foreign  editor  of  the 
Los  Angeles  Times,  said  Fisher  still  faces 
restrictions  “on  his  ability  to  move.  He 
can’t  leave  Warsaw.  He  still  needs  to  pro¬ 
tect  his  Polish  sources.” 

Gibson  said  he  is  not  aware  of  any  inst¬ 
ances  where  Fisher  “was  harassed  as  an 
individual.  All  the  correspondents  were 
harassed  in  the  sense  they  were  forbidden 
to  travel  and  restricted  as  to  who  they 
could  talk  to.  Dan  Fisher  was  unable  to 
make  a  telephone  call  for  a  month.” 

The  Times  began  receiving  uncensored 
copy  from  Fisher  over  the  Ministry  of 
Information’s  telex  on  January  9,  Gibson 
noted. 

“You’re  not  going  to  get  very  many 
specific  answers”  about  how  copy  was 
smuggled  to  the  West,  Gibson  remarked. 
“We  may  have  to  rely  on  these  methods 
again.” 

Lou  Boccardi,  executive  editor  of 
Associated  Press,  declined  to  give  details 
about  how  the  wire  service  received  its 
stories  from  Thomas  Netter,  its  Warsaw 
bureau  chief. 

“There  are  some  aspects  we’re  not 
going  to  talk  about,”  Boccardi  said.  “It 
would  be  foolish  to  talk  about  them  when 
we  might  need  them  later.” 

“Everybody  was  pigeoning  copy  out,” 
said  Jerry  Loughran,  foreign  editor  of 
United  Press  International.  He  added, 
“During  the  time  of  censorship,  very  lit¬ 
tle  got  out,  really.  The  majority  was  by 
(Continued  on  page  II) 
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(Continued  from  page  10) 
embassy  pool.  Less  was  by  pigeon.” 

UPl’s  two  correspondents  in  Poland 
during  the  crackdown  were  Ruth  Gruber 
and  bureau  chief  Bogdan  Turek,  who  is 
Polish. 

“This  has  been  the  most  severe  restric¬ 
tions  that  I  can  recall,”  remarked  H.L. 
Stevenson,  editor-in-chief  of  UPI,  on  the 
military  censorship.  Stevenson  said  a 
UPI  correspondent  in  Vienna,  Ferry 
Wimmer,  filed  a  story  saying  the  crack¬ 
down  in  Poland  was  “even  more  severe 
than  in  Hungary  in  1956.” 

Stevenson  said  covering  Poland  during 
the  military  takeover  was  “like  standing 
at  a  tall  fence  and  peaking  over  the  top  to 
get  a  glimpse  of  what’s  going  on  on  the 
other  side.  In  my  view,  the  coverage  was 
less  than  complete.” 

He  remarked  a  “subtle  form  of  cen¬ 
sorship”  will  continue  to  be  in  effect  in 
Poland  despite  the  end  of  the  military’s 
ban  on  filing  copy. 

“I’m  confident  the  Polish  government 
will  make  every  movement  to  restrict 
their  (correspondents’)  movement — such 
as  with  their  gasoline  rationing,”  he  said. 

While  Poland’s  military  continues  to 
monitor  journalists,  developments  in 
another  part  of  the  world  portend  new 
troubles  for  foreign  correspondents. 

A  story  by  Pranya  B.  Gupte  in  January 
12’s  New  York  Times  which  was  filed  the 
preceding  day  from  Accra,  Ghana,  site  of 
another  military  coup,  began,  “The  fol¬ 
lowing  dispatch  was  passed  through  milit¬ 
ary  censorship.” 

Parade  on  cable 

ESPN  took  a  look  at  tomorrow’s  foot¬ 
ball  stars  when  it  aired  the  Parade  High 
School  All- America  team  on  January  3. 
ESPN’s  presentation  was  announced  in 
Parade.  ESPN,  a  subsidiary  of  the  Getty 
Oil  Company,  reaches  more  than  13.2 
millions  homes  through  over  2,900  cable 
affiliates. 


The  board  of  directors  of  National  Pub¬ 
lic  Radio  was  scheduled  to  discuss  (Janu¬ 
ary  15)  whether  it  should  formally  prop¬ 
ose  to  E.W.  Scripps  Co.  a  plan  under 
which  it  would  takeover  United  Press  In¬ 
ternational  at  no  cost  in  exchange  for  a 
promise  to  keep  UPI  in  operation  for  at 
least  five  years. 

According  to  Maurice  Mitchell,  chair¬ 
man  of  N  PR’s  board,  UPI -parent  Scripps 
is  “quite  willing”  and  “anxious”  to  give 
the  unprofitable  wire  service  to  NPR  if 
NPR  can  show  it  can  keep  it  operational 
for  at  least  a  five  year  period. 

Under  the  plan,  Scripps  would  “don¬ 
ate”  the  news  agency  to  NPR  and  claim  it 
as  a  charitable  tax  deduction.  According 
to  a  financial  analysis  of  UPI,  NPR  could 
sustain  losses  of  up  to  $50  million  during 
the  five  year  period  before  turning  the 


By  John  Consoli 

The  Sunflower  Group,  a  Kansas-based 
co-op  couponing  organization,  plans  13 
national  runs  this  year  in  newspapers  lo¬ 
cated  in  non-Top  100  markets,  according 
to  its  president  Dennis  Garberg. 

Through  the  Sunflower  Group’s  co-op 
coupon  program,  manufacturers  can 
reach  as  many  as  17.9  million  readers 
through  978  smaller  market  newspapers. 

Garber  said  his  organization  will  be 
buying  close  to  $5  million  in  newspaper 
space  during  the  coming  year,  all  in  news¬ 
papers  that  the  bigger  coupon  vehicles 
like  Vlassis,  Blair,  Product  Movers  and 
NCC  miss. 

According  to  Garberg,  of  the  978  news¬ 
papers  that  he  buys  co-op  coupon  space 
in,  there  is  only  an  overlap  in  about  50 
with  one  or  more  of  the  other  coupon 
vehicles. 

While  the  others  buy  space  in  newspap¬ 
ers  in  New  York  and  Chicago,  for  exam¬ 
ple,  Garberg  is  buying  space  in  such 
newspapers  as  the  Laramie  (Wyo.) 
Boomerang  (circ.  7,671),  the  Conway 
(Ark,)  Log  Cabin  Democrat  (circ.  9,082) 
and  the  hora  (Ill.)  Daily  Clay  County 
Advocate. 

“We  pick  up  where  the  other  programs 
leave  off,”  said  Garberg.  “We  are  in  no 
Top  100  markets.  We  are  basically  in  the 
supplementary  supp  business.  We  are  a 
supplement  to  NCC  or  the  other  prog¬ 
rams.” 

Garberg  said  his  organization  provides 
revenue  for  the  smaller  market  newspap¬ 
ers  that  are  normally  overlooked  by  the 
major  manufacturers  who  promote  by  us¬ 
ing  coupons. 

He  said  the  readers  of  these  smaller 


wire  service  around.  That  figure  was  con¬ 
firmed  by  Frank  Mankiewicz,  president 
of  NPR. 

Mankiewicz  stressed  that  “nobody  is 
close  to  a  deal  now”  and  E.W.  Scripps 
president  Edward  W.  Estlow,  although 
confirming  the  existence  of  “exploratory 
talks”  with  NPR,  said  no  negotiations 
have  been  conducted  and  no  decisions 
have  been  made. 

NPR,  a  non-profit  radio  network, 
under  the  proposal  to  be  discussed, 
would  operate  UPI  as  a  commercial  ven¬ 
ture  and  hopefully  restore  it  to  profitabil¬ 
ity.  NPR  is  also  facing  some  financial 
problems  as  a  result  of  federal  cutbacks  in 
funding.  Mitchell  said  there  is  an  appeal 
on  to  corporations  and  philantropic  orga¬ 
nizations  for  funds  that  would  help  bols¬ 
ter  the  NPR  budget. 


newspapers  also  appreciate  the  service. 
He  recalled  one  instance  where  a  Lara¬ 
mie,  Wyoming  woman  wrote  to  Sunflow¬ 
er  headquarters  expressing  her  thanks 
that  cents-off  coupons  were  now  being 
made  available  in  that  market  for  the  first 
time. 

Sunflower  has  been  in  business  for  ab¬ 
out  21/2  years.  It  was  started  by  Garberg 
after  he  failed,  as  an  employee  of  H&R 
Block,  to  sell  the  concept  to  that  orga¬ 
nization. 

Garberg  said  Consumer  Communica¬ 
tions  Services,  a  subsidiary  of  H&R 
Block,  was  distributing  the  Carol  Wright 
coupon  program  via  direct  mail  at  the 
time  and  felt  the  establishment  of  a 
coupon  program  for  distribution  through 
newspapers  would  conflict  with  this. 

“1  pursued  it  on  my  own  time,”  he 
said.  “It  came  to  a  point  where  I  had  to  go 
ahead  with  it  or  drop  it.”  He  left  to  form 
his  own  company. 

Today,  Sunflower  has  nine  employees, 
is  fully-computerized  and  has  high  speed 
print  production,  Garberg  said. 

“The  markets  we  distribute  in  have  ab¬ 
out  30%  of  the  households  in  the  coun¬ 
try,”  he  said.  “They  are  newspapers  in 
little  towns,  but  there  are  important 
stores,  sometimes  major  chains,  located 
there.” 

Garberg  offers  manufacturers  a  “Mul¬ 
ti-Vendor  Composite  Newspaper  List” 
which  lets  them  know  which  couponing 
service  is  running  in  what  newspapers. 
He  also  has  a  Co-op  Calendar  which 
shows  manufacturers  how  they  can  distri¬ 
bute  coupons  through  the  Sunflower 
program  and  still  use  one  of  the  other 
programs  for  the  Top  100  markets. 

“We  were  started  to  hit  the  smaller 
markets  where  there  was  a  void  in  coupon 
distribution,”  Garberg  said.  “Some 
manufacturers  buy  us  on  a  national  basis, 
some  on  a  regional  basis  and  some  cher- 
rypick  us.  We  are  computerized  so  this  is 
no  problem.” 

“It’s  kind  of  the  best  kept  secret  in 
town,”  Garberg  said.  “Some  of  the  major 
manufacturers  still  don’t  know  that  we 
exist.  I  just  called  on  Lipton  and  they  said 
they  had  never  heard  of  us.” 

Under  the  Sunflower  program,  manu¬ 
facturers  can  run  one  coupon  only  in 
selected  newspapers,  can  run  one  coupon 
and  an  adjoining  ad,  can  run  two  ads  and 
one  adjoining  coupon,  or  can  run  three 
ads  and  an  adjoining  coupon. 

Rates  vary  according  to  the  program 
selected  and  the  total  circulation  of  the 
newspapers  in  which  the  coupon  is  being 
run. 

Sunflower  is  headquartered  in  Over¬ 
land  Park,  Kansas. 


National  Public  Radio  shows  interest  in  UPI 
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Cross-county  daily  Maine  dailies 

,  ■  ,  switch  food 

rescues  powerless  rival  ||3ys  (g  mog. 


Publishing  a  newspaper  is  a  complex 
operation  under  the  best  of  circumst¬ 
ances.  Trying  to  accomplish  the  same 
task  under  emergency  conditions  is 
something  else. 

Employees  of  the  Santa  Cruz  (Calif.) 
Sentinel  were  put  to  the  task  putting  out 
their  product  in  some  very  adverse  condi¬ 
tions  (January  4-6)  when  a  downpour 
flooded  surrounding  communities  and 
left  the  city  without  power  for  46  hours. 

But,  with  the  aid  of  the  only  other  daily 
in  the  county,  the  Watsonville  Register- 
Pajaronian  whose  Goss  Urbanite  press 
was  used  to  print  the  January  5  and  6 
editions,  the  Sentinel  didn't  miss  a  pub¬ 
lication. 

Utmost  cooperation 

“No  question  about  it,”  said  the  city 
editor  Bruce  McPherson,  “our  people 
put  out  1 10%  and  we  received  the  utmost 
cooperation  from  our  competitor  in  Wat¬ 
sonville  to  get  out  an  edition  that  our  sub¬ 
scribers  desperately  needed. 

“News  people  are  a  different  breed,  I 
guess,”  said  McPherson.  “It  doesn’t 
matter  if  you’re  cross-county  rivals,  it 
seems  as  though  people  in  the  news  busi¬ 
ness  don’t  want  to  see  one  another  lose  a 
day  of  publication.” 

The  crisis  resulted  from  a  storm  that 
began  the  evening  of  Sunday,  January  3. 
In  the  next  28  hours,  9'/2  inches  fell  on 
Santa  Cruz  and  more  than  1 5  inches  in  the 
San  Lorenzo  Valley  to  the  North. 

Power  goes  out 

Although  the  Sentinel  wasn’t  flooded 
and  the  Monday  edition  was  printed  on 
the  company’s  %-page  Goss  letterpress 
January  4,  the  real  troubles  began  about  6 
p.m.  that  night  when  power  throughout 
the  county  went  out,  along  with 
thousands  of  telephone  lines. 

With  the  power  outage,  the  Sentinel 
lost  much  of  what  it  had  put  out  overnight 
in  its  Itek  computers  for  the  24-page  Janu¬ 
ary  5  edition.  However,  with  the  aid  of  a 
gasoline-powered  generator  in  its  base¬ 
ment  the  Sentinel  staff  regrouped  and 
limped  on  (and  off)  to  get  the  product 
ready  for  the  press  about  an  hour  late. 

“Since  our  generator  doesn’t  have 
enough  power  to  run  our  letterpress,  we 
called  Watsonville  for  help.  They  re¬ 
sponded  in  flying  colors,”  said 
McPherson. 

After  using  the  R-P’s  shrink  lens 
camera  to  fit  a  narrower  web,  the  press 
run  started  about  6  p.m.  in  Watsonville 
as  opposed  to  the  normal  1:30  p.m.  “at 
home.”  Sentinel  circulation  personnel 
went  to  Watsonville.  Motor  routes  were 
delivered  that  night,  but  due  to  street 
lights  being  out,  bike  carriers  were  in¬ 


structed  to  deliver  early  Wednesday 
morning.  More  than  27,000  of  the  28,000 
circulation  was  distributed  by  early 
morning  Wednesday. 

More  trying 

The  situation  became  more  trying  on 
January  6.  In  a  building  that  was  about  20 
degrees  below  normal  and  with  the  gener¬ 
ator  going  on-and-off-again  most  of  the 
day,  all  but  eight  of  the  44  pages  for  the 
Wednesday  edition  were  camera  ready. 
Then  the  generator  decided  to  quit  and 
the  vital  disc  drives  to  the  computer  were 
lost. 

The  Sentinel  again  asked  Watsonville 
for  help,  only  this  time  in  allowing  the 
staff  from  Santa  Cruz  to  process  editorial 
matter  at  the  R-P,  as  well  as  with  the  press 
run. 

Again  there  was  full  cooperation.  By 
the  time  seven  desk  people  arrived  at  the 
Watsonville  office,  R-P  personnel  had  an 
instruction  sheet  ready  explaining  how 
Sentinel  personnel  could  go  online  to  an 
all-new  SSI  computer  system.  Register- 
Pajaronian  employees  also  helped  put 
copy  through  the  system. 

By  7:15  p.m.,  the  R-P’s  press  was  run¬ 
ning  off  the  Sentinel’s  Wednesday  edi¬ 
tion.  The  same  distribution  system  as 
January  5  was  followed  and  all  but  about 
500  of  the  Sentinel’s  subscribers  got  their 
newspaper  by  early  Thursday  morning. 

“It  was  quite  an  experience,”  said 
McPherson,  “one  that  we  hope  to  never 
go  through  again.  It’s  a  great  example  of  a 
cooperative  venture  to  see  that  a  news¬ 
paper  is  published.  But  through  it  all  our 
people  kept  repeating  that  the  trials  that 
they  were  going  through  were  nothing 
compared  to  those  who  lost  loved  ones  or 
their  homes  in  this  disastrous  flood.” 


Completes  purchase 

Asbury  Park  (N.J.)  Press  has  com¬ 
pleted  the  purchase  of  the  Bayshore  Ad¬ 
visor  and  four  related  companies.  The 
Ad-visor,  a  free  distribution  advertising 
and  newspaper  established  in  1958,  will 
continue  to  be  published  twice  weekly  by 
Summerfield  Operating  Co.  Robert  E. 
Murphy,  general  manager  of  the  Press,  is 
president  of  Summerfield.  The  former 
owner,  Robert  Pfleger,  will  stay  as 
vicepresident,  sales  development.  In 
addition  to  the  Ad-visor,  the  Press  ac¬ 
quired  from  Summerfield  a  direct  mail 
operation.  Addresses  Unlimited;  Carrier 
Boys  of  Monmouth,  a  distribution  com¬ 
pany  owned  by  Pfleger  and  Harold  Matz- 
ner,  N.Y.;  Adventure  Travel  Consul¬ 
tants,  atravel  agency;  and  Ad-visor  Print¬ 
ing  Co. 


Bangor  (Me.)  Daily  News  and  Portland 
(Me.)  Press  Herald  have  announced  a 
change  in  food  day  editions  from  Tuesday 
to  Monday. 

The  Daily  News  made  the  switch  on 
January  4.  The  Press  Herald  will  change 
to  Monday  on  February  1 . 

Roger  K.  Choquet,  manager,  general 
advertising,  explained  the  change  in  a  let¬ 
ter  sent  to  food  executives  on  December 
1 1 .  He  said  Maine’s  wholesalers  and  re¬ 
tailers  have  “long  requested”  national 
food  ads  and  local  food  news  to  be  pub¬ 
lished  on  Mondays.  “It’s  time  we  did,” 
Choquet  said. 

Choquet  said  the  Daily  News  has  6  ma¬ 
jorweekly  retail  food  advertisers.  He  said 
five  of  these,  which  account  for  about 
90%  of  the  total  food  business  in  the 
News’  8-county  area,  schedule  their 
major  weekly  advertising  on  Mondays. 

“It  is  this  retail  food  advertising,”  he 
stated,  “which  actually  determines  a 
newspaper’s  ‘Best  Food  Day’.” 

By  making  Monday  “Best  Food  Day”, 
the  newspaper  is  helping  an  advertiser’s 
marketing  strategy  which  is  designed  to 
spread  out  weekly  food  shopping  from  a 
“very  busy  Thursday-Friday-Saturday  to 
a  more  balanced  six  days,  Monday 
through  Saturday.”  Retailer’s  advertised 
weekly  food  specials,  he  noted,  are  ap¬ 
plicable  the  entire  week,  giving  consum¬ 
ers  an  opportunity  to  food  shop  any  day. 

On  the  national  level,  Choquet  said  the 
national  food  advertiser  wants  to  be  with 
this  local  food  advertising  environment, 
and  with  the  paper’s  local  editorial  en¬ 
vironment. 

Choquet  said  he  believes  that  more 
New  England  newspapers  will  also 
change  to  earlier  in  the  week. 

Ad  Bureau  seeking 
ad/marketing  mgr. 

The  Newspaper  Advertising  Bureau  is 
looking  for  an  advertising/marketing 
manager  and  is  willing  to  pay  a  salary  up 
to  $35,000. 

To  qualify,  you  must  have  a  minimum 
of  5  years’  experience  in  either  media, 
market  research,  and/or  packaged  goods; 
a  marketing  or  communications  degree; 
plus  strong  analytical  and  communica¬ 
tions  skills.  Ad  agency  background  is  also 
desirable. 

The  ad/marketing  manager  will  report 
to  Uldis  Grava,  vicepresident,  director  of 
marketing  services  for  the  Ad  Bureau. 
The  duties  include  the  initiation  and 
analysis  of  research;  preparation  of  sales 
promotional  materials  and  presentations; 
and  involvement  in  training. 
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Executives  named  to  run  USA  Today 


Key  executive  appointments  for  USA 
Today,  the  nationwide  general  interest 
daily  newspaper  which  Gannett  will  start 
publishing  this  Fall,  were  announced  by 
Allen  H.  Neuharth,  Gannett  chairman 
and  president.  They  are: 

Editor — John  J.  Curley,  43,  formerly 
Washington  bureau  chief  and  general 
manager  of  the  Gannett  News  Service 
when  it  won  the  1980  Pulitzer  Prize  Gold 
Medal  for  Public  Service,  and  presently 
president  of  the  Gannett  Mid-Atlantic 
Newspaper  Group  and  publisher  of  the 
Wilmington  (Del.)  News-Journal. 

President — Philip  T.  Gialanella,  51, 
presently  president  of  the  Gannett  South¬ 
west  and  Pacific  Newspaper  Group  and 
publisher  of  the  Honolulu  Star-Bulletin 
and  formerly  an  executive  on  Gannett 
newspapers  in  New  York  and  Connec¬ 
ticut. 

Executive  vicepresident — Vincent  E. 
Spezzano,  55,  presently  president  of  the 
Gannett  Southeast  Newspaper  Group 
and  publisher  of  Today  in  Florida  and 
previously  a  news  staffer  and  promotion 
executive  on  the  Gannett  Rochester 
Newspapers  and  a  Gannett  marketing  ex¬ 
ecutive. 

Executive  editor — Ronald  D.  Martin, 
44,  executive  vicepresident/news  of  the 
Gannett  Satellite  Information  Network 
(GANSAT)  and  previously  editor  of 
newspapers  and  magazines  in  Detroit, 
Miami,  Baltimore,  New  York  City,  and  of 
Gannett  newspapers  in  Rochester,  N.Y. 
and  in  Florida. 

General  manager — Gerald  A.  Bean,  38, 
presently  executive  vicepresident  and 
general  manager  of  GANSAT  and  pre¬ 
viously  on  the  Gannett  Rockford  news¬ 
papers,  where  he  rose  from  reporter  to 
production  director  to  publisher. 

Maurice  L.  Hickey,  as  president  of 
GANSAT,  the  coordinating  subsidiary 
for  the  USA  Today  project  during  the 
past  year,  will  serve  as  a  senior  consul¬ 
tant  to  the  new  newspaper’s  operating 
executives,  Neuharth  said. 

Neuharth  said  the  appointments,  effec¬ 
tive  immediately,  will  establish  a  lead¬ 
ership  team  designed  specifically  to  fit 
USA  Today  needs,  with  Curley  and 
Gialanella  reporting  directly  to  him  as 
Gannett  chief  executive  officer  and  shar¬ 
ing  the  day-to-day  management  responsi¬ 
bilities. 

Curley,  with  Martin,  will  be  responsi¬ 
ble  for  all  news  and  editorial  activities,  he 
said,  and  Gialanella,  with  Spezzano  and 
Bean,  will  supervise  all  advertising,  cir¬ 
culation,  production  and  promotion  op¬ 
erations. 

Curley,  Gialanella  and  Spezzano  will 
continue  as  members  of  the  Gannett 
Operating  Committee,  Neuharth  said,  in 
connection  with  their  USA  Today  and 
other  corporate  responsibilities. 

Following  the  USA  Today  appoint¬ 


ments,  John  E.  Heselden,  president  of  — William  Honeysett,  44,  vicepresi- 

the  Gannett  Newspaper  Division,  dentoftheGannettSouthwestandPaci- 
announced  these  appointments,  effective  fic  Newspaper  Group,  succeeds 
immediately,  and  realignments  of  region-  Gialanella  as  president  of  the  Gannett 
al  responsibilities:  Southwest  Newspaper  Group,  covering 

— Thomas  P.  Dolan,  62,  president  of  newspapers  in  Arizona,  California.  New 
the  Gannett  Northeast  Newspaper  Group  Mexico  and  Texas,  continues  as  pub¬ 
covering  Connecticut,  New  York  and  Usher  of  the  San  Bernard/no  (Calif.)  Swn, 
Vermont,  becomes  president  of  a  ex-  and  becomes  a  member  of  the  Gannett 
panded  Gannett  East  Newspaper  Group,  Operating  Committee, 

adding  the  Mid- Atlantic  newspapers  in  — Gialanella  will  continue  as  publisher 

Delaware,  New  Jersey  and  Pennsylvania,  of  the  Honolulu  Star  Bulletin,  as  presi- 
— Paul  B.  Flynn,  46,  moves  from  dentof  Hawaii  Newspaper  Agency,  Inc., 
vicepresident  to  president  of  the  Gannett  and  as  president  of  the  Gannett  Pacific 
Southeast  Newspaper  Group,  succeeding  Newspaper  Group,  including  Hawaii  and 
Spezzano,  with  responsibility  for  news-  Guam. 

papers  in  Florida,  Georgia,  Kansas,  — Spezzano  will  continue  as  president 

Louisiana,  Missouri,  Oklahoma  and  the  ofCape  Publications  and  publisher  of  To- 
Virgin  Islands.  Flynn  continues  as  pub-  day  at  Cocoa,  Fla. 

Usher  of  the  Fr.  A/ey?r5  (FI.)  NeH’j-Pre55,  — Curley's  successor  as  publisher  of 

and  becomes  a  member  of  the  Gannett  the  Gannett  Wilmington  newspapers  will 
Operating  Committee.  be  announced  shortly. 

Washington  Post 
to  try  cable  tv 

Washington  Post  unveiled  its  first  within  each  channel.  There  is  another  12- 
move  into  the  burgeoning  cable  television  channel  system  serving  in  the  Maryland 
field  with  ambitious  plans  to  provide  local  suburb  of  Gaithersburg, 
news  and  advertising  programming  for  But  the  Post  is  anticipating  1983  staijt- 
cable  system  operators  in  the  Washington  ups  of  larger,  lOO-channel  systems  in  the 
metro  area.  adjacent  Maryland  counties  of  Prince 

Thomas  H.  Ferguson,  Post  president,  Georges  and  Montgomery.  Both  county 
said  “preliminary  reaction”  to  the  plan  governments  currently  are  involved  in 
had  been  encouraging.  “Cable  system  awarding  franchises  for  such  systems, 
operators  appear  to  feel  there  is  a  definite  Ferguson  said  the  Post  will  begin  im- 
need  for  this  kind  of  local  programming.”  mediate  discussions  with  owners  of  the 

Post  publisher  Donald  E.  Graham  said  existing  systems  as  well  as  applicants  for 
cable  channels  would  give  the  newspaper  the  franchises  about  to  be  awarded, 
“another  way  to  distribute”  the  informa-  Ferguson  made  it  clear  the  Post  wants 
tion  its  news-gathering  team  already  col-  to  achieve  near  total  penetration  of  what- 
lects  each  day.  Graham  emphasized  the  ever  cable  market  eventually  develops 
Post  plans  to  develop  only  local  program-  for  the  Washington  metro  area.  He  said 
ming.  “Virtually  all  of  the  programming  the  Post  hopes  to  work  out  identical  oper- 
now  being  produced  for  cable  systems  is  ating  agreements  with  the  existing  sys- 
national  in  focus,”  Graham  said.  terns,  as  well  as  “all  competing  applicants 

The  Post  intends  to  try  and  get  agree-  in  Jurisdictions  where  the  franchises  have 
ments  with  all  local  cable  systems  allow-  not  yet  been  awarded.” 
ing  it  to  lease  two  channels  for  local  prog-  The  Post  announcement  said  the  corn- 
ramming,  one  for  news,  sports  and  in-  pany  expects  to  begin  operating  cable 
formation,  the  other  for  advertising  and  news  channels  in  1983. 
shopping  information.  Lawrence  C.  Kramer,  who  served  as 

Alice  Rogoff,  an  assistant  to  Graham,  the  editor  of  the  Trenton  (N.J.)  Times, 
said  initial  plans  are  for  simple  one-way  from  March  1980  until  its  sale  by  the  Post 
programming  but  that  future  installations  last  October,  was  appointed  as  assistant 
expected  in  the  Washington  area  would  to  both  the  publisher  and  the  executive 
open  up  two-way  capacity  so  consumers  editor  of  the  Washington  Post, 
could  call  up  whatever  information  they  He  will  assist  in  the  development  of 
please.  future  electronic  publishing  ventures  for 

Currently,  12-channel,  one-way  cable  the  Post, 
systems  are  operating  in  three  Northern  Richard  Sammons,  Post  Co.  president, 
Virginia  suburbs  of  Washington:  Arling-  said  the  company  has  an  agreement  in 
ton,  Alexadria  and  Reston.  (The  Arling-  principle  with  Active  Markets  Inc.,  Belle- 
ton  system,  however,  achieves  36-  vue,  Washington,  for  the  sale  of  Inside 
channel  capacity  by  operating  three  teirs  Sports. 
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Unsure  of  newspaper  Impact 

Publishers  huddling 
on  AT&T  settlement 


By  George  Brandon 

A  topic  for  discussion  among  the  direc¬ 
tors  of  the  American  Newspaper  Pub¬ 
lishers  Association  meeting  in  Dorado 
Beach,  Puerto  Rico,  January  18-21  is  the 
AT&T  settlement. 

In  the  wake  of  the  surprise  announce¬ 
ment  January  8  by  Assistant  Attorney 
General  William  Baxter  that  the  Justice 
Department  had  settled  its  seven-year- 
old  antitrust  suit  against  the  American 
Telephone  &  Telegraph  Co.,  newspaper 
publishers  concerned  about  the  effect  on 
the  emerging  field  of  electronic  pub¬ 
lishing  faced  a  murky  crystal  ball. 

It  was  clear  AT &T  had  agreed  to  an  $80 
billion-plus  divestiture  of  its  local  operat¬ 
ing  companies,  the  22  Bell  System  groups 
that  handle  local  telephone  calls. 

It  also  was  clear  the  government  had 
agreed  to  let  the  $40  billion-plus  triumvi¬ 
rate  remaining  after  the  divestiture — reg¬ 
ulated  long  distance  phone  service.  West¬ 
ern  Electric  equipment  manufacturing 
and  Bell  research  labs — out  from  under 
the  restrictions  of  a  earlier  antitrust  set¬ 
tlement.  The  1956consent  decree  that  has 
limited  AT&T  to  regulated,  common- 
carrier  service  would  be  replaced  with  a 
new  one  with  the  new  national  AT&T  free 
to  compete  in  any  market  it  chooses  to 
enter. 

It  was  not  clear,  however,  exactly  how 
the  historic  settlement  will  affect  news¬ 
papers  looking  toward  an  electronic  age 
in  which  their  printed  product  likely  will 
be  augmented  by  a  realm  of  computer- 
assisted  electronic  information  offerings 
transmitted  largely  over  phone  lines. 

ANPA’s  immediate  response  was  cau¬ 
tious.  In  a  terse  statement,  ANPA  chair¬ 
man  Katharine  Graham  predicted  that,  if 
implemented,  the  settlement  would  “dra¬ 
matically  change  the  communications 
picture  in  this  country.” 

“It  will  take  some  time  to  digest  all  of 
the  implications  of  this  complicated 
agreement,”  Graham  said.  “But,  in 
terms  of  local  telephone  service,  the 
agreement  appears  to  be  consistent  with 
ANPA’s  efforts  in  the  Congress  to  ensure 
a  diversity  of  information  services.” 

The  settlement  specifically  bars  the  di¬ 
vested  Bell  operating  companies  from 
offering  electronic  publishing  services, 
including  advertising.  Inclusion  of  that 
provision  in  the  settlement  terms  had 
been  sought  by  ANPA  and  represents  a 
substantial  lobbying  achievement. 

Effectively,  the  Justice  Department 
adopted  the  “diversity  principle”  ANPA 
and  other  newspaper  groups  have  prom¬ 


oted  in  congressional  forums  dunng  the 
last  year:  that  the  corporation  owning 
80%  of  the  nation’s  telephone  transmis¬ 
sion  network  should  not  also  be  allowed 
to  provide  information  over  that  network. 

In  a  bill  that  passed  the  Senate  90-4  last 
fall,  AT&T  would  be  barred  from  offering 
any  “mass  media”  service,  including 
advertising,  over  local  phone  lines  it 
owns. 

A  House  bill  introduced  last  month  in 
the  Telecommunications  Subcommittee 
would  go  farther,  banning  AT&T  from 
originating  news  or  advertising  over  any 
of  its  phone  systems,  local  or  long  dis¬ 
tance.  Unlike  the  Senate  version,  the 
House  bill  also  would  bar  other  large  tele¬ 
phone  companies  besides  AT&T  from 
electronic  publishing  over  their  own 
lines. 

Under  the  terms  of  the  settlement, 
however,  the  national  AT&T,  once  di¬ 
vested  of  all  ownership  of  the  local  com¬ 
munications  links,  would  be  free  to  offer 
any  unregulated  service,  including  elec¬ 
tronic  publishing  and  advertising.  The 
settlement  specifically  reserves  the  cur¬ 
rent  Yellow  Pages  ads  to  the  national 
AT&T  component  following  divestiture. 

Where  does  the  settlement  leave  news¬ 
papers  exploring  the  possibility  of  elec¬ 
tronic  distribution  in  the  future?  News¬ 
papers,  like  any  other  potential  electronic 
information  providers,  will  be  guaranteed 
equal  access  to  the  local  telephone  net¬ 
work  that  allows  access  to  almost  every 
home  in  a  market.  But  one  of  those  com¬ 
petitors  conceivably  could  be  the  $40- 
billion-plus  national  AT&T  component. 

Asked  what  sort  of  electronic  informa¬ 
tion  service  the  new  AT&T  might  provide 
that  would  compete  with  electronic  news¬ 
papers,  Richard  Neustadt,  a  communica¬ 
tions  lawyer  in  the  Washington,  D.C., 
firm  of  Kirkland  and  Ellis,  sketched  a 
picture  of  a  system  combining  an  electro¬ 
nic  version  of  local  Yellow  Pages  adver¬ 
tising  with  national  D1 AL-IT  information 
services.  Such  a  system,  Neustadt  sug¬ 
gested,  could  compete  directly  with  elec¬ 
tronic  videotext  information  and  ad  ser¬ 
vices  offered  by  local  newspapers. 

In  any  such  combination  of  national 
information  service  and  local  electronic 
Yellow  Pages  ads,  AT&T  would  get  ac¬ 
cess  to  the  local  communications  loop 
under  the  same  terms,  and  at  the  same 
cost,  as  the  newspaper.  AT&T  no  longer 
would  own  that  local  transmission  loop, 
and,  thus,  would  not  have  the  built-in 
competitive  advantage  over  the  newspap¬ 
er  of  earning  revenue  both  from  providing 
the  information  and  transmitting  it. 


Yet,  Neustadt,  whose  law  firm  advises 
ANPA  on  telecommunications  issues, 
said  AT&T’s  continued  ownership  of  the 
system  that  moves  more  than  90%  of  the 
nation’s  long  distance  phone  traffic  could 
give  it  an  advantage  over  a  local  electro¬ 
nic  publishing  competitor  and  that  Con¬ 
gress  may  decide  to  consider  some  res¬ 
triction  on  the  national  AT&T. 

In  the  House  Telecommunications 
Subcommittee,  chairman  Timothy  Wirth 
(D.-Colo.)  has  indicated  he  will  continue 
to  push  for  legislation  defining  the  terms 
of  AT&T’s  entry  into  unregulated  tele¬ 
communications  markets,  despite  the  di¬ 
vestiture  settlement  with  the  Justice  De¬ 
partment. 

Subcommittee  spokeswoman  Roberta 
Weiner  told  E&P  that  staff  members 
would  be  meeting  with  an  ANPA  repre¬ 
sentative  in  Atlanta  January  12  to  discuss 
how  the  settlement  affects  the  House  bill. 
Weiner  said  she  believes  restrictions  on 
the  national  AT&T  component’s  ability 
to  provide  information  services  would  be 
needed.  “What  is  to  stop  AT&T  from 
setting  up  an  ‘800  Number’  for  their  own 
Yellow  Pages  and  electronic  publishing 
service?”  she  asked. 

In  the  Senate  Commerce  Committee, 
chairman  Robert  Packwood  (R.-Ore.)  has 
said  he  wants  to  hold  hearings  on  the 
settlement  and  how  it  affects  S.898,  the 
bill  he  guided  to  Senate  passage  last  Octo¬ 
ber.  But  Packwood’s  concern  in  review¬ 
ing  the  settlement  is  with  its  potential 
effect  on  local,  especially  rural,  tele¬ 
phone  rates — not  the  sections  dealing 
with  information  services. 

William  Diefenderfer,  the  committee’s 
chief  counsel,  told  E&P  that  the  restruc¬ 
turing  of  AT&T  proposed  under  the  set¬ 
tlement  with  Justice  “is  not  repugnant” 
to  Packwood. 

Diefenderfer  said  he  doubted  the  Sen¬ 
ate  would  attempt  major  revisions  of 
S.898  in  light  of  the  settlement.  “We’ve 
passed  S.898,”  he  said.  “We  can  go  to 
conference  (with  the  House  if  a  similar 
bill  is  passed)  and  strip  the  bad  stuff  out 
and  keep  whatever  still  applies.” 

Diefenderfer  said  the  divestiture  re¬ 
quired  by  the  settlement  might  negate  the 
need  for  any  legislation,  including  S.898. 
He  said  he  expects  witnesses  at  commit¬ 
tee  hearings  late  this  month  to  quash  spe¬ 
culation  that  the  divestiture  will  result  in 
dramatically  higher  local  phone  rates. 

Diefenderfer  said  “Bell  would  fight 
tooth  and  nail”  to  oppose  any  attempt  by 
potential  competitors,  including  news¬ 
papers,  to  restrict  the  new  national 
AT&T.  “I  don’t  see  any  basis  for  opposi¬ 
tion  from  newspaper  publishers,”  he 
said.  “Their  main  argument  was  (AT&T) 
controlled  the  local  network,  which  they 
no  longer  do  .  .  . 

“The  question  of  taking  (information) 
long  distance  is  not  the  issue,”  Diefen¬ 
derfer  said.  “The  issue  is  getting  it  into 
the  homes  .  .  .  The  real  bottleneck 
(Continued  on  next  page) 
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(Continued  from  page  14} 
(AT&T)  controlled  was  the  local  ex¬ 
changes.” 

Diefenderfer  said  any  argument  now  by 
publishers  that  the  national  AT&T’s  own¬ 
ership  of  long  distance  transmission  faci¬ 
lities  would  give  it  an  unfair  competitive 
advantage  would  be  “hypocritical.” 
“The  longlines  will  still  be  regulated  (by 
state  utility  commissions),”  he  said,  and 
other  companies,  such  as  MCI,  are  pro¬ 
viding  alternatives  for  long  distance  ser¬ 
vices. 

He  also  said  the  successful  operation  of 
national  satellite  distribution  systems  by 
the  New  York  Times,  Wall  Street  Journal 
and,  soon,  Gannett  Co.,  Inc.  show  that 
other  distribution  networks  besides 
AT&T’s  are  available. 

Asked  whether  AN  PA  is  satisfied  with 
the  divestiture  of  the  local  operating  com¬ 
panies  as  a  means  of  ensuring  a  diversity 
of  electronic  information  sources,  W. 
Terry  Maguire,  ANPA’s  general  counsel, 
said  the  association  would  not  comment 
beyond  Graham’s  statement. 

Magure  said  ANPA’s  directors  “will 
review  the  settlement  and  its  implications 
for  future  ANPA  policy”  at  the  board 
meeting  in  Puerto  Rico. 


“Our  staff  folks  are  trying  to  pull 
together  the  relevant  data  so  we  can  ask 
the  relevant  questions,”  Robert  G.  Mar- 
but,  president  of  Harte-Hanks  Com¬ 
munications  and  chairman  of  ANPA’s 
Telecommunications  Committee,  said. 
Marbut  also  chairs  the  ANPA  board’s 
strategy  group. 

Marbut  said  it  is  his  understanding  that 
part  of  the  consent  decree  prohibits  local 
phone  companies  form  offering  the  kind 
of  electronic  news  and  advertising  which 
Southwestern  Bell  had  sought  to  test  in 
Austin,  Texas.  That  trial  was  blocked  by 
the  state’s  Public  Utilities  Commission 
after  the  Texas  Daily  Newspaper  Asso¬ 
ciation  challenged  the  phone  company’s 
plans. 

Marbut  said  the  question  must  “still  be 
addressed”  as  to  whether  or  not  a  trim¬ 
med  down  AT&T  poses  a  competitive 
threat  to  newspapers  if  its  long  lines  divi¬ 
sion  is  allowed  under  the  decree  to  carry 
news  and  advertising. 


On  January  1,  1982,  the  Arkansas  Gazette  converted  to  a  six-column 
format  for  news  and  advertising  as  illustrated  above  by  the  new  front  page  of 
Section  A.  Several  new  special  emphasis  sections  were  introduced  at  the  same 
time  with  Section  A  carrying  primarily  national  and  international  coverage. 


Advertisers’  needs  influence 
refermat  and  design 


On  January  I  the  Arkansas  Gazette,  te  since  1917. 

Little  Rock,  the  state’s  largest  circulation  The  Living  Section  appears  in  each 
daily  newspaper,  introduced  a  six-  day’s  edition  as  a  feature  and  entertain- 
column  format  for  news  and  advertising,  ment  segment  with  special  emphasis  sec- 
special  emphasis  sections  and  design  ele-  tions  three  days  a  week.  On  Wednesdays 
ments  throughout  each  section.  Living/Food  concentrates  on  cooking,  re- 

“The  re-formatting  and  new  design  of  cipes,  shopping  and  related  items.  Living/ 
the  Gazette  provides  a  more  attractive  Thursdays  features  articles  on 

layout  for  readers  and  advertisers  and  furniture,  interior  decoration,  ap- 
allows  for  special  advertising  adjacency  gardening,  landscaping  and 

opportunitieV  to  help  bolster  advertiser  Fndays  Living/ 

ma^eting  efforts,”  said  Hugh  B.  Patter-  highlights  Arkansas  act^ities. 

son,  Jr.,  president  and  publisher.  “Our  The  L.v.ng  Section  provides  advert|s- 
objective  was  not  only  to  provide  a  ers  with  an  opportunity  to  target  specific 
eaier-to-read,  better  organized  presenta-  readers  with  special  in- 

tion  for  our  readers,  but  to  supply  our  Patterson  said.  New  advertis- 

advertisers  with  the  best  showcase  possi-  '"8  P  effect  allow  advertisers 

ble  for  sales  messages.”  establish  a  fixed  ,^sit.on  on  a  daily  or 

weekly  basis  so  that  advertisers  can  be 
The  six-column  format  replaced  the  guaranteed  that  their  messages  will  be 
eight-column  measure  used  by  the  Gazet-  showcased  in  themed  feature  context.” 


SoHo  News  for  sale 


Soho  News,  a  New  York  Ciy  weekly 
owned  by  Associated  Newspapers  Group 
of  London,  England,  is  for  sale.  Bill 
Scott,  a  consultant  to  the  publisher,  said 
no  timetable  for  the  sale  has  been  set.  He 
stated  a  shut  down,  if  no  one  buys  the 
weekly,  is  “highly  unlikely.”  Vere  Har- 
mesworth  is  chairman  of  Associated 
Newspapers  which  publishes  London 
Daily  Mail. 
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Newspapers’  hopes  ride 
on  2nd  half  resurgence 


By  Andrew  Radolf 

Experts  are  forecasting  a  strong  second 
half  will  pull  newspapers  out  of  the  reces¬ 
sion’s  grip  in  1982. 

“Moderately  lower  interest  rates”  and 
slower  inflation  were  the  main  reasons  for 
the  newspaper  experts’  optimism. 

They  see  the  expected  recovery  lead¬ 
ing  to  modest  linage  gains,  revenue 
growth,  and  improved  profits  by  year’s 
end. 

The  experts  made  their  views  known  at 
Paine  Webber  Mitchell  Hutchins’  Ninth 
Annual  Outlook  for  Media  Conference 
last  December. 

J.  Kendrick  Noble  Jr.,  a  first  vicepresi¬ 
dent  of  Paine  Webber,  organized  the  con¬ 
ference. 

Profits  will  grow 

“Newspaper  profits  will  outperform 
industry  in  general,’’  Fred  Harris, 
vicepresident/finance  of  Dow  Jones  & 
Co.,  said.  He  predicted  average  profit  in¬ 
creases  in  1982  will  be  in  the  9%  to  12% 
range. 

Harris  foresaw  newspaper  revenues 
growing  by  12%  this  year. 

He  said  newspapers  in  non¬ 
competitive  markets  will  “stay  aggres¬ 
sive”  in  seeking  ad  rate  hikes  and  circula¬ 
tion  price  increases.  Papers  in  competi¬ 
tive  situations  will  be  “more  cautious.” 

“Cost  control  programs  will  con¬ 
tinue,”  Harris  noted,  particularly  in  re¬ 
gard  to  newsprint  which  will  see  a  5% 
price  increase,  about  $25  per  ton,  in 
March. 

“The  percentage  increase  in  wages  and 
salaries  is  trending  downward,”  Harris 
said,  forecasting  8%  wage  boosts  for  un¬ 
ion  employees  and  “slightly  higher”  in¬ 
creases  for  white  collar  employees. 

Small  circulation  gains 

“Look  for  little,  if  any,  circulation 
growth  in  recession  year  1982,”  Harris 
remarked.  “Linage  will  be  flat  to  down  in 
the  first  half.  The  first  quarter  looks  ex¬ 
tremely  tough.” 

He  said  linage  will  do  “better  than  ex¬ 
pected”  in  the  second  half  and  will  boost 
1982’s  totals  to  a  1%  to  2%  gain  over  last 
year. 

Part  run  way  up 

Edward  T.  Parmelee,  vicepresident/ 
marketing  of  Knight-Ridder  Newspap¬ 
ers,  said  full  run  retail  linage  will  rise  a 
“maximum  of  1%”  in  1982  while  retail 
revenues  will  increase  about  11.5%. 

Most  of  the  retail  revenue  growth  will 
come  from  rate  increases  of  around  1 1  % 
this  year,  Parmelee  commented. 

Part  run  retail  advertising  linage  will  be 
up  at  least  10%  next  year,  he  said. 
“You’re  probably  talking  about  20%  in¬ 


crease  in  (part  run)  revenues.” 

He  predicted  a  “continuing  shift”  from 
retail  to  inserts. 

“Slowing  inflation  and  the  tax  cut  will 
help  retail  sales,”  Parmelee  remarked. 
“The  advertising  to  sales  ratio  will  also 
rise.” 

Parmelee  said,  “A  lot  of  shopping  cen¬ 
ter  square  feet  is  coming  on  line  next 
year.  That  should  help  offset  the  loss 
from  those  likely  to  go  out  of  business.” 

He  noted  that  Knight-Ridder  lost  $22 
million  in  ads  in  1981  as  a  result  of  retail¬ 
ers  “going  out  of  the  marketplace.” 

Political  advertising  in  “key  races” 
this  year  will  also  “help”  retail  ROP  lin¬ 
age,  he  said. 

National  ad  share  up 

“The  trend  line”  for  national  advertis¬ 
ing  remains  “most  encouraging.”  Par¬ 
melee  told  the  analysts. 

He  said  national  advertising  revenues 
will  increase  by  at  least  12%  in  1982. 
Newspapers’  share  of  total  national 
advertising  nearly  reached  8%  in  1 98 1  and 
should  top  that  mark  this  year,  he  added. 

Sees  classified  turnaround 

For  classified,  “the  trend  line  is  down. 
Where  is  the  bottom?”  Parmelee  won¬ 
dered. 

He  called  help  wanted  classifieds  “a 
roller  coaster”  and  said  real  estate  and 
automotive  “in  many  markets  have  been 
down  two  years  now.” 

The  “classified  recovery”  will  begin  in 
the  second  quarter  and  revenues  will 
show  a  9%  gain  in  1982,”  he  said. 

“Unless  the  economy  falls  into  a  much 
deeper  recession,”  Parmelee  believes 
total  advertising  revenues  will  increase 
11%  to  11.5%  in  1982. 

Goodbye  composing  room? 

Newspapers  will  be  “looking  at  sav¬ 
ings”  in  the  pressroom,  mailroom,  and 
composing  room  in  1982,  stated  Charles 
R.  Blevins,  vicepresident/production  of 
Gannett  Co. 

“Around  the  proverbial  corner  is  com¬ 
plete  computerized  makeup  with 
graphics  and  pictures,”  Blevins  said.  He 
foresaw  the  “elimination  of  more  middle 
men”  in  the  near  future  with  copy  going 
straight  “from  computer  to  plate.” 

Blevin  continued,  “Pagination  is  solid. 
Changes  in  the  press  and  mailroom  will 
pick  up  steam.  We’ll  save  money.  Get 
better  reproduction,  and  reduce  dead¬ 
lines.” 

He  told  the  analysts  that  the  newspaper 
manager  “of  today  is  younger  and  better 
trained  than  his  counterpart  10  years  ago. 
He  is  accustomed  to  change.” 

Penetration  over  circulation 

“Newspapers  have  entered  one  of  their 


finest  periods  m  history,”  David  Targe, 
senior  vicepresident,  marketing  of  News- 
day  declared. 

“Marketing  in  its  purest  form  has  come 
to  the  newspaper  industry.  The  emphasis 
is  on  penetration  over  simple  circulation 
numbers  and  on  service  to  the  subscri¬ 
bers.” 

Targe  said  total  daily  newspaper  cir¬ 
culation  has  reached  63  million  while  total 
Sunday  circulation  is  over  55  million. 

“Seven  out  of  ten  adults  read  a  daily 
newspaper,”  he  stated.  “Nine  out  of  ten 
adults  have  read  a  daily  newspaper  within 
the  last  five  weekdays.” 

Special  sections  catching  on 

Herbert  D.  Maneloveg,  senior 
vicepresident  and  a  partner  of  Della 
Femina,  Travasano  &  Partners,  said 
national  advertisers  will  be  looking  for 
“more  frequency  oriented  media”  in 
1982. 

“National  advertisers  are  discovering 
it  is  productive  to  put  money  into  media 
promotion  to  offset  the  decline  in  retail 
advertising,”  he  commented.  He  said 
offering  more  newspaper  coupons  will  be 
one  way  national  advertisers  will  counter 
the  drop  in  retail  ads. 

Noting  that  national  advertisers  are  be- 
comming  more  interested  in  media  cap¬ 
able  of  delivering  targeted  audience, 
Maneloveg  said  they  were  “beginning  to 
respond  to  newspaper  special  sections.” 

He  said  if  newspapers  “price  them¬ 
selves  effectively,  offer  more  flexibility, 
and  are  a  little  more  cooperative,  they 
should  be  the  recipients  of  a  lot  of  new 
business.” 

Videotex  called  viable 

Videotex  will  be  a  “multi-billion  dollar 
business  by  1990,”  stated  Edward  A. 
Bennett,  senior  vicepresident  of  Viacom 
International.  “Cable  tv  should  be  in  the 
thick  of  it.” 

Bennett  said  cable  televsion  has  sever¬ 
al  advantages  over  telephone  lines  as  the 
transmission  medium  for  home  videotex 
services. 

“Cable  has  higher  transmission  speed, 
higher  definition  of  color  and  graphics, 
and  greater  quality  of  data  transfer,”  he 
said.  “It  also  frees  up  users’  telephones 
and  saves  on  local  phone  rates.” 

U.S.  newsprint  production  up 

At  its  annual  year-end  conference,  the 
American  Paper  Institute  said  United 
States  newsprint  capacity  will  increase 
by  300,000  tons,  or  3.3%,  in  1982. 

For  the  three  year  period  from  1982  to 
1984,  domestic  capacity  will  grow  by 
608,000  tons,  at  an  annual  rate  of  3.7%, 
according  to  API. 

Total  U.S.  newsprint  production  will 
reach  about  5.3  million  tons  in  1982,  ab¬ 
out  half  of  Canada's  forecasted  produc¬ 
tion  this  year  of  10.5  million  tons. 
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Woman  leads 

information 

revolution 

By  Andrew  Radolf 

Nothing  pleases  reporters  more  than  having  access  to  ex¬ 
cellent  resources — instantly. 

By  Spring,  reporters  at  the  New  York  Times  will  be  able  to 
call  up  on  their  video  display  terminals  the  newspaper’s  com¬ 
plete  Information  Bank. 

With  a  split  screen  capability  built  into  their  Harris  Corp. 
equipment,  Times  reporters  can  write  their  stories  on  one  side 
of  the  screen  while  checking  background  information  from 
the  Bank  appearing  on  the  other  side. 

Reporters  will  be  able  to  retrieve  both  the  full  text  of  the 
New  York  Times  going  back  about  18  months,  and  abstracts 
and  digests  of  articles  from  the  Times  and  70  other  newspap¬ 
ers,  magazines,  and  journals  published  in  the  U.S.  and 
abroad. 

This  innovation  is  part  of  a  data  processing  revolution 
encompassing  all  the  business  and  news  gathering  operations 
of  the  newspaper. 

The  Information  Bank  link-up  with  the  newsroom  front  end 
system  forms  a  component  of  the  Times’  in-house  com¬ 
munications  network,  Copynet. 

Copynet’s  “several  dozen  microprocessors  connect  10 
newsroom  mini-computers  to  each  other  and  to  the  newsroom 
terminals”  at  the  Times,  explained  Elise  Ross,  vicepresident 
for  information  systems  at  the  Times.  She  manages  ail  of  the 
newspapers  information  systems  and  is  the  highest  ranking 
woman  executive  on  the  business  side  of  the  paper. 

“As  of  two  months  ago  our  people  in  Washington  have 
access  to  the  entire  Times  news  system.  Everything  that’s 
available  to  anyone  in  this  building  is  available  to  them,”  she 
said. 

Ross  said  the  Times  has  automated  its  London  bureau  and 
is  installing  front  end  equipment  at  its  Paris  bureau.  The  two 
bureaus  will  transmit  copy  to  the  Times  via  AP  or  Reuters 
link-ups  which  “go  directly”  into  Copynet. 

The  Times  will  have  over  400  news  terminals  in  operation 
by  the  second  half  of  1982,  Ross  continued.  She  said  the  paper 
has  32  terminals  operating  in  its  Washington  bureau  and 
another  60  portable  terminal  for  “use  in  the  field.” 

Reporters  overseas  using  the  portable  terminals  send  their 
stories  to  London  or  Paris  for  transmission  to  New  York. 

Noting  that  countries  usually  monitor  the  entry  and  exit  of 
portable  terminals,  Ross  remarked  most  of  the  Times’  foreign 
correspondents  continue  to  rely  on  the  telephone.  When  they 
call  New  York,  their  stories  are  recorded  on  cassette  tape 
recorders  and  then  transcribed  by  terminal  operators. 

The  New  York  Times  News  Service  is  “attached  through 
one  of  the  direct  links”  between  the  newsroom  terminals  and 
the  Times’  mini-computers. 

Ross  was  promoted  at  the  beginning  of  the  year  to 
vicepresident/information  systems.  She  reports  to  John  Pom- 
fret,  general  manager  of  the  Times. 

In  1979  she  was  named  director  of  management  information 
systems,  a  position  which  gave  her  responsibility  for  “all 
information  systems,  plus  computer  operations,  plus  com¬ 
munications.” 

Prior  to  that  post,  in  1977  she  became  director  of  systems 
planning.  In  all,  she  has  been  with  the  Times  for  8'/2  years.  Her 
first  job  was  project  manager  for  the  New  York  Times  In¬ 
formation  Bank  in  1973. 

Ross  said  her  promotion  amounts  to  “the  first  recognition 
here  that  we  (information  systems)  are  a  critical  part  of  the 

EDITOR  &  PUBLISHER  for  January  16.  1982 


newspaper.” 

She  noted  that  when  the  Times  changed  its  cut-off  and  web 
widths  in  mid- 1981,  “We  were  able  to  redesign  classified 
advertising  and  the  news  hole  electronically.” 

In  the  area  of  pagination,  Ross  commented  the  Times’ 
information  systems  “are  traveling  down  three  roads  at 
once.” 

She  said  the  paper  will  “shortly  area  compose  our  text 
work,  install  classified  pagination  in  1982,  and  is  getting  ready 
for  installation  of  a  display  ad  system  in  1982.” 

In  business  operations,  the  Times  has  taken  steps  to  reduce 
the  huge  amounts  of  print-outs  associated  with  computers. 

The  paper  has  instiled  IBM  3279  graphics  terminals  cap¬ 
able  of  producing  on  their  screens  full  color  line,  bar,  and  pie 
charts  for  advertising,  circulation,  personnel,  and  financial 
data. 

A  Tectronics  color  graphics  plotter  linked  to  the  terminals 
provides  printouts  of  the  IBM  3279  charts. 

In  classified,  the  Times  has  “everything  that  goes  into  the 
paper  on-line,”  Ross  said.  She  explained  personnel  in  the 
classified  advertising  service  department  can  access  one  the 
same  screen  any  ad  as  it  appeared  in  the  paper  plus  billing 
information. 

Ross  said  having  all  that  information  readily  available  en¬ 
ables  customer  service  people  to  turn  customer  calls  “into  a 
sales  situation  instead  of  a  gripe  session.” 

The  Times  stores  its  business  information  in  “many 
dozens”  of  IBM  3350  and  3370  computers. 

Ross’  has  about  165  people  working  under  her.  They  cover 
everything  from  programmers  to  computer  operators  and 
maintenance  staff. 

“We  have  more  people  running  the  operation  than  doing 
new  systems,”  Ross  said.  “As  you  bring  in  new  systems, 
that’s  the  way  it  has  to  be.” 

Ross  stated  the  advantage  of  the  expanded  information 
systems  is  they  “create  new  efficiencies  which  just  didn’t 
exist  before.  There’s  a  trade-off.  We’ve  had  to  add  staff.” 

She  said  among  the  intangibles  figured  into  the  computa¬ 
tions  for  rate  of  return  on  any  new  system  is  its  ability  to  “cut 
down  bad  debt  and  offer  better  service.  The  intangibles  are 
quantified  on  a  very  conservative  basis.” 

The  Times’  investment  in  computer  systems  amounts  to 
“tens  of  millions  of  dollars,”  Ross  continued,  but  is  “well 
within  industry  guidelines  as  a  percentage  of  revenues.” 

As  the  Times  puts  more  of  its  “assets  on-line,”  Ross  said, 
“every  new  system  gets  more  secure.” 

The  ability  “to  talk  English  about  all  that  gear”  is  the  most 
important  aspect  of  her  job,  Ross  remarked.  “I  have  to  be  a 
translator  between  technicians  and  management.  The  top  guy 
still  has  to  have  people  reporting  to  him.” 

Philadelphia  Newspapers 
offer  retrieval  service 

IN/FORM  DATA  SERVICES,  serving  subscribers  in  the 
Philadelphia  area  with  its  extensive  regional  data  base  of  news 
and  features  from  the  Philadelphia  Inquirer  and  Philadelphia 
Daily  News,  now  is  also  offering  a  “private  file”  service. 

A  division  of  Philadelphia  Newspapers,  Inc.,  IN/FORM 
will  provide  this  service  to  firms  and  institutions  interested  in 
storing  and  retrieving  their  own  data  electronically. 

“We  have  already  begun  to  provide  the  private-file  service 
to  the  Lexington  (Ky.)  Herald  &  Leader  and  plan  to  bring  the 
Gary  (Ind.)  Post  Tribune  on  line  early  this  year,”  said  Joseph 
Di  Marino,  manager. 

Presently  stored  for  reference  are  virtually  all  news  items 
an  feature  stories  published  in  the  Philadelphia  Inquirer  since 
January  1981  and  in  the  Daily  News  since  January  1980.  The 
articles  are  stored  and  displayed  in  full  text  along  with  other 
key  information  including  day  and  date  of  publications, 
byline,  headline  and  section. 
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Crusading  shopper  editor  joins  daiiy 


By  John  Consoli 

When  Richard  Halverson  became  editor  of  The  Guide,  a 
weekly  shopper  in  the  Harrisburg,  Pa. ,  market  six  years  ago, 
he  set  out  to  prove  that  investigative  journalism  could  make 
that  type  of  newspaper  prosper. 

With  an  editorial  staff  of  one  reporter  and  himself,  Halver¬ 
son  raised  havoc  by  digging  out  stories  that  the  politicians  and 
others  would  rather  have  seen  buried. 

He  sent  his  reporter  undercover  into  the  Three  Mile  Island 
nuclear  power  plant  and  “infiltrated”  a  military  post  to  report 
how  Cuban  refugees  housed  there  were  not  being  treated 
properly. 

While  many  of  the  shopper’s  100,000  plus  readers  could 
hardly  wait  each  week  to  see  what  Halverson’s  next  target 
would  be,  others  labeled  The  Guide  a  “scandal  sheet.”  Ad 
schedules  were  cancelled  over  the  years  and  at  one  point,  a 
group  even  attempted  to  pull  its  money  out  of  a  local  bank  if 
the  bank  did  not  drop  its  ads  in  the  shopper. 

Halverson  said  he  was  periodically  called  into  the  pub¬ 
lisher’s  office  and  told  that  the  newspaper’s  survival  was  at 
stake.  He  said  he  was  told  to  begin  soft-peddling  his  news 
content. 

Finally  he  decided  that  he  could  no  longer  win  the  battle.  A 
few  weeks  ago  he  left  The  Guide  to  become  investigative 
editor  of  the  Warren  (Ohio)  Tribune-Chronicle  and  told  why 
his  six-year  struggle  to  bring  investigative,  hard-hitting  jour¬ 
nalism  to  a  shopper  had  failed. 

“My  grand  and  noble  experiment  in  journalism  flopped,” 
he  told  E&P.  “We  just  lost  too  many  advertisers.  Everybody, 
it  seems  has  a  relative  or  friend  in  business.  Each  time  we  ran 
a  story  exposing  something  or  someone,  ads  would  be  cancel¬ 
led.  After  a  while,  it  catches  up  with  you.” 

Halverson  said  the  ad  sales  personnel  at  The  Guide  “were 
good-hearted  souls  who  just  didn’t  have  enough  smarts  to 
know  how  to  sell  around  it.” 

“I  fought  with  the  ad  department  for  six  years  and  I’m 
afraid  I  lost  the  battle,”  Halverson  said.  “The  ad  department 
is  now  in  absolute  control  of  The  Guide.  From  now  on  it  will 
be  all  soft  news  and  features.” 

Halverson  said  he  wanted  to  see  if  he  could  “defy  the 
conventional  wisdom  that  a  giveaway  shopper  can  only  sur¬ 
vive  by  running  puff  stories  touting  the  advertisers.”  For  a 
while,  it  worked.  But  when  owner  and  publisher  Henry  Fry 
told  Halverson  the  paper  was  in  danger  of  folding,  Halverson 
felt  it  was  time  to  move  on. 

In  his  six  years  at  the  Guide,  Halverson  dug  out  stories  that 
made  politicians  and  many  other  influential  residents  of  the 
community  cringe. 

He  learned  that  the  Republican  party  in  Dauphin  County 
was  split  over  whether  to  give  the  District  Attorney  candidacy 
nomination  to  a  particular  individual  because  he  had  a 
paternity  suit  pending  against  him.  Halverson  ran  a  story 
about  the  situation  and  according  to  the  editor,  “one  of  his 
political  mentors  who  owns  a  local  supermarket  chain  in 
Harrisburg  cancelled  his  ads  with  The  Guide.” 

Halverson  also  found  that  illegal  gambling  was  being  per¬ 
mitted  on  the  premises  of  the  Mechanicsburg  Club,  a  men’s 
club  whose  membership  included  some  of  the  more  promin¬ 
ent  citizens  in  the  community.  Halverson  thought  it  would 
make  a  good  story  since  one  of  the  Mechanicsburg  Club 
members  was  the  executive  director  of  the  Pennsylvania  Li¬ 
quor  Control  Board  which  was  suppose  to  police  such 
activity. 

The  story  ran  and  several  of  the  club  members  who  own 
businesses  in  the  market  cancelled  their  ads.  According  to 
Halverson,  they  also  mounted  a  campaign  against  a  local 
bank,  stating  that  they  would  withdraw  their  accounts  from 
the  bank  if  it  did  not  pull  its  ads  out  of  The  Guide .  The  bank  did 
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not  succumb  to  the  pressure,  but  the  shopper  was  already 
reeling  from  its  loss  of  ad  revenues. 

Halverson  also  published  an  article  about  a  State  Senator 
who  had  a  teacher  on  his  payroll  as  a  “fulltime”  secretary  at 
taxpayers’  expense. 

“One  of  his  political  supporters  had  a  hardware  store,” 
said  Halverson.  “He  cancelled  his  ads  in  The  Guide.” 

In  December  of  1979,  Halverson  said  publisher  Fry  told 
him  not  to  write  anything  controversial. 

“I  told  him  that  my  reporter  was  undercover  inside  the 
Three  Mile  Island  plant  and  asked  him  if  he  wanted  me  to  pull 
him  out,”  Havlerson  recalled.  “He  told  me  to  continue  with 
the  investigation.  That  it  sounded  like  a  good  story.” 

The  story  broke  and  Halverson  and  The  Guide  gained 
national  exposure.  “We  got  a  reprieve,”  he  said. 

Halverson’s  list  of  ad  cancellations  as  a  result  of  controver¬ 
sial  stories  goes  on  and  on. 

He  told  of  the  time  when  a  Guide  ad  sales  person  was  on  the 
bring  of  selling  one  of  the  Dauphin  County  Commissioners, 
who  also  owned  an  auto  dealership,  some  ad  space. 

“I  had  found  out  that  he  was  getting  away  with  murder — he 
had  a  sweetheart  assessment  on  some  property  he  owned,” 
Halverson  said.  “We  ran  the  story  and  never  saw  the  ads.” 

Halverson  also  told  of  a  big  Wendy’s  fast  food  restaurant 
schedule  The  Guide  lost  before  it  started  to  run. 

“They  had  scheduled  a  series  of  ads,  but  when  we  ran  a 
story  about  how  many  of  the  neighbors  were  protesting  the 
opening  of  the  place,  the  ads  were  cancelled.” 

“The  first  three  years  I  was  there  (at  The  Guide),  our  ad 
linage  showed  about  15%  increases  each  year.  It  began  to  fall 
downhill  in  1979  and  continued  that  way.  The  last  few 
months,  I  was  told  to  lay  low. 

“We  had  hoped  the  increase  in  readership  would  translate 
into  more  ads,”  he  said.  “We  did  induce  people  to  read  the 
paper,  but  not  to  advertise.  We  are  strictly  a  secondary 
medium,  behind  the  daily  newspaper.  The  advertisers  didn’t 
need  us.” 

Looking  back,  Halverson  praises  publisher  Fry  for  giving 
him  the  room  he  did  editorially.  “He  didn’t  even  know  we  had 
a  man  undercover  at  Three  Mile  Island,”  Halverson  said. 
“That  shows  you  what  kind  of  editorial  freedom  I  had.” 

“Maybe  if  I  would  have  compromised  I  could  have  taken 
the  newspaper  away  from  the  stigma  of  being  a  scandal 
sheet,”  Halverson  said.  “Maybe  if  I  would  have  mixed  in  a 
little  happy  talk  and  soft  features,  it  would  have  worked.  I 
guess  people  can’t  live  on  a  journalistic  diet  of  only  meat  and 
potatoes.  They  want  a  little  salad,  a  little  vegetable,  a  little 
dessert.” 

In  his  new  position,  Havlerson  will  be  guiding  a  young  staff 
of  reporters  at  a  42,000  circulation  daily  located  outside  of 
Youngstown,  Ohio. 

Halverson  is  hoping  that  the  daily  newspaper  will  be  able  to 
offer  its  readers  the  necessary  “salad,  vegetable  and  dessert” 
so  that  he  can  provide  the  “meat  and  potatoes.” 

Halverson,  47,  began  his  journalism  career  as  a  clerk  for  the 
business  page  at  the  Christian  Science  Monitor  in  Boston  and 
later  became  a  reporter,  spending  a  total  of  seven  years  at  the 
paper.  He  next  moved  to  the  Louisville  (Kent.)  Times  where 
he  was  part  of  a  four-member  investigative  team. 

After  spending  some  time  as  a  private  investigator  in  Louis¬ 
ville,  Halverson  joined  The  Guide. 

In  a  parting  shot  at  The  Guide’s  critics,  Halverson  wrote  a 
front  page  note  in  the  paper  which  stated,  “A  special  thanks 
go  to  the  critics  of  The  Guide’s  attempt  during  the  past  six 
years  to  prompt  more  honest,  effective  government  by  report¬ 
ing  the  news  that  politicians  would  have  suppressed.  Their 
criticism  has  helped  keep  Guide  reporting  on  the  straight  and 
narrow.” 
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to  newsprint. 
On  a  Metroliner. 


5,000  years  ago  the  Egyptians  pioneered  the  written 
record. 

Today,  that  pioneering  spirit  continues  at  Akhbar 
El  Yom,  Egypt’s  largest  circulation  daily  newspaper, 
which  is  changing  to  web  offset  printing  with  a  Goss 
Metroliner  press. 

Before  selecting  its  press  system,  Akhbar  El  Yom  laid 
down  some  exacting  requirements.  High  productivity 
for  printing  over  1.2  million  copies  daily.  High 
quality.  Proven  reliability.  And  efficient,  reliable 
support  services. 

The  Goss  Metroliner  press  met  these  requirements. 

This  double-width  offset  press  prints  at  speeds  of  up 
to  75,000  pph  and  offers  a  comprehensive  range  of  unit 
and  folder  options  to  satisfy  the  needs  of  large  daily 
newspaper  publishers.  Sophisticated  optional  control 
systems  incorporate  the  latest  technology,  enabling 


high  net  productivity  and  minimal  paper  waste.  And 
then  there’s  the  reassurance  of  backup  from  a 
worldwide  service  organization. 

Akhbar  El  Yom  joins  an  ever-growing  list  of  Goss 
Metroliner  users.  Today  over  2,000  units  are  printing 
headlines  around  the  globe.  From  Cairo  to 
Johannesburg.  From  Chicago  to  Bogota. 

For  full  details,  contact  Goss  Products,  Graphic 
Systems  Division,  Rockwell  International,  3100  South 
Central  Avenue,  Chicago,  Illinois  60650. 


Rockwell  International 

where  science  gets  down  to  business 


John  Polich,  marketing  research 
manager  at  the  New  York  Times,  was 
named  marketing  director  for  the  New 
York  Times  Company’s  regional  news¬ 
paper  group.  He  is  based  at  the  Lakeland 
(Fla.)  Ledger,  one  of  the  18  smaller-city 
newspapers  in  the  group.  Polich,  a  former 
reporter,  was  manager  of  the  media  divi¬ 
sion  of  Market  Opinion  Research,  E)e- 
troit,  when  he  joined  the  Times. 

*  *  ♦ 

Jerry  Merlino,  a  sales  and  marketing 
specialist  who  joined  the  Cleveland  Press 
a  year  ago  as  vicepresident  and  director 
of  marketing,  was  named  to  the  post  of 
associate  publisher.  Merlino  was  editor 
and  publisher  of  the  Leesburg  ( Fla.)  Daily 
Commercial  in  the  earlier  70s  and  later 
was  associate  publisher  of  the  Grand 
Junction  (Col.)  Daily  Sentinel. 


William  D.  Rich,  assistant  general 
manager  of  The  Press-Enterprise  Com¬ 
pany,  Riverside,  California,  was  named 
general  manager  effective  January  1 .  He 
succeeds  Arthur  A.  Culver.  Culver 
will  continue  to  serve  as  president  of  the 
company  and  as  co-publisher  with  Ho¬ 
ward  H.  Hays,  Jr. 

Rich  has  been  with  the  company  since 
1942,  starting  as  a  carrier  boy  and  joining 
the  circulation  department  upon  high 
school  graduation. 


STARTING  A 
SKIP-DELIVERY 
PROGRAM  TO 
NON-SUBSCRIBERS? 
DO  IT  RIGHT  THE 
FIRST  TIME! 

Target  Marketing  Com¬ 
munications  will  analyze 
your  market,  recommencj 
the  most  cost-efficient  de¬ 
livery  and  show  you  how 
to  do  it . . .  Right  the  First 
Time! 

Save  valuable  time  and 
money.  Call  the  Circula¬ 
tion  Professionals  today 
at  Target  Marketing 
Communications, 

Stan  Cheren  - 
(714)  666-4460. 
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Polich 


Merlino 


Gerald  Rarer  was  appointed  retail 
advertising  manager  of  the  Bloomington 
(Ill.)  Daily  Pantagraph  to  succeed  Gene 
O’GRADY,  who  resigned.  Thomas  Jef¬ 
ferson,  senior  account  executive  in  re¬ 
tail  advertising,  will  replace  Raber  as 
national/co-op  advertising  manager. 

♦  ♦  * 

William  G.  Diesel,  general  manager 
of  the  Bloomington  (Ill.)  Daily  Panta¬ 
graph,  retired  January  I .  He  concluded  a 
47-year  relationship  with  the  newspaper, 
having  begun  as  a  summer  office  boy  in 
1934.  Diesel  became  general  manager  in 
1974. 

*  *  ♦ 

Harold  T.  Boian,  Denver  Post  adver¬ 
tising  director  since  1%5,  retired  Decem¬ 
ber  31.  Earlier  in  his  career  he  was  a 
sports  writer  and  promotion  manager  of 
the  Dayton  Daily  News.  Boian  moved  to 
Denver  in  1953  as  partner  in  a  public  rela¬ 
tions  firm  and  joined  the  Post  two  years 
later. 

:fc  :fc 

Katy  Tichenor,  formerly  with  the 
Longview  (Wash.)  Daily  News  and  the 
Stevenson  (Wash.)  Skamania  County 
Pioneer,  joined  the  reporting  staff  of 
McMinnville  (Ore.)  News-Register. 

*  *  * 

Rone  Tempest  joined  the  Los  Angeles 
Times  as  Houston  bureau  chief.  He  had 
been  metropolitan  editor  at  the  Dallas 
Times  Herald.  Earlier  Tempest  was  with 
the  Daily  Oklahoman,  Oklahoma  City 
Times,  Oklahoma  Journal  and  the  Detroit 
Free  Press. 


Newspaper  Firms  Request 
Low  Power  TV  License 


With  an  investinent  as  little  as  $1 5,0(X),  and 
a  corner  of  the  newspaper  office,  your  news¬ 
paper  can  add  impact  to  the  community,  a 
lower  power  TV  Station,  with  character  gen- 1 
erator  for  local  news  and  advertising  will 
transmit  over  1 5  to  30  miles.  No  FCC  cross 
ownership  proposal.  SeeEdttor  and  Pub- 
llthar  Sept.  26th  feature  article  on 
LPTV.  We  prepare  you  complete  FCC 
Application.  Two  week  delivery. 

Edward  M.  Johnson 
&  Associates,  Inc. 

Suite  450,  One  Regency  Square, 

Knoxville,  Tennessee  37915 
(615)  521-6464 

Washington,  O.C.  (202)  775-1802 


Rich 

David  E.  Henes,  promotion  director 
of  the  Detroit  Free  Press  the  past  22 
years,  will  retire  early  in  the  new  year 
after  more  than  35  years  in  the  newspaper 
world.  Before  moving  to  Detroit,  Henes 
was  with  the  Charlotte  (N.C.)  Observer 
and  News  and  then  with  several  Arizona 
newspapers.  He  is  a  past  president  of  the 
International  Newspaper  Promotion 
Association  and  plans  to  do  consulting 
work  in  Phoenix. 

*  ♦  ♦ 

James  G.  Chapman  was  promoted  to 
publisher  of  Energy  User  News,  pub¬ 
lished  by  Fairchild  Publications,  a  Capital 
Cities  Communications  Company.  He 
had  been  advertising  director. 

Ik  *  4c 

Richard  A.  Good  was  promoted  to 
director  of  financial  communications  for 
Georgia-Pacific  Corp.,  Portland,  Ore.  A 
former  newsman  with  United  Press  Inter¬ 
national,  he  joined  the  corporation  in 
1968. 

*  *  * 

William  J.  Boyle,  former  political 
reporter  with  the  Wilmington  News- 
Journal,  is  now  assistant  metro  editor. 

*  *  * 

Judy  Oppenheimer  was  named  editor 
of  the  County  Advertiser  of  Montgomery 
County,  a  weekly  tabloid  published  by 
Sentinel  Newspapers,  Rockville,  Md.  A 
freelance  writer,  Oppenheimer  worked  at 
the  Washington  Post  and  Philadelphia 
Daily  News  during  the  60s.  Her  husband, 
Jerry  Oppenheimer,  is  a  former 
Washington  Star  reporter  now  operating 
Video  Images,  Inc. 

4c  4e  4( 

Carol  Oukrop,  an  associate  profes¬ 
sor  of  journalism  and  mass  communica¬ 
tions  at  Kansas  State  University,  Man¬ 
hattan,  has  received  the  Cruise  Palmer 
Professorship  at  the  institution. 

4c  4c  4c 

Jeff  Keys  joined  the  Suffolk  (Va.) 
News-Herald  as  circulation  manager, 
from  the  Woodbridge  (Va.)  Potomac 
News,  where  he  was  district  manager. 
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Gene  H.  Grant  joined  the  Sac¬ 
ramento  Bee  as  advertising  director.  He 
was  corporate  advertising  director  for 
Sparks  Newspapers  in  the  Bay  area. 
Grant  had  been  with  several  California 
papers  and  was  advertising  director  at  the 
Livermore  Independent  when  he  joined 
Sparks  in  1974. 

*  :|c  * 

James  E.  Cummins,  as  manager, 
advertising  agency  relations,  for  the 
Washington  Post,  will  act  as  liaison  be¬ 
tween  the  newspaper  and  advertising 
agencies  on  all  matters  concerning  adver¬ 
tising  and  marketing  including  com¬ 
munications,  education,  and  introduction 
of  new  products  and  procedures.  Cum¬ 
mins,  with  the  Post  since  1969  in  advertis¬ 
ing  posts,  most  recently  was  manager, 
sales  information  project. 

*  ♦  * 

William  L.  Patton,  Jr.  was  named 
executive  vicepresident  and  general  man¬ 
ager  of  the  New  England  Press  Associa¬ 
tion.  He  replaces  George  Speers,  who 
died  recently  after  an  extended  illness. 
Patton  joined  the  association  in  1980  as 
assistant  manager 

♦  ♦  ♦ 

Don  and  Rebecca  Milliken  became 
publishers  of  the  Tale  (Calif.)  Times 

on  January  1,  succeeding  Robert  and 
Kay  Badarraco.  Don  Milliken  was  a 
sports  writer  for  the  Norfolk  (Va.)  Virgi¬ 
nian-Pilot  and  Ledger-Star,  Newport 
News  Daily  Press  and  Davis  (Calif.)  /Jn/Vv 
Democrat.  The  Times  is  published  in 
Springville,  California. 


^  anc/ 

Expertise  in  Handling 

Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 
26  Years  Nation-Wide  Personal  Service 


Joseph  Farah  was  appointed  execu¬ 
tive  news  editor  of  the  Los  Angeles 
Herald  Examiner  diwd  will  be  in  charge  of 
main  news  production  for  the  editorial 
department.  Farah  has  served  as  news 
editor  and  assistant  news  editor  since 
joining  the  paper  in  1979.  Previously  he 
was  news  editor  of  the  Paterson  (N.J.) 
News. 

*  *  * 

Donald  A.  Nizen  and  Lance  R.  Pri- 
MIS  were  promoted  to  senior  vicepresi¬ 
dents  of  the  New  York  Times  effective 
with  the  new  year.  Both  formerly  were 
vicepresidents.  Nizen,  who  was 
appointed  vicepresident  in  charge  of  con¬ 
sumer  marketing  in  1979,  will  also  have 
expanded  responsibility  for  marketing 
the  national  editions  of  the  Times  . 

itt  df 

Circulation  department  promotions  at 
the  Harrisburg  (Pa.)  Patriot-News  in¬ 
clude  Betty  J.  Way,  named  circulation 
manager  for  administration  from  circula¬ 
tion  office  manager;  and  Thomas  J. 
McGeehan,  a  circulation  supervisor 
since  1971,  named  circulation  manager 
for  data  processing. 

*  *  lie 

Karyn  Esken,  director  of  advertising 
and  promotion  for  WXRT-fm  in  Chicago, 
has  joined  the  Chicago  Tribune  as  public 
relations  associate. 

'  ♦  *  * 

Arlo  Millican,  retail  advertising 
manager  of  the  Sterling  (111.)  Dtu/v  Gazet¬ 
te,  was  promoted  to  advertising  director. 


Linda  Little  has  joined  the  Dallas 
Times  Herald  as  medical  writer  after  nine 
years  as  medical  writer  for  the  Dallas 
Morning  News. 

Larry  Jerden  joined  the  staff  as  reli¬ 
gion  writer  with  a  background  of  14  years 
reporting  on  religious-related  topics  for 
the  secular  and  demoninational  press. 

Sylvia  Rector  was  named  suburban 
editor,  joining  the  Times  Herald  from  the 
metropolitan  desk  of  the  Washington 
Star. 

New  management  assignments  in  the 
Dallas  Times  Herald  newsroom  include: 

Larry  Tarleton,  named  assistant 
managing  editor  for  operations,  from  ex¬ 
ecutive  sports  editor. 

Ray  Herndon,  formerly  the  govern¬ 
ment  editor,  named  metropolitan  editor. 

Roy  Bode,  promoted  to  regional  edi¬ 
tor  in  charge  of  Texas  and  the  Southwest, 
from  state  editor. 

John  Walston,  named  executive 
news  editor.  He  was  the  executive  news 
editor  of  the  Baltimore  News-American, 
lifestyle  editor  of  the  Miami  News  and 
news  editor  of  the  Norfolk  Ledger-Star. 

*  *  * 

Four  new  editorial  staffers  at  the  Phi¬ 
ladelphia  Daily  News  are:  Gar  Joseph, 
to  education  writer,  from  the  Wilmington 
News  Journal'.  CAROLYN  ACKER,  general 
assignment,  from  the  Trenton  Times; 
Christoper  Hepp.  general  assignment, 
from  the  Philadelphia  Bulletin,  and  Bar¬ 
bara  Beck,  features,  from  the  Los 
Angeles  Herald  Examiner. 

*  *  « 

Walter  E.  Diercks,  formerly  general 
counsel  and  secretary  of  the  Washington 
Star  Company,  has  become  a  member  of 
the  firm  of  Rubin  &  Winston  in  Washing¬ 
ton  with  the  firm  name  changed  to  Rubin, 
Winston  &  Diercks. 

^  * 

Ripley  Hotch  is  the  new  editor  of 
Detroit,  the  Sunday  roto  magazine  of  the 
Detroit  Free  Press.  He  most  recently  was 
newsfeatures  editor  of  the  Florida  Times- 
Union,  Jacksonville.  Hotch  succeeds 
Polk  Laffoon  IV,  who  is  the  new 
marketing  research  manager  of  the  Free 
Press. 


the  most 
experienced  tirm 
in  nen^ipaper  executive 
recruitment. 

More  than  15  years  experience  as  specialists  in  the  industry. 
For  a  confidential  discussion,  call  312-394-9330. 

^  ONE  CROSSROADS  OF  COMMERCE 
ROLLING  MEADOWS,  ILLINOIS  60008 
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Notes  on  people 


Jody  Powell 

Jody  Powell,  former  press  secretary  to 
President  Jimmy  Carter,  is  now  national 
political  columnist  for  the  Dallas  Times 
Herald  and  his  column  will  be  distributed 
by  the  Los  Angeles  Times  Syndicate. 

Powell,  based  in  Washington,  has  been 
lecturing  and  writing  a  book  since  the  end 
of  the  Carter  administration.  He  is  writing 
two  columns  a  week  to  appear  on  Sun¬ 
days  and  Thursdays. 

Kenneth  P.  Johnson,  executive  editor 
of  the  Times  Herald,  said  of  the  new 
assignment  for  Powell,  that  he  is  “one  of 
a  very  few  people  who  has  been  at  the 
side  of  a  president  during  crucial  periods 
of  our  late  history  and  this  experience  as  a 
key  presidential  adviser  pl<  ces  him  in  a 
unique  position  to  comment  on  national 
affairs.” 

Vivian  Vahiberg 

Vivian  Vahiberg,  assistant  Washington 
bureau  chief  for  the  Daily  Oklahoman 
and  Oklahoma  City  Times,  became  the 
first  woman  to  serve  as  president  of  the 
National  Press  Club  January  15.  She 
moved  up  from  vicepresident,  running 
unopposed  in  the  December  election. 


The  layout 
and  graphic 
idea  book 


NEWSPAPER  DESIGN/ 1981  is  an 
invaluable  source  of  layout,  design 
and  graphic  ideas  for  editors  and 
artists.  This  new  book,  compiled  by 
Roger  F.  Fidler,  contains  reproduc¬ 
tions  of  over  150  pages  from  seven 
well-designed  newspapers  as  well 
as  detailed  information  on  their  ty¬ 
pography,  typesetting  systems,  and 
graphic /design  departments. 

To  order  NEWSPAPER  DESIGN/ 1981.  Simply 
complete  the  Information  below.  Send  check  or 
money  order  only. 

_ copy(ies)  at  $14  each  $ - 

(Add  $1.50  postage  and  handling  for  each 
book  mailed  to  a  United  States  or  Canadian  ad¬ 
dress.  Add  $3  for  all  other  countries.) 

TOTAL  ENCLOSED  $ - 


NAME 


ADDRESS 


CITY/STATE/ZIP 


SOURCE  PUBLICATIONS,  INC 

700  NE  61st  St  Miami,  fL  33137 


Other  officers  beginning  terms  this 
month  are:  Don  Byrne,  Traffic  World 
Magazine,  vicepresident;  David  Hess, 
Knight-Ridder  Newspapers,  treasurer; 
Herb  Cheshire,  deputy  bureau  chief  for 
McGraw-Hill  Publications,  secretary; 
and  Peter  Holmes,  Columbus  (Ohio)  Dis¬ 
patch,  financial  secretary.  Elected  to  the 
club’s  board  of  governors  were  John  Bar¬ 
ton  of  United  Press  International  and 
John  Fogarty  of  the  San  Francisco 
Chronicle. 

Red  Smith 

Now  that  Red  Smith’s  sports  column  in 
the  New  York  Times  will  run  three  a  week 
instead  of  four  (earlier  it  ranged  in  fre¬ 
quency  from  seven  to  three  days,  settling 
on  four  for  some  years),  he  was  reminded 
of  the  first  time  he  ever  encountered  the 
late  John  S.  Knight.  They  were,  as  Smith 
explained,  “bellying  up  to  Marje 
Everett’s  bar  at  Arlington  Park.  He 
(Knight)  did  not  acknowledge  the  intro¬ 
duction.  Instead,  he  said:  ‘Nobody  can 
write  six  good  columns  a  week.  Why 
don’t  you  write  three?  Want  me  to  fix  it 
up?”’ 

Red  Smith  answered,  “Look,  Mr. 
Knight,  suppose  I  wrote  three  stinkers.  I 
wouldn’t  have  the  rest  of  the  week  to 
recover.”  Adds  Smith  for  his  Times  read¬ 
ers  ,  “One  of  the  beauties  of  this  job  is 
that  there’s  always  tomorrow.  Tomorrow 
things  will  be  better. 

“Now  that  the  quota  is  back  to  three, 
will  things  be  better  day  after 
tomorrow?” 

John  Fournier 

The  late  John  L.  Fournier,  publisher  of 
three  newspapers  in  Washington  state, 
will  be  honored  as  this  year’s  inductee  in 
the  State  Hall  of  Journalistic  Achieve¬ 
ment.  The  selection  was  made  by  the 
Washington  State  University  chapter  of 


PROMOTED — Elise  J.  Ross,  director 
of  information  systems  for  the  New  York 
Times,  was  appointed  a  vicepresident  of 
the  newspaper  effective  January  1 .  Ross 
joined  the  Times  in  1973  as  manager  of 
technical  systems  support  and  became 
director  of  systems  planning  the  next 
year,  asssuming  her  most  recent  post  in 
1979. 


the  Society  of  Professional  Journalists, 
Sigma  Delta  Chi,  which  established  the 
honor  in  1972. 

Fournier,  on  the  Washington  newspap¬ 
er  scene  more  than  40  years,  was  pub¬ 
lisher  of  the  Kent  News-Journal,  Renton 
Record-Chronicle  and  Auburn  Globe- 
News. 

William  E.  Branen 

William  E.  Branen,  publisher  of  the 
Burlington  (Wis.)  Standard  Press  and 
several  other  papers  in  the  state,  was  a 
guest  of  the  new  Republic  of  the  Ciskei 
for  inaugural  and  independence  celebra¬ 
tions  in  December. 

Branen  had  met  Dr.  Lennox  L.  Sebe, 
new  president  of  the  fourth  black  confed¬ 
eration  formed  in  South  Africa,  the  year 
before  when  leading  a  National  News¬ 
paper  Association  delegation  on  a  tour  of 
the  republic. 

Other  American  journalists  attending 
were  T.  Jay  Harris,  editor  of  the  Lubbock 
(Texas)  Avalanche-Journal,  and  Smith 
Hempstone,  Washington,  D.C.,  col¬ 
umnist. 


LeROY  KELLER 

Media  Consultant  •  Broker  •  Appraiser 

Suite  902 

405  Park  Avenue 
New  York,  N.Y.  10022 

Telephone:  212-759-2349 
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(Continued  from  page  9) 


information  under  the  jurisdiction  of  the 
National  Security  Council  and  of  classi¬ 
fied  intelligence  reports  is  a  problem  of 
major  proportions  within  the  U.S.  Gov¬ 
ernment. 

The  Constitution  of  the  United  States 
provides  for  the  protection  of  individual 
rights  and  liberties,  including  freedom  of 
speech  and  freedom  of  the  press,  but  it 
also  requires  that  Government  functions 
be  discharged  efficiently  an  effectively, 
especially  where  the  national  security  is 
involved. 

As  President  of  the  United  States,  I  am 
responsible  for  honoring  both  Constitu¬ 
tional  requirements,  and  I  intend  to  do  so 
in  a  balanced  and  careful  manner.  I  do  not 
believe,  however,  that  that  the  Constitu¬ 
tion  entities  Government  employees,  en¬ 
trusted  with  confidential  information  cri¬ 
tical  to  the  functioning  and  effectiveness 
of  the  Government,  to  disclose  such  in¬ 
formation  with  impunity.  Yet  this  is  pre¬ 
cisely  the  situation  we  have.  It  must  not 
be  allowed  to  continue. 

To  this  end,  I  hereby  establish  and 
direct  implementation  of  the  following 
policies. 

CONTACTS  WITH  THE  MEDIA:  All 
contacts  with  any  element  of  the  news 
media  in  which  classified  National  Secur¬ 


ity  Council  matters  or  classified  intelli¬ 
gence  information  are  discussed  will  re¬ 
quire  the  advance  approval  of  a  senior 
official.  An  administrative  memorandum 
will  be  prepared  as  soon  as  possible  after 
the  contact,  recording  the  subjects  dis¬ 
cussed  and  all  information  provided  to 
the  media  representatives. 

ACCESS:  The  unauthorized  disclo¬ 
sure  of  classified  National  Security  Coun¬ 
cil  information,  documents,  and  delibera¬ 
tions  requires  further  control  to  limit  ac¬ 
cess  and  to  ensure  an  accurate  record  of 
those  who  have  had  access.  The  number 
of  officials  with  access  to  documents  re¬ 
lating  to  N.S.C.  matters  will  be  kept  to 
the  minimum  essential  to  the  orderly  con¬ 
duct  of  the  Government’s  business. 

INVESTIGATIONS:  The  Govern¬ 
ment's  lack  of  success  in  identifying  the 
sources  of  unauthorized  disclosure  of 
classified  National  Security  Council  in¬ 
formation  and  documents  of  classified  in¬ 
telligence  information  must  be  remedied 
and  appropriate  disciplinary  measures 
taken.  Henceforth,  in  the  even  of  unau¬ 
thorized  disclosure  of  such  information. 
Government  employees  who  have  had 
access  to  that  information  will  be  subject 
to  investigation,  to  include  the  use  of  all 
legal  methods. 

APPLICABILITY  AND  IMPLE¬ 
MENTATION:  The  provisions  of  this 
directive  shall  be  effective  immediately 
and  shall  apply  to  all  employees  of,  and 
elements  within  agencies  participating  in 


the  National  Security  Council  system,  in¬ 
cluding  the  Executive  Office  of  the  Presi¬ 
dent.  The  assistant  to  the  President  for 
national  security  affairs  is  directed  to 
establish  the  detailed  procedures  to  im¬ 
plement  policies. 

Ads  on  demand 
test  to  start 

More  than  15  top  marketers  will  partici¬ 
pate  in  CABLESHOP,  a  joint  venture  in 
interactive  tv  advertising  between  J.  Wal¬ 
ter  Thompson  U.S. A.,  Inc.  and  the 
Adams-Russeli  Company. 

CABLESHOP  with  start  officially  in 
Peabody,  Massachusetts  on  March  1. 

Among  the  advertisers  participating  in 
this  experiment  are  Ford  Division, 
Reynolds  Metals,  Scott  Paper  Company, 
Arrow  Shirts  (a  division  of  Cluett  Pea¬ 
body),  Investors  Diversified  Services, 
the  National  Credit  Union  Associations, 
Kraft,  Campbell  Soup  Company,  Uncle 
Ben's,  Genesco,  Franklin  Mint,  Pruden¬ 
tial  Insurance  Company,  Monroe  Auto¬ 
motive  Equipment  and  Walker  Manufac¬ 
turing  Company  (divisions  of  Tenneco 
Automotive). 

The  CABLESHOP  will  enable  adver¬ 
tisers  to  present  3-7  minute  informational 
advertising  messages,  on  demand,  as  the 
Adams-Russell  systems’  8,000  subscri¬ 
bers  call  in  and  request  them. 


Faced  with  tough 
insurance  questions 
&  don’t  know  where 
to  find  the  answers? 

State  Farm’s  Reference  Notebook  of  Insurance 
Sources  may  point  you  in  the  right  direction. 

It's  a  topical  insurance  guide  with  addresses  and 
phone  numbers  of  more  than  200  organizations, 
research  groups  and  people  who  know  the  facts 
about  insurance  and  related  subjects.  It  also  lists 
the  country’s  top  insurance  companies,  insurance 
trade  and  arson  associations,  and  more— over 
90  pages  of  organizations  that  can  help  you  with 
your  insurance  story. 

For  your  free  copy  just  write  or  call: 

Public  Relations  Dept.  RK-3 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  Illinois  61701 
(309)662-6402 
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Wiire  doing  what  has  to  be  done. 


Every  28  seconds,  a  vehicle  is  stolen  somewhere  in  the  U.S. 

Cost  to  the  public:  S4  billion  a  year.  That’s  why  Property- 

Casualty  insurance  companies  work  together  to  fight  this  aime. 

- 

With  over  I^ICO^OOO  vehicles  stolen  in 
the  U.S.  last  year^  auto  theft  is  not  just  a 
problem— it  s  an  epidemic.  One  of  every  143 
registered  motor  vehicles  is  stolen^  and  fewer 
than  60  percent  of  them  are  recovered. 

Owners  of  stolen  vehicles  are  not  the 
only  victims.  Auto  theft  costs  the  American 
public  an  inaedible  $4  billion  a  year.  And 
every  car  owner  and  taxpayer  helps  to  pay 
that  bill. 

Why  this  sudden  surge  in  auto  theft? 

Several  reasons.  For  one^  the  lure  of  a  fast  and 
easy  profit  has  attracted  organized  crime. 

Two  men  working  in  an  illegal  ‘‘chop  shop” 
can  disassemble  a  stolen  vehicle  in  forty 
minutes. 


At  the  same  time^  the  ille 
gal  export  of  stolen  vehicles 
is  rising.  Experts  estimate 
that  as  many  as 
20p00  stolen  cars 
are  shipped  to  Mexico^ 
alone^  every  year. 

Even  ordinary 
citizens  are  becom¬ 
ing  involved.  Evi¬ 
dence  mounts  that 


many  engage  in 
auto  theft  and  fraud 
schemes  as  a  way  of 
disposing  of  expensive 
“gas  guzzlers.” 


The  component  parts  are  passed  along 
for  sale  at  almost  pure  profit.  The  endless 
supply  of —and  demand  for— these  parts 
creates  a  black  market  bonanza. 


Action  Needed...and  Provided 

Clearly  something  has  to  be  done. 
And^  thanks  to  the  combined  efforts  of 
the  law  enforcement,  legal,  and  insurance 


something  is  being  done, 
mt  in  the  fight  is  the  National 
Automobile  Theft:  Bureau^ 
a  non-profit  organization 
^  funded  by  over  500  property- 
i  casualty  insurance  compa- 
\  nies.  The  NATB  combats 
\  auto  theft  through  a  wide 
\  range  of  educational^ 

\  investigative^  informa- 
\  tional,  and  promo- 
\  tional  services. 

XLast  year^ 
the  NATB 
trained  some 
^  22,000 


law  enforcement  officers  in  investigative  tech¬ 
niques.  It  maintains  an  extensive  computer¬ 
ized  system  of  vehicle  identification  numbers 
and  salvage  records.  And  NATB  agents  help 
municipal,  county  state,  and  federal  authori¬ 
ties  investigate  and  prosecute  auto  theft 
and  fraud. 

Success  Stories 

The  National  Automobile  Theft  Bureau’s 
achievements  have  spanned  the  nation; 

•  In  New  York,  the  NATB  recently  joined 
with  U.S.  customs  officials  and  the  FBI  in  iden¬ 
tifying  automobiles  awaiting  export  to  Kuwait. 
Over  100  stolen  vehicles  were  recovered  on  a 
single  dock. 

•  In  Missouri,  the  NATB  helped  sponsor  a 
vehicle-marking,  anti-theft  program  which 

combined  the  efforts  of  the  Attorney  Gen- 
eral,  the  Police  Chiefs  Association,  the 
Highway  Patrol,  120  police  departments, 
V  and  a  cooperative  public. 

Sk  •  In  Los  Angeles,  NATB  officials  joined 
local  law  eriorcement  agencies  during 
ay  a  three-month  investigation,  which  re- 
W  suited  in  the  break-up  of  a  major  auto 
J  theft  ring.  Seven  suspects  were  anested 

^  and  more  than  $700,000  worth  of  stolen 
vehicles  were  recovered. 

Such  success  stories  are  encouraging— 
and  increasing.  They  show  that  the  co¬ 
operative  efforts  of  car  owners  and 
-A  manufacturers,  law  enforcement 

^  agencies,  legislators,  insurance 

^  ^  ^  >  companies,  and  the  public 
M  ^  effective  in  reduc- 
ing  losses  and  in  helping 
W  to  Sow  the  rise  in  the  cost 
-  /jT  of  insurance. 

And  that’s  an  objec- 
tive  we  all  share. 


insurance  affordable 


This  message  presented  by  the  American  Insurance  Association,  85  John  Street,  NY,  NY  10038 


EQUIPMENT  NEWS  SECTION 

Edited  by  EARL  WILKEN 

2  Connecticut  c/a///es  share  front-end 
computer  system/central  database 


Two  Connecticut  newspapers,  located 
7.5  miles  apart,  are  sharing  a  front-end 
computer  system  and  central  database, 
an  arrangement  considered  a  “first”  in 
the  industry.  It  promises  to  show  the  way 
to  substantial  savings  in  system  invest¬ 
ment. 

Connecticut  Newspapers  Inc.,  a  Times 
Mirror  subsidiary,  publishes  the  Stam¬ 
ford  (Conn.)  Advocate  and  the  Green¬ 
wich  (Conn.)  Time,  daily  and  Sunday. 
The  papers  are  using  a  Composition  Sys¬ 
tems  Inc.  (CSI)  system  with  71  terminals 
at  the  Advocate  in  Stamford  and  28  ter¬ 
minals  at  the  Greenwich  Time.  It  handles 
editorial  and  classified  input  and  produc¬ 
tion.  A  separate  business  system  is  now 
being  instiled. 

Production  has  been  consolidated  in  an 
impressive  new  building  in  downtown 
Stamford.  Both  papers  have  introduced 


Sunday  editions,  and  the  Advocate  has 
added  zoned  editions  both  daily  and 
Sunday. 

“We  did  a  lot  in  a  short  time”  admits 
Robert  Termotto,  general  manager  for 
Connecticut  Newspapers.  “And  overall, 
we  are  very  happy  with  the  results.” 

The  move  from  the  old  Advocate  quar¬ 
ters  two  blocks  away  began  last  January. 
The  new  Harris  Iboio  press  was  ready  in 
January,  and  the  Advocate  editorial  staff 
began  working  in  the  new  building,  and 
with  the  CSI  system,  in  April.  The  classi¬ 
fied  department  went  online  in  May.  The 
Greenwich  Time  went  online  to  the  sys¬ 
tem  in  August. 

“We  received  the  utmost  support  in  all 
this  from  CSI,”  says  Termotto.  “They 
were  on  schedule.  And  when  we  made 
some  changes,  they  were  very  accommo¬ 
dating.” 


The  decision  to  have  both  papers  share 
a  system  followed  a  long  period  of  study, 
said  the  general  manager.  And  it  was 
made  practicable  and  cost-effective  by 
CSI's  development  of  a  unique  telecom¬ 
munications  approach. 

There  are  no  computers  and  no  storage 
in  Greenwich — only  terminals  and  CSI- 
designed  devices  for  handling  the  flow  of 
copy  back  and  forth.  Editors,  reporters 
and  adtakers  access  the  system  with  very 
little  degradation  in  response  time. 

Price  and  reliability  were  the  chief 
criteria  in  choosing  the  system,  according 
to  Termotto.  The  central  database  was 
desired  because  of  the  joint  classified 
advertising  departments  and  the  sharing 
of  wire  service  news.  One  system  also 
means  one  technical  staff  and  lower  oper¬ 
ating  costs,  he  added. 

The  CSI  communications  link,  which 
will  also  be  used  at  the  Newark  (N.J.) 
Star-Ledger  for  a  bureau,  uses  a  CSI  de¬ 
veloped  Intelligent  Data  Switch  (IDS),  as 
well  as  a  modem,  for  every  four  terminals 
in  Greenwich  to  give  editors  9600  bps 
(bits  per  second)  transmission.  Terminals 
for  reporters  operate  at  4800  bps  by  split¬ 
ting  the  9600  bps  line  into  two  indepen¬ 
dent  4800  bps  lines.  The  IDS  differs  from 
(Continued  on  page  30} 


SCHEAAATIC  details  the  overall  Composition  Systems  Inc.  (CSI)  front-end 
computer  system  and  central  database  operation  installed  at  the  Greenwich 
(Conn.)  Time  and  Stamford  (Conn.)  Advocate.  The  papers  are  7.5  miles 
apart  with  28  terminals  at  the  Greenwich  daily  and  71  terminals  at  the 
Stamford  daily.  The  system  uses  DEC  11/70  CPU's  and  a  sophisticated 
telecommunications  configuration. 
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Miami  in-house  heatset  offset  press 
cost-justified  under  seven  years 


One  of  the  nation's  first  Harris  N-800 
Series  web  offset  presses  has  been  oper¬ 
ating  almost  non-stop  at  the  Miami 
Herald  Publishing  Company  for  more 
than  two  years,  and  it  appears  that  the 
firm  was  on  the  money  in  evaluating  its 
success. 

“We  had  the  press  cost-justified  in 
roughly  seven  years,  based  on  our  capital 
investment  of  some  $3.6  million,”  says 
Edward  Biers,  Jr.,  offset  pressroom  man¬ 
ager.  “This  was  predicated  on  printing 
in-house  those  products  we  were  con¬ 
tracting  to  outside  printers.  It  looks  like 
that  seven-year  figure  was  too  conserva¬ 
tive — we’ll  cost  justify  the  press  in  less 
time.” 

The  press  is  an  outgrowth  of  the  Harris 
N-845  web  offset  newspaper  press  intro¬ 
duced  some  ten  years  ago.  As  the  insert 
market  boomed  and  Sunday  Newspaper 
Magazines  moved  from  rotogravure  to 
heatset  offset,  Harris  accommodated 
customers  everywhere  who  were  specify¬ 
ing  the  N-845  with  dryers,  chills  and  other 
accessory  equipment  to  gear  the  press  for 
commercial-type  work,  most  of  it  heat¬ 
set.  The  Harris  N-800  Series  press  will 
run  60,000  pph  straight;  27,500  pph.  col¬ 
lect. 

At  Miami  there  are  ten  units  supplied 
from  six  M.E.G.  reel  below,  with  TEC 
Series  80  dryers  and  chills  above  the 
press  units.  The  three-level  pressroom  is 
fitted  out  in  a  floor  area  of  but  %x30  feet. 
(Biers  reports  that,  if  he  were  to  set  up  the 
pressroom  again,  he  would  keep  the  reels 
below,  but  place  the  dryers  and  chills  on 
the  press  level.) 

Paper  enters  from  the  reel  room  and  is 
diverted  through  four  units  on  one  side  of 
the  folder/delivery  and  up  to  six  units  on 
the  opposite  side  of  the  folder.  After 
printing,  the  web  runs  to  the  folder 
through  the  dryers  and  chills  above  the 
units.  The  2: 1  folder  and  delivery  is  lo¬ 
cated  almost  halfway  between  the  units 
near  the  large  console  so  that  operators 
may  monitor  products  easily.  New  cen¬ 
ter-grip  Ferag  conveyors  move  the  pro¬ 
duct  out  of  the  pressroom. 

The  decision  to  purchase  the  press 
grew  out  of  capacity  constraints  on  the 
eight  large  letterpresses.  Circulation 
growth  in  the  past  few  years  has  made  it 
difficult  to  further  modify  the  Herald 
deadlines  and  still  serve  the  primary  mar¬ 
ket  area. 

Several  alternatives  were  considered. 
These  included  the  purchases  of  addition¬ 
al  letterpress  units  or  an  offset  newspaper 
press.  Letterpress  was  ruled  out  in  anti¬ 
cipation  of  a  possible  all-out  conversion 
to  offset.  A  semi-cylindrical  Harris  press 
was  selected  on  the  basis  of  quality 
reproduction  .  .  .especially  for  the  Sun¬ 
day  Magazine,  Tropic. 
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Tropic  can  range  from  24  to  72  pages. 
(A  72-page  magazine  is  run  as  a  32-page 
collect  and  a  4()-page  collect.  Web  width 
is  25'/2”x22y4”  cutoff.)  Printing  the  maga¬ 
zine  in-house  not  only  reduces  costs  dras¬ 
tically,  it  also  minimizes  transportation 
difficulties  and  long  lead  times  on  copy, 
according  to  Biers. 

Today,  the  press  is  utilized  exclusively 
to  print  the  Herald's  weekly  TV  book,  a 
Herald  Real  Estate  Buyer’s  Guide,  the 
Herald’s  internal  magazine.  The  Heral- 


dette,  the  long-run  Tropic  and  the  Miami 
News  TV  book. 

To  produce  this  work,  the  press  is  run¬ 
ning  21  hours  per  day.  There  are  four 
9-man  crews,  including  a  crew  chief  or 
operational  foreman  for  each  crew.  Typi¬ 
cally,  there  are  two  men  in  the  reel  room 
and  six  upstairs  at  the  press.  Two  day 
shifts  and  two  night  shifts  keep  the  press 
running  around  the  clock.  Two  of  the 
crews  are  “Tropic  crews”  who  come  in 
from  Wednesday  through  Sunday  to  run 
Tropic.  The  other  crews  are  “mainte¬ 
nance  crews”.  In  addition  to  maintaining 
the  press,  they  print  the  Herald  TV  book. 
Real  Estate  Buyers  Guide,  News’  TV 
(Continued  on  page  28} 


CHEMCOV 

MFFUSION 

TRANSFER 

SYSTEM. 

LESS  NEGATIVESf 
MORE  POSmVES. 

Now  you  can  save  the  time  and  cost  of 
making  film  negatives  tog^ 
line  or  halftone 
positives. 

Chemco’s 
Powerdot  TR 
diffusion  trans¬ 
fer  system  is  the 

fast  and  simple  way  to  resize  art  or  type, 
make  halftones,  or  add  special  effects. 

But  there  are  even  more  positives  to  our  system. 

Like  blacker  blacks,  whiter  whites,  sharp  fine  lines,  and  hard 
halftone  dots.  One-solution  activator  chemistry  with  long  shelf  life 
and  a  simple,  inexpensive  processor. 

Stop  wasting  time  and  money  on  negatives.  Transfer  to 
Powerdot  TR.  Contact  your  Chemcoman  or  write  us 
for  more  information. 


_  emco 

f  photoproducts  co. 

Division  of  Powers  Chemco.  Irx:. 
Charles  Street.  Glen  Cove.  N  Y.  1 1542 
Telephone  (516) 676-4000 
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Miami 

(Continued  from  page  27) 


Book  and  the  monthly  Heraldette. 

During  the  off-season  (summer)  when 
an  average  Tropic  run  is  500,000  (vs. 
650,000  at  peak  season)  the  offset  press¬ 
room  runs  at  a  slower  pace.  Several  crew 
members  will  move  to  letterpress  on 
Wednesdays  to  keep  up  with  advance  in¬ 
serts. 

“By  the  beginning  of  the  season  in  mid- 
October,”  says  Ned  Ressler,  pressroom 
foreman,  we  feel  "We're  well  prepared. 
We  use  the  time  in  the  summer  to  experi¬ 
ment  and  improve  quality  and  reduce 
waste.” 

Every  Thursday  at  2:00  p.m.,  Ressler 
and  Biers  take  Tropic  samples  to  the  qual¬ 
ity  assurance  department  for  a  paper 
check.  Here,  representatives  from  pro¬ 
duction,  advertising  and  editorial  review 
the  product  for  the  final  go-ahead. 

“We  learned  as  we  went  along,”  con¬ 
tinues  Biers.  “At  first,  in  the  spring  of 
1979,  most  of  the  week  was  devoted  to 
Tropic,  but  as  the  learning  curve  flat¬ 
tened,  we  were  producing  Tropic  in  about 
two  and  a  half  days. 

“In  the  beginning,  our  pressmen  (all  of 
whom  had  never  worked  on  an  offset 
press)  tended  to  overlook  the  water  fac¬ 
tor.  After  they  learned  the  chemistry  of 


“The  advertisement  for 
“Video  Newspaper”  in  the 
December  5, 1981  edition 
of  Editor  &  Publisher 
incorrectly  made  use  of 
the  trademark  “The  New 
York  Times”  by  way  of 
illustration.  The  trademark 
“The  New  York  Times”  is 
a  registered  trademark  of 
The  New  York  Times 
Company  which  has  no 
affiliation  or  relation  with 
“Video  Newspaper^"’  or 
Video  Data  Systems™  as 
owner,  supplier, 
subscriber  or  co-venturer. 
Any  suggestion  to  the 
contrary  is  regretted" 


VIDEO  DATA  SYSTEMS'- 

Corporate,  HauppauKe.  New  York  (516)  231-4400 
National  Sales.  Salt  Lake  City.  UT  |801|  566-3635 
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CEILING  VIEW  shows  Ferag  con¬ 
veyors,  console  and  four  of  the  1 0  units  of 
Harris  N-800  heatset  offset  press. 


ink-water  balance  and  the  different 
mechanics  of  offset,  paper  and  ink  for¬ 
mulations  occupied  our  attentions  as  we 
worked  on  reducing  makeready  and 
waste. 

The  ink  people  really  worked  with  us  to 
come  up  with  a  formulation  that  would 
give  us  the  best  product.  We  are  using 
3()-lb.  roto  stock  that  never  was  intended 
to  have  water  on  it  or  run  through  an 
offset  press.  An  uphill  battle  ensued. 

“Finally  the  ink  people  came  up  with  a 
low  tack  heatset  formulation  that  is  really 
working  well  on  Tropic.  There  is  no  other 
name  for  it  but  ‘the  Miami  Herald  For¬ 
mulation’.  Once  we  standardized  the  ink 
and  paper,  we  were  on  our  way. 

“Today  we're  beating  rotogravure  on 
quality-of-printing  routinely.  Recently 
we  compared  the  same  job  run  on  roto  vs. 
offset  and  there  was  no  contest. 

“So,  in  addition  to  the  improved  quali¬ 
ty,  the  product  from  the  Harris  is  much 
less  costly  than  gravure — and  our  lead 
times  are  less  shorter  lead  times  that  have 
engendered  a  big  increase  in  local  retail 
advertising.  (General  opinion  indicates 
most  gravure  lead  times  run  to  6  weeks. 
Offset  Sunday  magazines  require  but  two 
to  three  weeks.) 

“Recently,”  continues  Biers,  “In  a 
contest  sponsored  by  Standard  Gra¬ 
vure — The  Best  of  Sunday  '81 — our 
September  14  issue  of  Tropic  was 
selected  as  one  of  the  ten  best  covers  by 
the  art  director  of  Time.  This  was  in  a 
competition  with  gravure,  sponsored  by  a 
gravure  firm.  (There  are  now  17  headset 
offset  Sunday — magazines  and  conver¬ 
sions  are  going  at  a  I  to  2  per  month  rate). 

“Our  experience  has  seen  waste  drop¬ 
ping  rapidly.  Makeready  waste  in  the 
third  week  of  October  was  1.3789?  on 


562,397  copies.  Running  waste  on  that 
same  issue  was  5.837%.  We  think  we  can 
reduce  this  further.  On  all-black  runs,  our 
running  waste  is  usually  less  than  one 
percent.” 

On  a  long  run  of  some  600,000  copies  at 
64  tab  pages  each.  Tropic  requires  266 
rolls — or  1 20  tons  of  paper  at  $500  a  ton  vs 
$455  a  ton  for  newsprint. 

The  press  operation  is  supported  by  a 
bindery  for  the  tabloid  and  quarterfold 
products.  Tropic  is  trimmed  on  three 
sides.  TV  books  are  saddle-stitched  and 
trimmed  on  three  sides  via  two  Harris 
Saddlebinder  IIs. 

WSJ  opens  14th  plant 
in  Des  Moines,  Iowa 

A  new  Wall  Street  Journal  printing 
facility — the  14th  in  the  company  net¬ 
work — began  operation  December  17,  in 
Des  Moines,  Iowa,  producing  16,000 
copies  of  the  Midwest  edition  of  the 
Journal. 

Newspapers  printed  in  Des  Moines  will 
be  distributed  in  Minnesota,  Iowa,  North 
Dakota,  South  Dakota,  Nebraska,  north¬ 
ern  Kansas  and  the  Kansas  City,  Mis¬ 
souri  area.  They  will  be  printed  by  a  pro¬ 
cess  that  utilizes  full-page  images  trans¬ 
mitted  via  a  Western  Union  communica¬ 
tions  satellite  from  a  Dow  Jones  plant  in 
Naperville,  Illinois. 

After  the  initial  start-up  period,  output 
at  the  Des  Moines  plant,  a  35,425-square- 
foot  building,  will  reach  95,000  papers  a 
day.  The  facility  houses  a  new  offset 
press  manufactured  by  Tokyo  Kikai 
Seisakusho,  Ltd.  and  will  be  staffed  by  21 
full-time  employes. 

Incorporating  advances  designed  by 
Dow  Jones  engineers  and  introduced  at 
other  company  printing  sites,  the  press  at 
Des  Moines  will  be  operated  and  control¬ 
led  from  a  remote  “quiet  room”  that  insu¬ 
lates  pressmen  from  the  noise  of  the 
press.  The  plant  is  the  second  to  employ 
the  flatbed  laser  scanner/recorder,  a  sys¬ 
tem  developed  by  Dow  Jones  engineers 
that  is  designed  to  scan  a  full-page  paste¬ 
up  at  the  mother  plant  in  Naperville, 
which  it  then  transmits  via  satellite  direct¬ 
ly  to  a  printing  plate  in  the  Des  Moines 
plant. 

The  plant  will  also  employ  a  high-speed 
labeling  device,  which  Dow  Jones  en¬ 
gineers  helped  develop,  that  will  allow 
the  Journal  to  be  addressed  at  about 
60,000  copies  per  hour,  the  same  rate  it  is 
printed. 

The  Des  Moines  facility  will  bring  to  1 3 
the  number  of  plants  using  satellite  tech¬ 
nology  to  transmit  or  receiv**  facsimile 
pages  of  The  Wall  Street  Journal;  the  14th 
plant,  in  Dallas,  will  be  converted  to 
satellite  transmission  in  1982.  Additional 
plants  are  under  construction  in 
Beaumont,  Texas,  LaGrange,  Georgia, 
and  Charlotte,  North  Carolina. 
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WHATS  in  a  Video  Newspaper? 


A  Video  Newspaper'”  is  local 
and  national  news,  business 
and  sports  news,  classified 
ads  and  more. 

Start  with  Character- 
Generated  Displays  and 
slides  if  you  wish.  But  with 
Video  Data  Systems,  just 
look  at  what  else  can  be 
inside  your  Video 
Newspaper!'” 


Live  or  Taped  News  With 
the  Personal  Touch. 

24  hours  a  day.  You  can 
include  photos  and  on-the- 
scene  reports  too.  Update  as 
often  as  you  wish.  Be  the 
first  with  a  fastbreaking  story. 


Up-To-The  Minute  Weather 


Special  Interest  Shows. 

You’ve  got  resident 
experts — your 
editors.  / 

Handyman,^ 
cooking, 
fashion,  \ 
gardening 
shows.  \ 

The  sky’s  \ 
the  limit!  \ 


Classified  Ads — with 
photos.  Now  who 
could  resist  that 
cute  puppy? 


Local  Sports.  How  about 
all  those  high  school 
basketball  scores 
&  football  games. 


Videotaped 

Commercials 

can  blend  right  in. 
Experience  shows  that 
advertisers  respond  to  the 
excellent  demographics  your 
Video  Newspaper'”  can 
provide — especially  when 
the  price  is  so  attractive. 


It’s  your 

Video  Newspaper'”. 

We’d  like  to  show  you  just 
how  great  it  can  be.  Call  or 
write  for  more  information. 


Is  VIDEO  DATA  SySTEMS" 

mHIIII  Corporate,  Hauppauge,  New  York  (516)  231-4400 
National  Sales,  Salt  Lake  City,  UT  (801)  566-3635 


Stamford  Advocate  Greenwich  Tane 


REMOTE 

COAMUMCATIONS 

REMOTE  COAAMUNICATIONS  system  installed  at  the  Greenwich  (Conn.) 

Time  and  Stamford  (Conn.)  Advocate  permits  the  Greenwich  daily  to  share 
the  front-end  computer  system  and  central  database  located  at  the  Stamford 
newspaper. 


2  Connecticut 

(Continued  from  page  26) 


a  standard  multiplexer  in  that  it  focuses 
the  entire  9600  or  4800  bps  capacity  on 
each  terminal  port,  instead  of  dividing  it, 
or  trying  to  determine  the  busiest  termin¬ 
al.  CSI  engineers  found  this  a  more  effi¬ 
cient  use  of  capacity  in  a  newspaper  en¬ 
vironment  where  system  access  is  not 
uniformly  consistent. 

CSI,  which  uses  the  DEC  1 1/70  as  a 
Central  Processing  Unit  and  intelligent 
terminals,  introduced  its  first  editorial 
system  in  1976.  Evolving  through  a  series 
of  software  updates,  its  standard  features 
include:  cross  directories  based  on  any 
field  in  the  story  header;  dual  screen;  split 
screen;  generous  private  storage  space 
for  each  user  in  addition  to  the  desk,  or 
queue  system,  and  retention  of  up  to  23 
versions  of  each  story.  Recent  enhance¬ 
ments  have  added  refinements  in  the 
hyphenation  and  justifications  proce¬ 
dures,  and  give  users  the  ability  to  store  a 
series  of  commands  at  the  beginning  of  a 
work  session.  This  profile  of  operations 
then  goes  in  effect  with  each  story  at  the 
touch  of  a  key. 

Each  keyboard  supports  user- 
programmable  keys  which  permit  heavy 
customization  of  terminals  by  users.  For 
example,  the  Advocate  wire  editor,  Dave 
Conover,  uses  one  key  to  rename  wire 
stories  chosen  for  transfer  to  a  news  desk. 
He  touches  the  key  and  the  wire  service- 
assigned  name,  which  is  located  in  the 
ANPA  header,  is  moved  to  the  story  slug 
field,  replacing  the  alphanumeric  slug 
name.  Up  to  17  commands  may  be 
chained  together  and  stored  under  each 
key,  and  each  operator  may  have  up  to  70 


user  keys  filed  away  with  his  unique  sign- 
on  code.  Conover,  who  begins  work  at  4 
a.m.  each  day,  can  go  through  the  over¬ 
night  wire  in  about  30  minutes. 

The  Advocate  newsroom  has  50  CSI 
terminals.  There  are  also  three  Teleram 
Porta-bubbles  for  use  by  reporters  out  on 
assignment. 

Over  in  Greenwich,  wire  editor  Jim 
Endrst  likes  the  system’s  ability  to  search 
by  dateline  because  of  the  Time’s  concen¬ 
tration  on  local  and  area  news.  This  saves 
him  time  in  “ripping”  wire,  he  says. 
There  are  25  terminals  in  this  newsroom, 
and  a  red  telephone  on  the  city  desk 
serves  as  an  umbilical  cord  with  the  com¬ 
puter  room  in  Stamford. 

The  classified  department  has  lOadtak- 
ers  in  Stamford  and  three  in  Greenwich. 
On  a  typical  Friday,  the  Advocate  runs 
10-12  pages  of  liner  and  classified  display 
ads,  and  the  Greenwich  Time  has  23 
pages.  Customers  have  a  choice  of  adver¬ 
tising  in  one  or  both  papers. 

Lisa  Chin,  supervisor  of  telephone 
sales,  reports  increased  linage  since  the 
department  went  online  in  May  because 
of  the  system’s  “upsell”  aids.  When  cost¬ 
ing  ads,  the  system  automatically  sup¬ 
plies  the  price  of  additional  insertions  on 
both  a  single  and  two-paper  schedule. 

“It’s  fantastic,”  says  Lee  McDonald, 
advertising  computer  system  manager,  as 
she  recalls  the  days  in  Greenwich  when 
ads  were  typed  and  then  re-keyed  on  a 
Unified  Composer  and  when  Stamford 
used  Selectrics  and  a  scanner.  “You 
punch  a  key  and  everything  comes  up!” 

Salespeople  can  access  about-to- 
expire  ads  by  any  criteria  in  the  ad  tem¬ 
plate.  For  example,  they  can  ask  for  ads 
costing  more  than  $50.00,  work  through 
this  list,  and  then  summon  about-to- 
expire  ads  costing  more  than  $25.00  but 


less  than  $50.00. 

In  a  move  to  build  circulation,  adtakers 
ask  customers  if  they  are  subscribers. 
The  system  then  builds  a  list  of  advertis¬ 
ers  on  request  who  are  not  regular  readers 
for  solicitation  by  the  circulation  depart¬ 
ment. 

Up  in  the  third  floor  computer  room, 
Steve  Harrington  oversees  the  system  for 
both  papers,  and  the  on-going  installation 
of  the  Iwsiness  system  which  uses  DEC 
hardware  and  software  from  Newspaper 
Business  Systems,  a  division  of  Business 
Controls  Corporation.  The  production 
system  has  two  DEC  1 1/70’s  as  CPU's 
and  four  80  megabyte  disk  drives.  All  ter¬ 
minals  are  dual-ported,  and  switch  auto¬ 
matically,  without  operator  intervention, 
to  a  sin^e  CPU  in  case  of  failure  of  one. 
The  system  drives  three  Compugraphic 
Universal  typesetters.  The  business  sys¬ 
tem,  also  using  an  11/70  as  CPU,  will 
handle  accounts  receivable,  payables, 
payroll  and  classified  billing.  Information 
for  classified  billing  will  come  to  it  from 
the  production  system  on  magnetic  tape. 
An  outside  service  bureau  now  processes 
the  tape. 

A  former  reporter  and  editor,  Harring¬ 
ton  became  interested  in  systems  in  the 
old  Advocate  newsroom.  He  is  also  re¬ 
sponsible  for  training  new  reporters  on 
the  CSI  system. 

Connecticut  Newspapers  Inc.  sees  im¬ 
portant  and  long-term  savings  with  its 
new  production  method.  Its  99  terminal 
system  is  managed  by  a  small  staff.  Its 
two  newsrooms  share  an  expanded  menu 
of  wire  services,  but  maintain  strictly 
separate  staffs  where  sharing  of  stories  is 
infrequent.  And,-  perhaps  best  of  all,  it  has 
saved  two-thirds  of  the  cost  of  a  second 
computer  room  by  using  telecommunica¬ 
tions. 

“This  is  what  we  felt  was  needed  for 
two  papers  with  a  combined  circulation  of 
45,000,”  points  out  Termotto. 

FMC  to  install  roll 
handling  system 

FMC  Corporation’s  Material  Handling 
Systems  Division  of  Colmar,  Pa.  has  re¬ 
ceived  a  contract  from  the  Los  Angeles 
Times  for  a  newsprint  roll  handling  sys¬ 
tem  to  be  installed  at  the  Times’  new 
Northridge  facility  located  in  the  San  Fer¬ 
nando  Valley. 

The  plant  will  cover  approximately 
198,000  square  feet  and  will  have  four 
12-unit  offset  presses. 

The  FMC  system  will  deliver  news¬ 
print  rolls  from  the  railroad  dock  either  to 
warehouse  storage  or  directly  to  the 
presses.  It  includes  railroad  dock  con¬ 
veyors,  roll  delivery  conveyors  to  deliver 
newsprint  to  the  stripper,  laydown  plat¬ 
form  equipment,  and  an  in-floor  Truk- 
veyor  conveyor  system  for  roll  delivery 
from  the  platform  to  the  press  spurs. 
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ADVERTISING  NEWS  SECTION 


Edited  by  BILL  GLOEDE 

“Stand-by”  advertising 
brings  in  extra  revenue 


Taking  a  cue  from  the  airlines  that  offer 
stand-by  reservations  for  the  next  avail¬ 
able  seats  on  upcoming  flights,  the  Pott- 
sville  (Pa.)  Republican  has  launched  a 
“stand-by”  advertising  plan  to  fill  its  ex¬ 
tra  space  whenever  available. 

From  its  inaugural  week  in  late 
September  with  12  advertisers  using  104 
column  inches  of  space,  the  stand-by  ad 
program  by  early  December  increased  to 
67  advertisers  producing  440  to  450  col¬ 
umn  inches  weekly. 

According  to  Kenneth  Brennan,  direc¬ 
tor  of  Sales  and  Promotion  for  the  Repub¬ 
lican,  “the  ultimate  peak  is  not  yet  in 
sight.” 

Brennan  said  of  the  total  volume  of 
advertising  in  the  stand-by  program,  65% 
is  completely  new  business,  25%  is  addi¬ 
tional  volume  from  regular  or  infrequent 
active  advertisers,  and  only  10%  of  the 
stand-by  ads  represent  possible  “trans¬ 
fers  from  full-rate  normal  advertising.” 


tract  commitment. 

The  advertiser  has  no  control  over  the 
days  of  insertion  or  position  in  the  news- 
p^r,  and  if  extra  space  is  not  available, 
his  ad  may  not  be  published  within  a  given 
week. 

Since  the  ads  are  picked  up  and  repe¬ 
ated  over  a  minimum  of  four  weeks,  com¬ 
position  cost  is  minimal.  No  additional 
newsprint  is  consumed,  Brennan  said, 
“since  the  ads  merely  replace  what  other¬ 
wise  would  have  been  filler  news  in  a 
balloon  newshole  situation.” 

Stand-by  ad  insertions  are  handled  by 
the  ANPA  Layout/80  system,  which 
computes  and  reports  the  daily  “bal¬ 
loon”  or  filler  space  available,  then  sche¬ 
dules  and  page  positions  a  sufficient  num¬ 
ber  and  required  sizes  of  stand-by  ads  to 
fill  the  gap  and  achieve  the  desired  news/ 
advertising  ratio,  Brennan  said. 


Many  dailies  offer 
free  TMC  shoppers 

Of  those  daily  newspapers  that  have  a 
Total  Market  (Coverage  (TMC)  shopper 
being  distributed  in  their  market,  60% 
own  that  shopper,  according  to  a  recent 
survey  by  the  International  Newspaper 
Advertising  and  Marketing  Executives. 

“This  is  especially  true  among  smaller 
newspapers  (less  than  40,000  circula¬ 
tion),”  the  survey  states,  “where  67% 
own  the  ‘competing'  shopper.” 

Over  300  newspapers  responded  to  the 
INAME  survey. 

Of  those  newspapers  that  put  out  a 
TMC  shopper,  32%  distribute  it  using  reg¬ 
ular  carriers;  17%  use  mail;  34%  use  a 
combination  of  mail  and  carriers;  15%  use 
“special-purpose”  carriers;  and  2%  use 
other  means. 

Sixty-one  per  cent  of  the  newspapers 
deliver  their  TMC  shoppers  to  every  non¬ 
subscriber  only;  21%  distribute  it  to 
selected  non-subscribers  only  (zoned); 
and  18%  distribute  it  to  everyone  in  the 
market  (subscribers  and  non¬ 
subscribers.) 

Seventy-seven  per  cent  of  the  TMC 
shoppers  put  out  by  daily  newspapers 
contain  editorial  material  and  the  average 
percentage  of  editorial  content  is  28.8%. 


Broad  spectrum 

The  plan,  he  said,  “has  attracted  a 
broad  spectrum  of  new,  small  space 
advertisers  into  the  newspaper,  from  bar¬ 
bers  to  tailors  to  car  washes  and  dog 
grooming  salons,  from  bicycle  shops  and 
chimney  sweeps  to  chiropractors  and  in¬ 
surance  agents.” 

Many  small  businesses,  he  said,  are 
now  utilizing  tid-bits  of  co-op  funds 
which  previously  lay  dormant  to  pay  for 
the  stand-by  ads. 

Brennan  said  he  hopes  that  many 
stand-by  advertisers  eventually  will  use 
full-rate  regular  advertising  for  their  im¬ 
mediate-type  needs. 

Incentive  rate 

Under  the  stand-by  program,  any 
advertiser  can  schedule  small-space, 
standing  ads,  to  be  inserted  one  or  more 
times  weekly,  when  space  permits,  at  the 
discretion  of  the  newspaper. 

The  incentive  to  the  advertiser,  he  said, 
is  a  bargain  rate,  one-half  of  the  prevailing 
open  rate. 

Twelve  modular  sizes  are  available, 
ranging  from  one  column  by  one  inch  to 
three  columns  by  five  inches.  The  adver¬ 
tiser  must  commit  to  a  minimum  of  four 
weeks,  and  copy  change  is  permitted  only 
once  every  four  weeks. 

Stand-by  ads  are  separate  and  apart 
from  any  regular  advertising  and  the 
space  does  not  count  towards  any  con- 


“IMPROVE  IN ’82’’  Y  SIT  VC 

The  New  Expanded  U  K  Xl  A  A  Aj  A  Ik  Xl  9 

NEWSPAPER  PRODUCTION  CONFERENCE 


37th  Annual  Meeting 

MILWAUKEE 
MECCA  Convention  Center 
&  Hyatt  Re^ncy  Hotel 

FEBRUARY  20-23, 1982 

Sessions  on  Offset  and 
Flexography  Conversions, 
Pagination  Systems,  and 
Government  Regulations 


X- 


EXIBITORS  &  SUPPLIERS  PLEASE  CONTACT: 

Allen  Jensen — Chicago  Sun-Times 
(312)  321-2029 


Or 

William  T.  Meegan — The  Daily  Dispatch,  Moline,  III. 
(309)  764-4344 
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Ad  scene _ 

Broker  selling  houses— tells  how 


By  Dan  Lionel 


So  classified  real  estate  ads  aren't  pull¬ 
ing  in  live  prospects?  Sellers  are  disillu¬ 
sioned  and  aren't  putting  homes  on  the 
market?  Real  estate  brokers  are  cutting 
their  ads  and  hanging  up  “gone  fishin”' 
signs? 

Wait  a  minute!  Listen  to  Jim  MacCrate, 
vicepresident  MacCrate  Realty,  who 
runs  four  offices  on  the  swank  north 
shore  of  Long  Island.  Better  still,  read  the 
ad  he  ran  in  the  New  York  Times  and  in 
local  weeklies  on  the  last  Sunday  of  De¬ 
cember; 

Pnt  Wa$tiin(toii  &  tlw  Noitli  Shore 
PSOPERTY  OWNERS 

Who  Said  The  Real  Estate 
Market  Is  Soft? 

hUcCRAlE  RERITY  HAS  SUCCESSfUUY  NEGOTIATED  THE 
FOLLOWING  SALES  DURING  THE  FIRST  3  WEEKS  OF  DE¬ 
CEMBER 

LOaTION  ASKING  PRICE 

Glen  Cow  $850,000 

Roslyn  Hailwr  $299,000 

PlandooK  $289,000 

Brookyille  $280,000 

Manhasset  $259,000 

Plandonie  $215,000 

Gleti  Head  $182,500 

Sea  Clin  $150,000 

Port  Washingtoo  $1 12.000 

Sea  Cim  $110,000 

Sea  am  $90,000 

Glen  Head  $81,500 

Sea  am  $76,000 

HAPPY  HOLIDAYS 
516-883-2900 

939  Port  Wash  Blvd.  Port  Wash 

MacCRATE  REALTY 

Getting  MacCrate  to  talk  about  his 
approach  to  selling  real  estate  is  easy.  “1 
don't  mind  sharing  with  my  competitors 
everything  1  know,”  he  told  E&P.  In  fact 
he  gives  real  estate  courses  at  two  local 
colleges,  as  well  as  the  Society  of  Real 
Estate  Appraisers  and  the  L.I.  Board  of 
Realtors.  “The  more  I  teach,”  he  said, 
“the  more  I  learn.” 

Key  to  success 

Key  to  MacCrate's  approach  is  com¬ 
munications.  His  advertising  which  goes 
into  newspapers  and  direct  mail  is  au¬ 
gmented  by  personal  appearances  before 
trade  associations,  business  luncheon 
clubs,  etc.  “They  hear  me  speak,  they  see 
my  ads,  it  all  adds  up  to  more  listings  and 
more  sales.” 

Jim,  who  took  over  the  reins  of  Mac¬ 
Crate  Realty  from  his  father  who  founded 
the  company  in  the  '40s  ad  still  runs  other 
related  facets  of  the  business,  pointed  out 
that  the  name  of  the  brokerage  game  is 
listings.  “Our  ads  are  as  much  designed 
to  attract  listings  as  they  are  to  sell 
homes.  The  ad  "Who  said  the  real  estate 
market  is  soft'  which  you  spotted  tells  the 
potential  home  owner  that  MacCrate 
Realty  has  the  know-how  to  sell  even  in 
this  market.  It  also  implies  that  if  your 
home  isn't  sold  yet  you're  probably  doing 
business  with  the  wrong  people.” 


Jim  AAacCrate 

Does  advertising  pay  off  even  in  a  holi¬ 
day  period?  “Of  course  it  does,”  he  said. 
“Hannukah,  Christmas  and  New  Years 
are  the  slowest  sale  periods  but  your 
potential  buyers  and  sellers  still  read  the 
classified  ads.  You  can  still  get  your  name 
across.  We  never  stop  advertising  be¬ 
cause  we've  learned  that  if  you  advertise 
when  things  are  bad  you'll  cash  in  on  it 
when  conditions  improve.” 

Pays  attention 

MacCrate,  whose  sales  rank  4th  or  5th 
among  Long  Island's  800  brokers,  pays 
careful  attention  to  his  advertising.  “We 
naturally  change  whom  we're  looking  for 
in  our  market  depending  upon  conditions. 
Now  we're  advertising  higher  priced 
homes  to  all  cash  type  buyers.  Also,  our 
ads  generally  specify  type  of  fianancing 
available.  Our  sales  associates  are  well 
briefed  on  creative  financing  techniques 
such  as  seller  holding  the  mortgage,  lease 
purchase  of  property,  buy  down  interest 
rates,  etc.” 

To  reach  prospects  for  the  higher 
priced  homes,  averaging  $225,000,  in 
which  MacCrate  specializes,  he  uses 
large  space  classified  in  the  New  York 
Times  Friday  through  Sunday  plus  local 
weeklies  and  pennysavers  which  he 
claims  bring  both  buyers  and  sellers.  His 
associates  write  ads  for  listings  they  pro¬ 
cure.  These  are  sharpened  up  by  his  assis¬ 
tant.  He  writes  special  ads  himself  and 
works  with  a  local  advertising  agency.  He 
frets  at  the  restrictions  that  limit  his  clas¬ 
sified  ads  to  single  columns  and  a  single 
type  face.  He  feels  that  his  ads  could  be 
more  effective  if  he  could  use  multiple 
columns  with  cuts  and  borders. 

Has  MacCrate  any  interest  in  joining 
one  of  the  franchise  operations?  “We've 
naturally  been  approached  by  Century 
21,  Gallery  of  Homes,  Merrill  Lynch  and 
others  and  we've  turned  them  all  down. 
They  probably  serve  a  useful  purpose  for 
beginners  in  this  business  but  we've  had 
our  own  training  program,  advertising 
and  operational  techniques  in  place  for 


years.  Besides  their  charges  are  exhorbi- 
tant.  If  they  improve  the  professionalism 
of  their  members  we'd  be  pleased  be¬ 
cause  it  will  enhance  the  image  of  our 
business  besides  it  will  help  keep  our  peo¬ 
ple  on  their  toes. 

Detroit  News 
appoints  N  W  Ayer 

Detroit  News  has  appointed  N  W  Ayer 
Detroit  as  its  advertising  agency,  it  was 
announced  by  Richard  J.  McClennen, 
vicepresident  and  marketing  director  of 
the  newspaper. 

Ayer  will  be  involved  in  advertising, 
promotion,  marketing  and  other  activities 
designed  to  maintain,  and  to  increase  the 
newspaper's  circulation. 

Ayer  will  also  develop  trade  advertis¬ 
ing  campaigns  to  help  promote  the  De¬ 
troit  News  as  the  most  effective  medium 
in  the  Detroit  market. 

News,  which  was  founded  in  1873,  has 
the  largest  daily  and  Sunday  circulation  in 
the  Detroit  metropolitan  area  and  is  num¬ 
ber  one  in  circulation  in  Michigan. 

W.B.  Doner  wins 
City  Loan  account 

W.B.  Doner  and  Company,  Advertis¬ 
ing,  Baltimore,  was  awarded  an  addition¬ 
al  assignment,  the  Thrift  Savings  adver¬ 
tising  campaign,  by  City  Loan  and  Sav¬ 
ings  Company  of  Ohio. 

City  Loan  and  Savings  is  an  operating 
company  of  Commercial  Credit.  Doner 
also  handles  advertising  for  Commercial 
Credit,  a  Baltimore-based  financial  and 
insurance  services  subsidiary  of  Control 
Data  Corporation. 

City  Loan  and  Savings  Company, 
headquartered  in  Lima,  Ohio,  joined  the 
Commercial  Credit  family  in  1%2  and  is 
part  of  the  Homeowner  Services  Orga¬ 
nization.  The  company  currently  services 
240,000  customers  throughout  Ohio.  A 
multi-media  campaign  will  focus  on  City 
Loan  and  Savings  lending  and  thrift  capa¬ 
bilities,  including  the  new  NOW  and  IRA 
programs. 

“We  are  particularly  gratified  to  have 
been  chosen  in  competition  with  another 
major  agency,”  said  H.D.  Fried,  Chair¬ 
man  of  the  Board  of  W.B.  Doner.  “It 
reaffirms  and  our  belief  that  if  you  do  a 
good  job  for  a  client,  that  client  will  grow 
and  prosper  and  the  agency  will  grow  and 
prosper  with  it.” 

Gloede  resigns 

William  F.  Gloede,  assLKiate  editor. 
Editor  &  Publisher,  for  the  past  two 
years,  is  leaving  to  join  CahlelVison 
magazine,  effective  January  18,  as  associ¬ 
ate  editor. 
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Copy  testing  PACT 
formed  by  21  agencies 


The  research  directors  of  21  leading 
advertising  agencies  announced  this 
week  an  agreement  on  principles  to  guide 
copy  testing  methodology  and  practices. 

The  result  of  two  years  work  by  the 
research  professionals  of  the  sponsoring 
agencies,  the  program  was  shown  to  the 
press  in  a  presentation,  entitled  Position¬ 
ing  Advertising  Copy  Testing — PACT. 

Representing  the  21  research  directors 
were  Mrs.  Sonia  Yuspeh,  director  of  re¬ 
search  and  planning  at  J.  Walter  Thomp¬ 
son  USA  who  discussed  the  PACT  prin¬ 
ciples;  Dr.  Joe  Plummer,  research  direc¬ 
tor  at  Young  &  Rubicam  USA  who  de¬ 
scribed  some  of  the  future  plans  for  the 
PACT  agencies;  and  Ted  Dunn,  director 
of  research  at  Benton  &  Bowles  and 
chairman  of  the  Advertising  Research 
Foundation  who  introduced  the  program. 

In  his  remarks  Dunn  said  “To  make  a 
point,  copy  testing  is  certainly  one  of  the 
most  controversial  aspects  of  the  adver¬ 
tising  business  with  so  many  systems 
available  that  they  have  led  to  confusion 
about  which  is  the  best  to  use.  In  fact,” 
Dunn  said,  “there  is  an  uneasiness  over 
the  adequacy  of  some  tests  and  how  they 
are  conducted  and  that  many  of  them  are 
inappropriately  used. 

Tv  to  be  tested 

“Because  we  wanted  to  overcome  mis¬ 
conceptions  and  problems,  the  research 
heads  of  leading  agencies  began  meeting 
in  1980  to  see  whether  we  could  reach  a 
concensus  on  professional  principles  for 
conducting  good  copy  tests  and  making 
them  available  to  the  industry,”  Dunn 
said,  pointing  out  that  “the  PACT  agree¬ 
ment  deals  with  copy  testing  in  the  televi¬ 
sion  area,  not  only  because  commercials 
are  so  prevalent  but  because  most  of  the 
principles  are  relevant  and  applicable  to 
copy  testing  in  other  media.” 

Sonia  Yuspeh  described  the  document 
which  was  distributed  at  the  end  of  the 
press  conference  discussing  the  shared 
views  of  the  research  directors  on  the  role 
of  copy  testing.  “A  basic  point  is  that  no 
testing  should  start  until  agreement  has 
been  reached  on  advertising  strategy,” 
she  asserted,  saying,  “that  any  given 
copy  test  cannot  separate  out  the  effects 
of  ad  strategy  from  execution  but  can 
only  measure  the  combined  effects.” 

It  was  also  agreed  that  “testing  can 
serve  the  mutual  interest  of  advertisers 
and  their  agencies,”  she  said,  going  on  to 
say,  “that  we  need  to  limit  the  comprom¬ 
ises  which  are  commonly  made  in  the 
interest  of  controlling  cost.  Finally,”  she 
contined,  “copy  tests  must  be  looked  at 
not  in  isolation  divorced  from  everything 
professionals  have  learned  but  should  be 
judged  in  the  context  of  a  body  of  learning 
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about  the  testing  of  advertising  and  of  the 
specific  brand  in  question.” 

Nine  principles 

Mrs.  Yuspeh  then  described  the  nine 
principles  which  are  listed  in  the  PACT 
document  which  the  copy  directors  be¬ 
lieve  underline  a  good  copy  testing 
system. 

Principle  I:  A  good  copy  testing  system 
provides  measurements  which  are  re¬ 
levant  to  the  objectives  of  the  adver¬ 
tising. 

Principle  II:  A  good  copy  testing  system 
is  one  which  requires  agreement  about 
how  the  results  will  be  used  in  advance 
of  each  specific  test. 

Principle  III:  A  good  copy  testing  system 
provides  multiple  measurements — be¬ 
cause  single  measurements  are  gener¬ 
ally  inadequate  to  assess  the  perform¬ 
ance  of  an  advertisement. 

Principle  IV:  A  good  copy  testing  system 
is  based  on  a  model  of  human  response 
to  communications — the  reception  of 
a  stimulus,  the  comprehension  of  the 
stimulus  and  the  response  to  the  sti¬ 
mulus. 

Principle  V:  A  good  copy  testing  system 
allows  for  consideration  of  whether 
the  advertising  stimulus  should  be  ex¬ 
posed  more  than  once. 

Principle  VI:  A  good  copy  testing  system 
recognizes  that  the  more  finished  a 
piece  of  copy  is,  the  more  soundly  it 
can  be  evaluated  and  requires,  as  a 
minimum,  that  alternative  executions 
be  tested  in  the  same  degree  of  finish. 
Principle  VII:  A  good  copy  testing  system 
provides  controls  to  avoid  the  biasing 
effects  of  the  exposure  context. 
Principle  VIII:  A  good  copy  testing  sys¬ 
tem  is  one  that  takes  into  account 
basic  considerations  of  sample  defini¬ 
tion. 

Principle  IX:  A  good  copy  testing  system 
is  one  that  can  demonstrate  reliability 
and  validity. 

Dr.  Joseph  Plummer  of  Young  &  Rubi¬ 
cam  said  “The  fact  that  21  agencies 
reached  a  consensus  may  be  news  by  it¬ 
self  but  the  really  crucial  factor  is  that  we 
hope  we've  begun  a  work-a-day  effort  in 
copy  testing  in  concert  wth  our  clients 
and  research  companies.” 

Broad  distribution 

“To  do  that,”  Dr.  Plummer  said,  “the 
PACT  document  is  going  to  be  distributed 
as  broadly  as  possible  to  provide  a  found¬ 
ation  for  further  discussion.  Each  agency 
research  director  expects  to  build  on 
these  PACT  principles  within  their  own 
agency  and  will  continue  to  examine  the 
reliability  of  measures  in  use  today.” 

In  this  connection  Dr.  Plummer  said 
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“All  of  us  plan  to  encourage  and  support 
any  industry  effort  to  validate  copy  test¬ 
ing  systems.  Critically  important  to  this,” 

Dr.  Plummer  indicated  is  that  “a  system 
must  have  sound  evidence  that  it  is  truly 
measuring  what  it  purports  to  measure. 
This  critical  issue  must  be  worked  on.” 

“We  will  seek  support  from  major 
organizations  in  advertising  and  market¬ 
ing  associations,”  Dr.  Plummer  asserted. 

Endorsements 

Leonard  S.  Matthews,  president, 
American  Association  of  Advertising 
Agencies,  said: 

“The  A.A.A.A.  is  very  appreciative  of 
efforts  of  the  PACT  agencies  in  getting 
this  program  underway.  We  think  it's  a 
major  contribution  to  the  advertising 
business.  The  entire  advertising  world 
will  benefit  from  this  pioneering  effort  of 
the  PACT  agencies. 

“We  are  pleased  to  announce  that  the 
PACT  group  will  be  incorporated  into  the 
A.A.A.A.  as  a  special  research  commit¬ 
tee.  PACT  will  continue  to  focus  its 
efforts  on  copy  testing  in  the  future. 

“Sonia  Yuspeh  of  J.  Walter  Thompson 
will  remain  as  chairwoman  of  PACT  and 
Ted  Dunn  of  Benton  &  Bowles  and  Joe 
Plummer  of  Young  &  Rubicam  as  deputy 
chairmen.” 

Michael  J.  Naples,  president  Advertis¬ 
ing  Research  Foundation,  said: 

“The  PACT  consensus  document  you 
have  received  sets  forth  the  perspective 
and  principles  endorsed  by  the  PACT 
advertising  agencies.  The  Advertising 
Research  Foundation  both  endorses  and 
supports  this  and  other  such  efforts  by 
our  member  companies — be  they  adver¬ 
tising  agencies  (as  we  have  here),  or 
advertisers,  or  the  media,  or  research 
companies.” 

Novemlier  ad  linage 
affected  by  economy 

November  was  not  a  good  month  for 
ROP  advertising  in  New  England  daily 
newspapers,  the  New  England  Newspap¬ 
er  Association,  Inc.  disclosed  in  its 
monthly  linage  report  for  1 14  papers. 

NENA  said  the  drop  was  a  “direct  re¬ 
sult  of  retail  sales  being  off,  unemploy¬ 
ment  levels  the  highest  of  the  year,  and  a 
recession  in  full  sway.” 

ROP  retail  broke  about  even  from  a 
percentage  standpoint,  NENA  reported. 
Classified,  which  had  made  a  “modest 
comeback”,  slipped  again,  with  real 
estate,  help  wanted,  and  auto  down,  a 
direct  reflection  of  the  bad  economy. 

National  was  down  15%  due  to  “little 
cigarette  advertising,''  the  Salem, 
Mass. — based  association  told  members. 

NENA  said  the  story  of  national  adver¬ 
tising  in  1981  was:  “When  it's  up,  it's  way 
up  and  the  same  is  true  when  it's  down.” 

Preprints  were  up  7%  for  the  month, 
NENA  said. 
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Loan  incentives  offered 
to  buyer  of  Bulietin 


The  city  of  Philadelphia  intends  to  offer 
incentives  to  whoever  wants  to  buy  the 
Philadelphia  Bulletin. 

Charter  Co.  of  Jacksonville.  Fla.,  the 
paper’s  owner,  put  the  daily  on  the  mar¬ 
ket  on  January  7. 

Joseph  M.  Egan,  incoming  director  of 
Philadelphia  Industrial  Development 
Corp.,  said  the  city  could  offer  a  buyer 
tax-exempt  loans  at  70%  of  prime  interest 
rates  and  sale-lease  arrangement  for  the 
Bulletin’s  building  at  30th  and  Market 
Streets. 

The  paper  employs  about  2,000  people. 

J.P.  Smith,  president  of  Charter  Media, 
is  negotiating  the  Bulletin’s  sale. 


Smith  said  he  is  “hopeful”  the  paper 
will  find  a  buyer  but  added  if  no  deal  can 
be  made,  “the  implication  is  we’ll  be 
faced  with  a  close  down.” 

N.S.  Hayden,  publisher  of  the  Bulletin, 
said  the  paper  has  received  an  inquiry 
from  a  prospective  buyer  “outside  the 
newspaper  business.” 

Hayden  said  “within  the  next  week  or 
so”  there  will  be  a  “clear  indication”  of 
whether  or  not  the  Bulletin  will  be  sold. 

On  January  7,  Hayden  met  with  em¬ 
ployees  to  answer  questions  about  sever¬ 
ance  pay  and  benefits.  He  declined  to 
disclose  any  details  of  the  meeting. 


Minneapolis  Star  writer 
suspended  for  fake  quotes 


Jim  Klobuchar,  a  columnist  for  the 
Minneapolis  Star,  was  suspended  for  10 
days  without  pay  effective  December  24 
for  fabricating  a  quote  in  one  of  his  col¬ 
umns  a  week  earlier. 

Klobuchar,  a  Star  veteran  of  nearly  17 
years,  also  apologized  to  his  readers  for 
fabricating  the  quote  in  another  column 
the  day  before  his  suspension  began. 

Klobuchar’s  column  that  caused  the 
flack,  and  which  was  intended  to  be 
whimsical,  went  beyond  what  the  news¬ 
paper  considers  acceptable,  said  one  top 
ranking  Star  editor.  The  editor  added  that 
more  drastic  action  was  considered — 
such  as  dismissing  Klobuchar — but  that 
such  action  was  later  determined  to  be  a 
overreaction. 

On  December  17  Klobuchar  wrote 
what  was  to  be  a  tongue-in-cheek  column 
about  what  he  considered  would  be  an 
overzealous  reaction  of  fans  attending  the 
last  Minnesota  Vikings  professional  foot¬ 
ball  team  game  at  Metropolitan  Stadium 
in  suburban  Bloomington.  The  Vikings 
and  other  professional  sports  teams  that 
have  used  the  stadium  will  play  games 
beginning  this  spring  in  the  nearly  com¬ 
pleted  Hubert  H.  Humphrey  Metrodome 
in  downtown  Minneapolis. 

Rumors  were  that  fans  would  take 
hardware  equipment  to  the  game  and  use 
it  to  dismantle  parts  of  the  stadium,  in¬ 
cluding  seats,  for  souvenirs. 

In  his  column,  Klobuchar  quoted  Vik¬ 
ing  ticket  manager  Harry  Randolph  as 
saying  he  hoped  to  hold  injuries  down  to 
“minor  concussions  and  treatable  frac¬ 
tures.  If  they  are  going  to  carry  off  their 
seats,  we  prefer  handsaws  to  the  standard 
Black  &  Decker  ripsaws  in  the  commer- 
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cials.” 

The  Star  editor,  who  spoke  of  the  inci¬ 
dent  while  agreeing  to  be  anonymous, 
said  Randolph  was  scrutinized  by  Vikings 
officials  for  allegedly  making  the  com¬ 
ments.  Randolph  later  called  the  Star  edi¬ 
tors  to  deny  the  quote. 

Klobuchar  then  admitted  to  Tim 
McGuire,  the  Star’s  executive  editor  and 
who  was  investigating  the  complaint,  that 
he  had  indeed  made  up  the  quote. 

An  old  school  of  sports  journalism 
allows  columnists  to  express  what  is 
generally  considered  to  be  human  nature, 
the  editor  said.  Sometimes  according  to 
this  school,  which  he  said  many  col¬ 
umnists  follow,  it  is  even  permissable  to 
express  those  thoughts  in  direct  quota¬ 
tions  even  though  the  words  may  not  had 
been  spoken. 

In  Klobuchar’s  case,  however,  some 
harm  was  done  to  Randolph’s  standing 
among  the  Viking’s  corporate  leadership, 
the  editor  said. 

Ironically,  Klobuchar's  column  apolo¬ 
gizing  for  his  actions  appeared  the  same 
day  the  Star  published  a  lengthy  special 
report  on  accuracy  among  local  newspap¬ 
ers  and  television  stations.  The  report 
said  that  newspapers  were  by  far  more 
prone  to  disseminate  accurate  informa¬ 
tion  in  news  reports  than  television,  and 
that  newspapers  are  more  willing  to  print 
retractions  and  admit  to  errors  than  tele¬ 
vision. 

The  announcement  of  Klobuchar’s 
suspension,  by  the  way,  wasn’t  included 
as  part  of  the  special  report.  His  suspen¬ 
sion  was  reported  in  a  terse,  one  para¬ 
graph  story  in  the  Star’s  local  briefing 
page. 


Daily  and  tv  station 
to  share  news  ideas 

Cox  Newspapers’  Mesa  (Ariz.)  Tri¬ 
bune  and  KNPX-Channel  12,  a  Gannett- 
owned  station  in  Phoenix,  have  begun 
cooperative  news  coverage.  They  will 
share  story  ideas  and  occasionally  ex¬ 
change  stories. 

KNPX  is  renting  office  space  in  the 
Cox  Arizona  Publications  facility  which 
also  houses  the  Tribune. 

Tribune  Executive  Editor  Max  Jen¬ 
nings  said  he  felt  the  cooperative  agree¬ 
ment  would  serve  to  promote  both  the 
newspaper  and  the  station. 

“If  this  station  runs  our  story,  the  only 
thing  that  will  happen  is  it  will  sell  more 
papers  for  us  and  promote  the  image  that 
we  are  doing  a  good  job  in  the  commun¬ 
ity,”  he  said. 
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.  1515  1515  N/A 
8lb  8lb  9 
.  341'4  341(4  421'4 
.50  50  42 

.  19  19  N/A 

.  23  23  2115 

.  38lbc38lbc  60H 
.  46V4  46 V4  431b 
.  9  9  2715 

.  1115  1115  2015 
.  301b  301b  2215 


SUPPLIERS 


Abitibi  (CE) .  20H  20lb  24l5 

Allied  Corp.  (NYSE) .  44lb  44lb  55 

Altair(OTC) .  515  5l5  4lb 

Am  Inti  (OTC) .  67  67  75V4 

Berkey  Photo  (NYSE) .  3lb  3lb  51b 

Boise  Cascade  (NYSE) .  34lb  34lb  36lb 

CBS  (NYSE) .  ASK*  48V4  48l'4 

Compugraphic  (NYSE) .  lOK*  lOKa  27l'4 

Compuscan  (OTC) .  3  3  4lb 

Consol.  Bath.  (CE) .  17^  17H  2515 

Crown  Zellerbach  (NYSE) .  28H  28lb  49V4 

Digital  Equipment  (NYSE) .  84l584l5  911b 

Domtar(AMEX) .  18l5  18l5  24l5 

Dow  Chemical  (NYSE) .  26^  26H  34l5 

Eastman  Kodak  (NYSE) .  7 lib  7 lib  75V4 

Georgia  Pacific  (NYSE) .  20l5  20l5  25K4 

Grace,  W.R.  (NYSE) .  45^  45^  57V4 

Great  Lakes  Forest  (CE) .  72l5  72l5  73l5 

Great  Northern  Nekoosa  (NYSE) .  37K4  37K4  42^4 

Harris  Corp.  (NYSE) .  39l5  3915  52l5 

Hunt  Chem.  (NYSE) .  lOlb  lOlb  lOlb 

Information  Int'l  (OTC) .  10l5  10l5  N/A 

International  Paper  (NYSE) .  39lb  39lb  44H 

Itek  Corp.  (NYSE) .  20  20  33lb 
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About  awards 


PHOTO  FINISH  .  .  ,  The  Jockey  Club  of  Canada  gave  one 
of  Its  Soveriegn  Awards  to  Wayne  Glowacki,  Winnipeg  Free 
Press,  for  the  best  racing  photograph  of  the  year.  A  Soverign  for 
the  best  racing  story  was  won  by  Archie  McDonald,  Vancouver 
Sun. 

«  «  * 

OUT  OF  170  ENTRIES  .  .  .  Paul  Jacobs,  Los  Angeles 
Times,  won  a  $1,000  prize  in  the  Science-in-Society  Journalism 
Awards  for  his  series  of  articles  entitled  “Pioneer  Genetic  Im¬ 
plants.”  The  National  Association  of  Science  Writers  sponsors 
the  competition  among  journalists  who  write  not  only  science 
and  medicine  news  but  also  how  that  news  affects  the  society  in 
which  we  all  live.  Other  prize  winners  were:  Janet  Raioff, 
Science  News;  William  J.  Broad  Jr.,  Science;  and  Ira  Flatow, 
NPR  News. 

*  *  * 

ENTERPRISE  .  .  .  Ted  Rohrlich’s  report  on  “Dangerous 
Doctors”  in  the  Bergen  Record  and  a  team's  expose  of  “a 
mess  in  the  housing  field”  in  the  weekly  Clementon  Record- 
Breeze  were  first  place  winners  in  the  New  Jersey  Bell  Enter¬ 
prise  Reporting  Awards.  The  weekly’s  stories  were  by  Mary 
O.  Davis,  Patricia  Caporale,  Kathleen  F.  Leadley  and  Jeanne 
Jackel. 

if  * 

PERSONAL  EXPERIENCE  .  .  .  Nancy  Jane  Adams, 
education  reporter  for  the  Annapolis  Capital,  took  a  test  that 
high  school  students  take  and  wrote  a  series  of  stories  about  the 
use  of  tests  in  public  schools.  Her  effort  was  rewarded  with  a 
School  Bell  Award  from  the  Maryland  State  Teachers  Associa¬ 
tion.  Bells  for  outstanding  school  photos  went  to  Tenny  Mason, 
Keith  Weller  and  Richard  Makofski,  who  work  for  the  Col¬ 
umbia  Flier,  the  Howard  County  Times  and  the  Belair  Road 
Booster,  published  under  the  same  corporate  roof. 

♦  *  ♦ 

FOR  DESIGNERS  .  .  .A  grand  prize  of  $2,500  awaits  the 


ORAL  HEALTH — Jeon  Hall  (left)  and  Esther  AAargolius  (right) 
received  The  Dental  Society  of  the  State  of  New  York  Oral 
Health  Reportage  Awards  for  outstanding  journalism  during  the 
year  on  d^tal  topics.  Dr.  Edward  F.  Whal^  (center),  president 
of  the  state  society  made  the  presentations.  Hall,  science/medic¬ 
al  editor  and  columnist  for  the  Gannett  Westchester  Newspap¬ 
ers,  received  citation  for  "What  Happens  When  Cancer  Invades 
Your  AAouth".  AArs.  AAargolius,  freelance  writer,  was  honored  for 
"Keeping  Smiles  Out  of  Trouble,"  about  preventive  dentistry, 
which  appeared  in  Newsday  (L.l.)  N.Y.  Send  entries  for  this 
year's  competition  to:  Nicole  Millman-Falk,  The  Dental  Society 
of  the  State  of  New  York,  30  East  42  Street,  New  York,  N.Y. 
10022. 

winner  of  a  new  International  Editorial  Design  Compeition 
which  is  open  to  newspapers  and  other  publications  around 
the  world.  There  will  be  100  finalists;  24  to  receive  silver 
awards  and  75  bronze  awards;  the  gold  award  to  be  selected 
from  the  silver  group.  A  single  page,  spread  or  story,  or 
special  issue  devoted  to  a  single  topic,  or  a  total  publication — 
all  in  the  year  to  October  15,  1981,  may  be  submitted  before 
January  8  to:  International  Editorial  Design  Forum,  80  East 
11th  Street,  Room  212,  New  York,  N.Y.  10003. 


USA  Today  plans  worry  analyst 


Gannett  Co.  “now  represents  the 
worst  performing  newspaper  publishing 
stock  in  1981,”  stated  a  recent  report  by 
Kidder  Peabody  &  Co. 

The  report,  by  R.  Joseph  Fuchs,  a  pub¬ 
lishing  stock  analyst,  said  Gannett's 
stock  was  down  15%  from  its  52  week 
high  at  the  time  the  company  said  it  plans 
to  go  ahead  with  USA  Todav  in  Septem¬ 
ber  1982. 

“Since  the  announcement  the  stock 
has  dropped  another  10%, ”  the  report 
said.  “That  the  company  intends  to  begin 
publishing  USA  Today  in  September 
1982  obviously  does  nothing  to  brighten 
the  near  term  prospects  for  the  stock.” 

Factors  affecting  Gannett’s  stock  per¬ 
formance  last  year,  according  to  the  re¬ 
port,  are; 

“First,  earnings  growth  in  1980  and 

1981  has  been  below  the  company’s  his¬ 
torical  average  because  of  a  poor  econo¬ 
mic  environment,  while  the  outlook  for 

1982  is  for  much  of  the  same. 

“Second,  the  price-earnings  ratio 

accorded  the  stock  relative  to  that  of  the 


market  has  been  deteriorating  m  recent 
years  because  of  slower  earnings  incre¬ 
ments,  the  absence  of  a  stake  in  cable 
television,  or  any  critical-mass  exposure 
to  the  new  electronic  technologies. 

“Third,  as  a  stock  that  had  previously 
been  accorded  ‘Favorite  50’  status,  the 
multiple  relative  was  already  being  com¬ 
pressed  as  the  other  factors  became  more 
important  over  the  last  two  years.” 

Gannett’s  earnings  growth  rate  was 
“10%  to  13%”  the  last  two  years  “in 
contrast  to  an  historical  10  year  average 
rate  of  18%,”  the  report  stated. 

It  said,  “The  longer  term  attractive¬ 
ness”  of  Gannett  “argues  for  maintaining 
of  investment  positions.” 

The  report  noted  that  if  USA  Today  is 
successful,  by  1984-85  the  national  daily 
could  have  “a  positive  profit  impact  of  at 
least  500  a  share.” 

For  1983,  the  report  forecasted  USA 
Today  will  have  “a  negative  impact  of  400 
a  share”  on  Gannett  stock. 

Gannett’s  stock  closed  at  34y8  on  Janu¬ 
ary  5,  1982. 


SPEAKING  OF  AWARD  .  .  . 
Kimberly  Karman  Best,  reporter, 
Durham  (N.C.)  Morning  Herald,  and 
Lawrence  Gabon,  health  reporter,  Para- 
'  de  magazine,  took  first  place  honors  in 
the  American  Speech-Language-Hearing 
Association’s  1980-81  National  Media 
Awards  for  excellence  in  reporting  on 
communicative  disorders.  Ms.  Best  was 
cited  for  the  article  focusing  on  the  ex¬ 
panding  role  of  speech-language  patho¬ 
logists  as  independent  health  and  educa¬ 
tion  professionals.  Gabon  was  cited  for 
an  article  on  stuttering  therapy. 

♦  ♦  ♦ 

TRIPLE  A  WINNER  ...  In  the  print 
division  of  the  New  Jersey  AAA  Highway- 
Safety  wrting  awards  the  wnnrs  are:  J.J. 
Drautman,  Hunterdon  Review;  T.P. 
Wright,  Liz  Fuerst  and  Jane  Wyckoff, 
Hunterdon  County  Democrat;  ad  Pat  Mar- 
tinelli,  Atlantic  City  Sunday  Press. 


Yule  edition 

Cleveland  Press  published  its  first 
Christmas  Day  edition  in  its  103-year  his¬ 
tory.  The  Press  started  a  Sunday  paper 
last  August. 
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Syndicates 

By  Lenora  Williamson 

New  column  features  75  by-lines 


“Successful  Mavericks”,  a  new  five- 
per-week  column,  was  introduced  this 
week — with  no  doubt  the  largest  roster  of 
by-lines  in  recent  syndication  history. 

Seventy-five  writers  will  contribute 
columns  on  a  rotating  basis  on  topics 
ranging  from  finance,  economics,  self- 
sufficiency,  religion,  health,  trends,  poli¬ 
tics,  personal  success  and  more. 

John  M.  Kearns,  national  sales  director 
of  Inter-Continental  Press  Syndicate  of 
Glendale,  California,  calls  the  new  fea¬ 
ture  “the  perfect  ROP  column”  since  on 
any  given  day  the  columns  will  fit  into 
various  newspaper  sections. 


Rhoads  and  Campaigne 
Although  each  of  the  75  writers  is  new 
to  newspaper  syndication,  most  have 
their  own  newsletters  and  many  are  book 
authors.  The  new  column  is  the  brain¬ 
child  of  David  Rhoads,  who  has  a  San 


Diego-based  newsletter.  The  Rhoads 
Conclusion,  and  Jameson  G.  Campaigne, 
former  editor  of  the  Indianapolis  Star  and 
editorial  board  member  of  the  New  York 
Daily  News. 

About  two  years  ago,  they  began  col¬ 
lecting  various  newsletters  and  the  idea  of 
a  daily  column  offering  excerpts  from  the 
best  of  the  material  hit  them. 

What  they  are  giving  editors  in  effect  is 
five  one-shot  articles  a  week  on  varying 
subjects,  Kearns  explains.  Each  runs  ab¬ 
out  600  words  and  is  available  on  high¬ 
speed  wire  transmission. 

Among  the  writers  is  John  A.  Pugsley, 
editor/publisher  of  Common  Sense  View¬ 
point,  a  market-survey  type  of  newsletter 
carrying  educational  commentaries  on 
economics.  He  is  the  author  of '  ‘Common 
Sense  Economics”  and  a  new  book  “The 
Alpha  Strategy,”  recently  published. 

Inter-Continental  heralds  its  group  of 
writers  as  spokesmen  and  spokeswomen 
for  the  “vital,  individualistic  do-it-my- 
way  point  of  view.” 

*  *  * 

Bill  DeOre,  editorial  cartoonist  of  the 
Dallas  Morning  News,  will  begin  national 
syndication  with  Special  Features  Syn¬ 
dication  Sales  Corporation,  a  New  York 
Times  company,  on  February  1. 

DeOre,  whose  work  will  continue  to 
appear  five  days  a  week  in  the  Morning 
News,  joins  Pulitzer  Prize  winning  edito¬ 
rial  cartoonist  Don  Wright  of  the  Miami 
News,  the  only  other  editorial  cartoonist 
syndicated  by  Special  Features. 

DeOre  joined  the  Dallas  paper  in  1974 
as  a  sports  cartoonist  and  turned  to  poli- 


V. 

Bill  DeOre 

tical  cartooning  in  1977,  but  still  does  one 
sports  cartoon  each  week.  He  was  an  in¬ 
tercollegiate  boxer  while  studying  at  his 
alma  mater,  Texas  Technical  University. 

The  cartoonist  describes  himself  as  “a 
tough-minded  conservative  who  opposes 
too  much  government,  creeping  bureauc¬ 
racies,  overtaxation  and  weak-minded 
defensive  postures.  I’m  no  graduate  of 
the  ‘tax-spend-disarm’  school  of  political 
thinking.”  DeOre  is  married  and  the 
father  of  two  boys. 

4c  ♦ 

Syndicated  columnist  Sylvia  Porter’s 
annual  income  tax  series  begins  January 
18  in  450  client  newspapers  as  a  12-part 
series  including  exclusive  material  on 
medical  expenses,  office-in-the  home, 
and  18  key  Tax  Court  decisions. 

Porter  describes  the  Tax  Court  deci¬ 
sions  that  were  challenged  by  the  IRS, 
with  1 3  decided  in  favor  of  the  taxpayer. 
“No  IRS  booklets  or  pamphlets  will  tell 
you  about  these  cases,”  she  said. 

Porter  is  the  winner  of  the  1981  Nation¬ 
al  Headliner  award  from  Women  In  Com- 
munications.  Her  column,  “Your 
Money's  Worth,  is  syndicated  by  Univer¬ 
sal  Press  Syndicate,  which  is  also  offering 
the  tax  series. 


New!  For  the  collectors  and  antique  buffs 
in  your  readership! 


Qfk/"Booqe  oncAntiques 


Antiques  are  big  business.  In  fact,  the  collection 
and  sale  of  treasures  from  the  past 
is  a  $6  billion  industry. 

In  her  new  weekly  column.  Gray  Boone, 

the  country’s  foremost  antiques  journalist,  gives  expert, 

practical  advice  on  the  buying,  selling,  collecting  and 


appreciation  of  everything  from  lithographs  to  furniture  to 
cooking  utensils.  And  each  column  comes  with  a 
photograph  plus  information  tailored  to  specific  regions  of 
the  country. 

Gray  Boone  is  the  editor  and  publisher 
of  Horizon  Magazine  and  Antiques  Monthly. 


For  rates  and  information  on 
GRAY  BOONE  ON  ANTIQUES 
call  Brad  Bushell  toll  free  at 
1-800-221-4816. 


UNITED  FEATURE  SYNDICATE 

200  Park  Avenue 
New  York.  N.Y.  10166 
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1  mm  TO  DO  CARTOons  that 

PLACE  BLAME...PEOPLE  WHO 
ARE  SCREWim  UP  THE  WORLD! 


Bill  DeOre  places  blame.  Bill  DeOre  names  names.  He's  not  from  the  "tax- 
spend— disarm "  school  of  political  thinking.  And  he's  not  stylishly  liberal.  DeOre 
is  a  conservative  political  cartoonist  who  speaks  to  the  mainstream  of  American 
political  thought.  When  he  sees  a  problem,  he  draws  it  aggressively  with  the  sharp, 
satirical  style  you  expect  from  a  great  p>olitical  cartoonist 

Bill  DeOre.  A  conservative  political  cartoonist 
who's  right  for  your  readers. 

For  additional  information  contact: 

Syndication  Sales  Corporation 

A  Mew  York  Times  Company 

Eastern  Sales:  212-972-1070  •  Western  Sales:  213-852-1579 


Dailies  mount  drives 
to  help  needy  cases 


Working  with  nine  social  services,  six 
four-wheel-drive  clubs  and  more  than 
two  dozen  volunteers,  a  Pacific  North¬ 
west  newspaper  led  a  Christmas  attack  on 
poverty  in  Clark  County,  Washington. 

People  In  Need,  a  community  service 
project  of  the  Vancouver  (Wash.)  Col¬ 
umbian,  raised  more  than  $13,000  and 
several  tons  of  clothing,  toys,  furniture 
and  appliances  for  sixty  of  the  neediest 
families  in  the  area.  The  Salvation  Army, 
The  Department  of  Social  and  Health 
Services  and  other  agencies  distributed 
the  donations  during  the  week  before 
Christmas.  Enough  clothing  and  toys 
were  collected  to  provide  holiday  gifts  for 
a  hundred  additional  cases. 

Case  histories  of  the  sixty  families  were 
published  at  three  day  intervals  on  the 
front  page  of  the  People  section.  A  ware¬ 
house,  donated  by  a  local  firm,  was  used 
to  house  the  donations  of  furniture,  clo¬ 
thing  and  appliances.  The  paper's  Special 
Services  Department  staffed  the  ware¬ 
house  and  also  wrapped  new  toys  and 
clothing  as  Christmas  gifts. 

All  departments  help 

Amy  Trembly,  administrative  assistant 
to  the  publisher,  coordinated  six  local 
four-wheel-drive  clubs  in  picking  up  and 
delivering  during  the  three-week  project. 
Employees  in  news,  advertising,  art, 
composing  and  circulation  volunteered 
their  time  to  sort  clothing,  wrap  gifts  and 
unload  trucks. 

Gary  Dixon,  Columbian  special  ser¬ 
vices  manager  said  that  so  much  clothing 
was  received  that  all  social  service  agen¬ 


cy  warehouses  were  tilled  to  capacity. 

The  Columbian  also  is  coordinating 
food  drives  with  other  area  companies  on 
an  on-going  basis  and  plans  a  number  of 
other  fundraising  projects  in  1982, 
according  to  Dixon. 

During  the  past  few  years,  Muskegon, 
Mich.,  has  received  its  share  of  national 
press  coverage. 

Just  north  of  this  western  Michigan 
city,  in  Montague,  sits  another  environ¬ 
mentally  troubled  plant  of  Hooker  Che¬ 
mical  Co.,  the  corporation  that  received 
such  notoriety  with  its  Love  Canal  crisis 
in  New  York  State. 

Within  the  past  year,  Muskegon  and 
adjacent  Oceana  counties  ranked  near  the 
top  of  America’s  unemployment  centers. 

So  Muskegonites  recognize  a  crisis 
when  they  see  one.  And  they  saw  one 
November  30  when  the  Associated  Press 
reported  that  Muffle  Brandon,  White 
House  social  secretary,  bemoaned  a  tab¬ 
lecloth  shortage  at  1600  Pennsylvania 
Ave.  Mrs.  Brandon  revealed  that  the  din¬ 
ing  room  linen  supply  there  was  tattered 
and  low. 

Drive  organized 

The  Muskegon  Chronicle,  tongue  firm¬ 
ly  in  cheek,  snapped  into  action  by  orga¬ 
nizing  The  Muskegon  Chronicle  White 
House  Tablecloth  Fund.  In  a  December  I 
article,  the  paper  implored  readers  to 
donate  money  or  tablecloths  "...  be¬ 
cause  many  people  in  the  area  can  scarce¬ 
ly  afford  to  purchase  food,  they  have  no 
particular  need  for  tablecloths.” 

The  plea  touched  the  sarcasm  of  nearly 


all.  By  the  end  of  the  week,  the  newspap¬ 
er  had  received  150  in  pennies  and  such 
items  as  a  check  for  one  cent;  a  spool  of 
thread  from  an  unemployed  teacher;  an 
empty  food-stamp  book;  an  intact  wish¬ 
bone  from  a  Thanksgiving  turkey;  a  piece 
of  tissue  paper  for  “this  problem  can  re¬ 
duce  one  to  tears  ;”  and  a  piece  of  a  comb 
(donated  by  editor-publisher  George  E. 
Arwady).  Those  and  much  more  were 
forwarded  to  Mrs.  Brandon  at  the  White 
House. 

By  December  5,  after  the  Chronicle 
published  the  results  of  the  campaign. 
The  Tablecloth  Fund  was  national  news. 
Bill  Iddings,  the  reporter  who  wrote  the 
articles  and  collected  donations,  was  de¬ 
luged  with  telephone  interviews  from 
around  the  country. 

A  United  Press  International  story  that 
quoted  Iddings  appeared  December  5  on 
the  front  of  the  Detroit  Free  Press,  and  on 
the  front  of  the  second  section  of  the  De¬ 
troit  News.  Detroit-area  radio  station 
CKLW  called  for  an  interview,  as  did  a 
Hollywood  station  that  spied  the  story  on 
the  second  page  of  the  December  7  Los 
Angeles  Times. 

By  the  end  of  the  following  week.  Time 
magazine  and  the  Washington  Post  had 
called  for  interviews,  and  Charles  Kuralt 
had  reported  the  story  on  CBS’s  “Morn¬ 
ing”  show. 

The  newspaper  began  receiving  letters 
from  readers  in,  among  other  states, 
Arkansas  and  Florida.  Since  then,  the 
Chronicle  has  abandoned  its  efforts  to 
dress  up  state  dinners  and  requested  that 
further  donations  be  sent  directly  to  Mrs. 
Brandon  at  the  White  House. 

The  upshot  of  the  Muskegon  Chronicle 
White  House  Tablecloth  Fund?  “One  job 
of  the  news  media  is  to  keep  our  officials, 
whether  at  the  White  House  or  the  county 
courthouse,  from  getting  too  impressed 
with  their  own  importance,”  Arwady 
wrote  December  1 3 ,  in  his  regular  Sunday 
column. 

“When  they  do  that,  they  are  forgetting 
that  their  power  and  prestige  come  only 
from  the  people.  They  look  ridiculous. 
And  they  deserve  to  have  a  little  fun 
poked  at  them  to  knock  out  some  of  that 
hot  air. 

“In  this  case,  we  were  happy  to 
oblige.” 

Judge  rules  reporter 
is  not  in  contempt 

A  Sessions  Court  Judge  in  Cicoutimi, 
Quebec,  ruled  that  reporter  Mario  Roy  of 
the  daily  newspaper  Le  Quotidien  was 
not  in  contempt  when  he  wrote  about  evi¬ 
dence  from  a  preliminary  hearing  in  a 
rape  case  despite  a  publication  ban. 

Judge  Lucien  Tremblay  accepted 
Roy’s  argument  that  he  based  his  story  on 
information  gathered  outside  the  cour¬ 
troom  and  not  subject  to  the  ban.  Roy’s 
report  appeared  in  the  newspaper  this 
past  July. 


SPECIAL  SERVICES  ASSISTANT,  Gwen  Case,  sorts  through  some  of  the 
tons  of  clothing  collected  by  the  Vancouver  (Wash.)  Columbian  this 
Christmas. 
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(Continued  from  page  9) 
chain  store  and  10%  in  a  discount  store. 
The  1981  study  found  29%  reporting  their 
last  dress  purchase  was  in  a  department 
store,  with  34%  saying  they’d  bought 
their  last  dress  in  a  specialty  store.  (The 
bureau  asked  the  names  of  the  stores, 
then  it  classified  them.) 

•  Department  stores  still  lead  in  terms 
of  selection  and  convenience  offered,  but 
specialty  stores  are  gaining  in  preference 
among  younger  women,  aged  25  to  34. 
They  show  a  clear  preference  for  special¬ 
ty  stores  in  four  specific  areas:  “most 
attractively  arranged  merchandise;  best 
sales  help;  highest  quality  merchandise; 
and  my  kind  of  clothes.”  Said  Eisenpreis, 
“Between  1980  and  1990,  the  U.S. 
population  will  decline  by  18%  —  but 
those  between  25  and  34  will  increase  by 
1 1%.  And  those  35  to  44  will  increase  by 
43%.  In  terms  of  sheer  numbers,  the 
women  we  are  talking  about  will  soon  be 
among  your  most  important  customers.” 

•  Designer  fashions  foster  less  store 
loyalty.  When  asked  which  is  more  im¬ 
portant,  the  fashion  reputation  of  the 
store  or  the  fashion  reputation  of  the  de¬ 
signer,  36%  of  the  sample  chose  the  store, 
and  36%  chose  the  designer.  But  22%  said 
neither  was  more  important.  Eisenpreis 
warned,  “When  the  customer  can  find 
the  same  designer  merchandise  at  any 
number  of  outlets,  she  loses  a  special 
reason  for  coming  to  a  specific  store,  your 
store .  For  her,  the  designer  is  carrying  the 
store  instead  of  the  store  carrying  the  de¬ 
signer.” 

The  NAB  study  also  found  that  the 
sample,  when  asked  to  rate  the  major 
media  on  which  is  the  “most  helpful”  in 
making  shopping  decisions,  63%  said 
newspapers,  more  than  radio,  television 
and  magazines  combined. 

And  56%  of  the  sample  said  they  had 
been  moved  by  an  ad  to  buy  clothes  they 
hadn't  planned  to  purchase  in  advance. 
Seven  of  ten  who  had  made  these  unplan¬ 
ned  purchases  were  motivated  by  news¬ 
paper  advertising. 

The  NAB  also  hosted  its  annual  dinner 
for  NRMA  members  at  the  Helmsley 
Palace  Hotel.  During  the  dinner,  NRMA 
president  James  R.  Williams  presented 
NAB  president  Jack  Kauffman  with  a  re¬ 
tirement  gift,  a  silver  wine  decanter,  hon¬ 
oring  him  for  his  service  to  the  retail  in¬ 
dustry. 

The  NAB  was  not  the  only  media  orga¬ 
nization  to  address  the  retail  merchants. 
Roger  Rice,  president  of  the  Television 
Bureau  of  Advertising,  predicted  that  re¬ 
tailers  will  spend  in  excess  of  $12  billion 
on  television  advertising  by  the  year  1990 
as  he  introduced  the  TvB’s  videtaped  pre¬ 
sentation  on  the  future  of  retailing. 

John  D.  Pahmer,  president  of  the  New 
York-based  Direct  Marketing  Task 
Force,  proclaimed,  “Direct  marketing  is 
a  wave  —  a  wave  that  encompasses  all 
media,  all  markets.  Direct  marketing  has 
matured  into  the  media  of  the  1980s.” 


Poor  family  jeopardized 
by  readers’  generosity 


A  cancer-stricken  mother,  whose 
daughter  received  more  than  $2,000  in 
cash  and  checks  from  readers  of  Cleam’a- 
ter  (Fla.)  Sun  as  a  Christmas  present,  re¬ 
ceived  national  press  attention  after  she 
was  warned  by  a  state  welfare  official  that 
she  may  have  lost  her  welfare  eligibility. 

The  story  began  on  Christmas  Eve 
when  the  Clearwater  Sun  called  attention 
to  12-year-old  Jessica,  the  daughter  of 
Jean  Meshey,  who  had  not  received  a 
Christmas  present  in  five  years. 

About  a  week  before  Christmas  Mrs. 
Meshey  wrote  a  letter  to  John  L.  Perry, 
editor.  Sun.  She  said  simply,  “1  would 
like  to  buy  Jessica  a  coat.  She  had  one  but 
she  had  outgrown  it.”  She  said  she 
wanted  nothing  for  herself. 

On  January  6,  Mrs.  Meshey  walked 
into  the  Sun’s  office  carrying  a  letter  from 
Florida  Department  of  Health  and  Re¬ 
habilitative  Services. 

In  the  January  5  dated  letter,  signed  by 
Mrs.  Grace  Fulton,  P.A.  Unit  Super¬ 
visor,  for  HRS,  Mrs.  Meshey  was  told  to 
“obtain  a  statement  from  the  Clearwater 
Sun  regarding  the  amount  of  cash  con¬ 
tributions  you  directly  received”  by 
January  12.  “You  should  also  be  aware 
that,  if  the  total  contributions  received 
exceed  your  Need  Standard  for  one  or 
more  months,  your  grant  must  be  cancel¬ 
led  for  as  many  as  months  as  the  total 
amount  covers  that  standard,”  she  was 
informed  by  Mrs.  Fulton. 

State  officials  in  Tallahasse  blame  what 
they  call  a  contradiction  in  President 
Reagan’s  zeal  to  reduce  government  wel¬ 
fare  costs  and  boost  private  charity. 

Lewis  Gossette,  deputy  regional  com¬ 
missioner  for  the  Department  of  Health 
and  Human  Services  in  Atlanta,  con¬ 
firmed  that  rule  changes  made  last  year 
force  welfare  agencies  to  count  windfall 
gifts  or  “nonrecurring  income”  against  a 
welfare  recipient’s  assets  in  figuring  be¬ 
nefits. 

Based  on  the  formula  for  a  family  of 
two,  the  $2,300  given  the  Meshey s  could 
wipe  out  their  benefits  entirely. 

“The  Clearwater  Sun  has  no  intention 
of  betraying  Jessica  and  her  mother  into 
the  hands  of  a  heartless  bureaucracy,” 
editor  Perry  said.  Nor  will  we  betray  all 
those  readers  who  poured  out  their  hearts 
on  their  behalf. 

“The  bureaucrats  will  get  no  informa¬ 
tion  from  us  which  can  help  them  harass 
people  who  are  guilty  of  nothing  more 
than  being  the  object  of  love  of  others  at 
Christmas  time.  We  will  see  them  in  court 
first — and  at  the  bar  of  public  opinion.” 

The  next  day  (Janaury  7),  Pingree 
announced  in  Tallahasse  that  he  would 
ask  the  federal  government  to  continue 
state  aid  to  the  family. 


On  Friday  (Janaury  8),  Department  of 
Health  and  Human  Services  Secretary 
Richard  S.  Schweiker,  said  he  will  give 
states  limited  authority  to  allow  poor  peo¬ 
ple  who  get  large  charitable  gifts  to  stay 
on  welfare  rolls. 

Daily  raises  $72,000 
for  Salvation  Army 

For  over  20  years  the  Manchester 
(N.H.)  Union  Leader  has  raised  money 
for  the  Salvation  Army. 

The  money  is  used  during  the  holiday 
season  for  Manchester’s  most  needy  resi¬ 
dents.  The  promotion  is  called  the  Union 
Leader/Salvation  Army  Santa  Fund. 

According  to  the  paper’s  public  rela¬ 
tions  director,  Arthur  J.  Lagios,  over 
$72,000  was  raised  as  a  result  of  a  daily 
promotion  in  the  paper  since  November 
23. 

According  to  Lagios  when  the  fund  was 
first  established  in  1959,  $1,300  was 
raised.  Despite  a  rough  economic  year  in 
1981 ,  the  1980  total  was  surpassed  by  ab¬ 
out  $15,000. 

Each  day  the  newspaper,  which  con¬ 
verted  to  all-morning  publication  on 
January  4,  would  print  a  front  page  story 
about  a  family  in  dire  need.  For  contribu¬ 
tors  of  $500  or  more,  a  picture  of  the 
check  presentation  was  published.  Each 
day  on  the  back  page  a  list  of  contributors 
and  the  amount  of  their  donation  was 
printed. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


AUTOMOTIVE  MONEY 


YOUR  AUTO  AND  YOU:  Weekly  test  reports  on  "FREE  GROCERIES,"  Readers  of  this  weekly 
new  American .  foreign  cars  plus  weekly  column  column  can  get  free  groceries  and  other  house- 
of  answers  to  readers'  car  problems.  Write  for  hold  items  through  couponing  and  refunding 
samples,  rates.  Automotive  Features,  814  E  tips  and  current  offer  listings.  Written  by 


ANNOUNCEMENTS  | 

ANNOUNCEMENTS 

NEWSPAPER  APPRAISERS  1 

NEWSPAPER  BROKERS 

Manor  Circle,  Milwaukee  Wl  53217. 


DEAR  EDITOR:  You  may  have  noticed  a  re¬ 
markable  increase  in  the  future,  science  and 
technology.  The  extraordinary  success  of  fu¬ 
ture-oriented  magazines  such  as  "Omni," 
"Science  81 ,"  "Science  Digest."  and  "Discov¬ 
er"  indicates  that  many  more  people  are  be¬ 
coming  aware  of  the  myriad  ways  in  which  tech¬ 
nological  innovations  are  changing  the  world  in 
which  they  will  live,  work  and  play  in  the  next 
ten  to  twenty  years.  Not  everyone  can  afford 
these  expensive  magazines  and  m»  haven’t 
time  or  background  to  read  them.  OF  THINGS 
TO  COME  brings  material  from  these  sources 
and  technical  releases  from  118  universities 


nationally  known  “Coupon  Queen-Cheryl 
Peart".  Free  samples  and  rates.  Peart  Publica¬ 
tions,  Dept  NCEP,  25-D  West  Fifth  St.  London 
OH  43140. 

"MORE  FOR  YOUR  MONEY"-A  proven  weekly 
column  to  meet  your  need  for  money  saving 
consumer  news.  Samples.  Mike  LeFan,  1802  S 
13th,  Temple  TX  76501. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  7th  year. 
Cineman  Syndicate,  7  Charles  Court,  Middle- 
town  NY  10940;  (914)  692-4572. 


and  research  organizations  down  to  750  words 
each  week  in  easy  to  read  language.  For  sam¬ 
ples  of  DON  FABUN’S  column  write  FEATURE 
ASSOCIATES.  3334  Kemer  Blvd,  San  Rafael 
CA  94901.  After  all,  it's  your  future,  too. 

MOVIE  REVIEWS  and  interviews  with  celebri¬ 
ties  and  national  political  figures.  Photographs 
included.  Great  for  weekly  newspapers, 
weekend  section  or  entertainment  pages. 
Issued  weekly.  In  our  9th  year.  International 

GENERAL 

F^oto  News,  Box  2405,  West  Palm  Beach  FL 
33402;  (305)  793-3424. 

CHILDREN  learn  about  nature  through  “Uncle 

NEWSPAPER  PROMOTION 

Cinderella  Adventures,  PO  Box  2216,  Clear- 
brook  BC  Canada  V2T  3X8. 

ALWAYS  PROMOTING  someone  else?  It's  ab¬ 
out  time  you  did  something  for  yourself  and 

FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion — The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 

your  newspaper!  Our  weekly  promotion  strip, 
"YOUR  NEWSPAPER,  "  does  it  for  you.  Sunday 
color  or  black  and  white,  JOURNAL  PRESS 
SYNDICATE,  250  Park  Av,  New  York  NY 
10017;  (212)  873-5849. 

278,  Bruce  MS  38915. 

PUZZLES 

HUMOR 

PIJZZLES-COMIC  STRIPS-AND  SPECIAL  FEA- 

TWICE  the  service!  R-Gabs  &  Dickson  unite. 
100  features.  DBI,  177(X)  Western  69e,  Gar¬ 
dena  CA  90248. 

Dickson-Bennett,  PO  Box  265.  St  Joseph  MO 
64502  or  phone  (816)  279-9315  or  (213) 
515-5047. 

LEGAL 

REAL  ESTATE 

LEGAL  CORNER;  Your  own  man  in  Washing¬ 
ton.  Experienced-regular  coverage  of  courts, 
agencies,  and  lawyers  and  their  affect  on  peo¬ 
ple  throughout  country.  Colorful-easy  to  under¬ 
stand  and  useful.  1614  17th  St.  NW,  Suite 
305,  Washington  DC  20009. 

HOUSE  CALLS— MIAMI  HERALD,  DALLAS 
NEWS.  Buffalo,  Rochester.  San  Antonio.  Yaki¬ 
ma,  Pontiac  etc.  7th  year.  National  award  says, 
"concise,  entertaining,  solid  writing  skills, 
wealth  of  real  estate  knowledge."  240  Heming¬ 
way,  Rochester  NY  14620;  (716)  271-6230. 

UFESTYLES 

SKIING 

READERS  LOVE  US!  A  low  cost  column  featur¬ 
ing  custom  home  designs  in  a  complete,  simple 
and  adaptable  format.  For  further  information 
contact:  Landmark  Designs,  PO  Box  2832, 
Eugene  OR  97402;  (503)  345-3429. 

MONEYWISE  tips  appeal  to  all  levels  -I-26M 
inactive  and  potential  skiers  in  USA.  Keep 
them  up  on  their  #1  sport:  new  resorts/snow- 
making/trends.  Action  photos  and  Winter 
Sports  Features.  Doug  Ford,  #22,  1368  Com¬ 
monwealth  Av.  Boston  MA  02134. 

MEDICAL 

"HEALTHY  AND  WISE”— A  plain-talking 
weekly  column  about  illness,  health,  medical 
science  and  medical  politics.  4th  year.  Sam- 
^s.  M  Ringel,  MD.  933  Newbury,  Ripon  Wl 

Features  Available 
and  watch  your 
syndicate  sales  soar! 

APPRAISALS  FOR  ESTATE  TAX,  partnership, 
loan,  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R  Krehbiel, 
Box  88.  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 

NEWSPAPER  BROKERS 

Appraisals,  Mergers.  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd,  Hardwick  MA  01037;  (413)  477- 
6009. 

BILL  MAHHEW  COMPANY  conducts  profes- 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  dartime;  (813)  446-0871 
nights:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS  j 

PO  Box  86.  Headland  AL  36345 
Wayne  Chancey  (205)693-2619 

Jim  Hall  (205)  566-7198  j 

BROKERS  and  CONSULTANTS  I 

for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO.  INC 
1511  K  St,  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 

Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates,  Inc 
11  Mam  St,  ^uthboro  MA  01772 
(617)  481-8562 


I  HAVE  BUYERS  for  newspapers  doing  100  to 
500  thousand  gross.  Edwin  0  Meyer,  Licensed 
Broker,  Suite  101-E,  300  W  Franklin,  Rich¬ 
mond  VA  23220;  (804)  643-7816. 


MEMO  TO:  All  Feature  Writers  an 
FROM:  E&P  Classified  Dept. 

RE:  JOINING  THE  SYNDICATE 

If  you’re  involved  in  selling  a  column,  cartoon,  comic  strip  or  other 
feature  material  to  weekly  or  daily  newspapers,  that’s  strictly  syndicate 
business.  That’s  why  we  think  it  would  be  wise  for  you  to  be  represented 
in  the  pages  of  E&P  Classifieds. 

Your  Features  Available  ad  could  help  you  reach  a  large  percentage  of 
America’s  editors  and  publishers.  And,  you  can  save  with  our  low 
contract  rates.  Use  the  order  blank  in  this  issue  or  call  us  for  more 
information. 

E&P  CLASSIFIEDS— THE  COMMUNICATORS 
(212)  752-7050 


Going  to  Sell 
Your  Newspaper  in  '82? 

Contact  the  Midwest  brokers! 

ROY  HOLDING  AND  ASSOCIATES 
Box  212.  Galva  IL  61434 
Phone  (309)  932-2270  or  879-2412 
Midwest  newspapers-Our  only  business 
'Sales  'Appraisals 


When  the  INAME  meets  January  31  - 
February  3  in  Washington,  Editor  & 
Publisher  will  be  there  with  a  copy 
of  our  January  30,  1982  issue  for 
each  person  at  the  Convention. 

An  E&P  Classified  ad  will  connect 
you  with  this  group — the  largest 
most  significant  gathering  of  news¬ 
paper  advertisers  and  agencies  in 
the  nation. 

RESERVE  YOUR  SPACE  NOW! 
Make  E&P  your  hotline  to  the  news¬ 
paper  marketing  people  you've 
been  trying  to  reach. 

E&P  CLASSIFIEDS 
We’re  a  direct  connection 
(212)  752-7050 

P.S.  And  you  can  tell  the  INAME’ers 
that  you  will  be  at  their  meeting 
with  an  ad  in  the  January  16th  and 
23rd  issues. 

Oeadines:  January  12  and  19  (2pm 
EST)  respectively. 


JIMMY  CROWE 

Sales.  CONFIDENTIAL  NEGOTIATIONS 

ultation.  Specializing  in  the  best  Southern  markets.  114 

SERVICE  Wickersham  Dr,  Savannah  GA  31411;  (912) 

TN  37110  352-8931,  day  or  night. 

73-3715.  - 

_  KREHBIEL-BOLITHO,  INC 

A  BROKER  Over  500  sales  in  our  31  years, 

slified  buyers  for  (We  handle  different  properties  — 

ler  publications.  offices  350  miles  apart.) 

037;  (413)  477-  MARION  R  KREHBIEL,  "Norton  Office" 

PO  Box  88,  Norton  KS  67654. 

_  Office  (913)  877-3407 

conducts  profes-  ROBERT  N  BOLITHO.  "Kansas  City  Office," 
ions  for  sale  and  PO  Box  7133,  Shawnee  Mission  KS 

daily  and  weekly  66207,  Office  (913)  381-8280 

efore  you  consider  - 

y,  you  should  call  MEL  HODELL,  Newspaper  Broker, 

(813)  446-0871  PO  Box  2277,  Montclair  CA  91763 
iarwater  Beach  FL  (714)626-6440 

urse.  - 

_  NEWSPAPER  OWNERS-SEEKERS.  We  will  be 

glad  to  go  over  your  plans  with  you.  No  obliga¬ 
tions.  NEWSPAPER  SERVICE  CO,  INC,  PO 
NCEY  Drawer  12428,  Panama  City  FL  32401. 

IVESTORS  j  *Sell  or  Buy  a  Weekly  Newspaper. 

AL  36345  'Over  20  listings  nationwide. 

(205)693-2619  'Inquires  and  details  confidential. 

(205)  566-7198 

iULTANTs - I  BUSINESS  BROKER  ASSOCIATES 

id  sale  of  (615)  756-7635  (24  hours) 

EWSPAPERS  _ 

;0.  INC  SYD  S  GOULD  ASSOCIATES,  INC. 

tW  Brings  together  anxi-  - sellers 

20005  and  eager  I  s! 

1-1133  SALES,  SERVICE,  M^i  AGEMENT 

_  Rte  1.  Box  146,  Theodore  AL  36582 

and  Appraisals  (205)  973-1653 

iND  MERGERS  ■  ■■— ■ 

Lciates,  Inc  NEWSPAPER  CONSULTANTS 

j^A  01772  improve  YOUR  management  skills,  revenues, 

_  employee  productivity  and  control  expenses. 

33  years  experience  with  Park,  Thomson,  Co- 
pII  pley,  Honritz. 

I '  ,Qp,  Contact;  ROBERT  J  ROSSI 

''  Management  Consultant  for  Newspapers 

iSSOcfATFS  376-3021 

61434  ”  '  ' 

879-2412  NEWSPAPERS  FOR  SALE 

ir  only  business  — — 

'Appraisals  ARIZONA  WEEKLY,  $125.000grossclass,  low 

down  payment;  might  even  lease  to  good  oper¬ 
ator.  State  cash  and  experience  first  letter. 

'  ”■“■1  OHIO  WEEKLY.  NO  LOCAL  COMPETITION, 
S  January  31-  •o*"'  ““sr  6000  population,  so  woefully 

9  underdeveloped  with  only  2600  circulation. 

)tort,  tailor  &  Could  do  $250,000,  but  does  only  about 

e  with  a  copy  $135,(X)0;  result  aging  publisher.  $325,000 
982  issue  tor  building,  or  $170.C)00  without. 

MARION  R  KREHBIEL 

invention.  Bo,  88  Norton  KS  67654 


COUNTY-SEAT  WEEKLY.  Upper  Michigan. 
Print  shop.  Ideal  location  near  forests,  lakes. 
Well  established,  but  still  excellent  potential 
for  growth,  expansion,  including  nearby  prop¬ 
erties.  Must  sell.  Good  price,  terms.  Box  3640, 
Editor  &  Publisher. 


»ACE  NOW!  OHIO  SEMI-SUBURBAN  IN  $190K  gross 

e  to  the  news-  class,  paid  its  owner  $27K.  price  $  1 75K  with 
“opie  you've  ISSKcashdown,  1981grossestimate$210K. 

OKLAHOMA  WEEKLY,  TOWN  of  5000,  gross 
FIEDS  $140K,  “net"  over  $37K,  price  $140K.  No 

,  local  competition. 

onnection 

rnSO  MISSOURI  exclusive,  no  local  competition. 

3000  population,  2600  circulation,  gross  over 
the  INAME  ers  $180K,  "net"  near  $50K,  price  $175K  or 
their  meeting  $200K  with  building, 

uary  16th  and  south  Dakota  county  seat  weekly,  no 

competition,  gross  $1  lOK,  net  $20K  to  $30K 

_ _ _  _ _  anually.  Price  $130K  or  $150K  with  building. 

2  and  19  (2pm  $30K  cash  down  required. 

MARION  R  KREHBIEL 
Box  88  Norton  KS  67654 
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ANNOUNCEMENTS 

ANNOUNCEMENTS 

NEWSPAPERS  FOR  SALE 

SHOPPING  GUIDES 

EXCLUSIVE  Zone  8  county  seat  daily  and  adja¬ 
cent  county  exclusive  weekly  in  fast  growth 
affluent  market.  $800.CXX)  gross.  $2  million 
cash  stock  sale  includes  modern  plant  and  real 
estate.  No  debt.  Profitable.  Established  1891. 
Box  3710,  Editor  &  Publisher. 

ILLINOIS  COUNTY  SEAT  weekly.  $250,000 
gross,  owner  retiring.  Price  includes  smaller 
nearby  weekly  and  county  shopper.  Can  be 
bought  for  less  than  gross.  ■ 

KANSAS  weekly  showing  fine  net  on  $70,000 
gross.  Excellent  spot  Tor  printer.  $20,000 
down.  ILLINOIS  weekly  and  shopper.  Grossing 
over  $300,000.  Can  be  bought  for  far  less  than  , 
gross. 

ROY  HOLDING  AND  ASSOCIATES 

Box  212.  Galva  IL  61434 

Phone  (309)  932-2270  or  879-2412 

ARE  WHOLE  CATEGORIES  OF 
ADVERTISERS  MISSING  IN 

YOUR  AD  PAGES? 

Food  stories?  Realtors?  Auto  dealers?  Well 
thought-out  strategy  can  break  the  log-jam. 
Proven  ways  to  break  the  iceberg  of  resistance. 

You  increase  profit  and  equity  fast.  Send  a  copy 
of  your  shqpi^  and  tell  me  ^r  problem.  Estil 
Cradick,  950  Parkwood  Dr,  Dunedin  FL  33528 
or  phone  (813)  733-1678. 

INDUSTRY 

SERVICES 

i 

NEWSPAPER.  Award-winning  California  week¬ 
ly.  5th  year.  Will  consider  partner-option  full 
sale.  Owner  retiring.  Box  3699,  Editor  &  Pub¬ 
lisher. 

PACIFIC  Bakers  News.  Belfair  98529.  (206) 
275-6421.  Western  trade  paper.  Low  cost  pro¬ 
duction.  Easily  moved  to  San  Francisco  or  LA. 

ADVERTISING  SERVICES 

THE  CO-OP  RESOURCE  CENTER  has  the  best 
co-op  training  workshop,  research,  and  billing/ 
tracking  program  available.  It  works;  salespeo¬ 
ple  will  use  It.  Call  for  details  and  catalog. 
(507)  625-2667. 

THREE  WEEKLIES  in  Zone  3:  "grass  roots"  ^ 
communities.  Over  150  years  of  publication;  i 
grossing  over  $8(X),000.  Box  3423,  Editor  &  i 
Publisher.  | 

ZONE  4  suburban  weekly  in  14th  year.  Paid 
circulation  80,000  plus  gross.  Also  bi-weekly  | 
hunting  and  fishing  tabloid  in  7th  year.  Box 
3682,  Editor  &  Publisher. 

ZONE  2  CENTURY  OLD  weekly  in  rural  com¬ 
munity  with  easy  access  to  metropolitan  and 
recreational  areas.  Asking  price  of  $95.(X)0. 
with  terms,  well  below  gross  and  includes  real 
estate,  composition  and  job  equipment.  WB 
Grimes  &  Co,  Inc,  151 1  K  St,  NW,  Washington 
DC. 

CIRCULATION  SERVICES 

DICK  LEVIS  provides  the  finest  telephone  sales 
and  paid  in  advance  crew  orders  in  the  industry! 
Oil  me  at  (201)  772-7002  for  action! 

USE  OUR  SERVICES  to  increase  your  circula¬ 
tion.  Cost  efficient  telephone  sales  and  crew 
sales  programs  for  all  markets.  Our  reputation 
for  reliability  is  unmatched.  Call  Jeff  Blenkarn. 
(204)  668-5640  or  write.  Blenkarn  Sales  Ltd. 
275  Knowles  Av,  Winnipeg.  Manitoba  Canada. 

EDITORIAL  SERVICES 

EXPERIENCED  coach  can  help  your  staff  write 
cleaner,  tighter,  more  interesting  stories.  Send 
a  copy  of  your  paper  for  free  analysis.  Box 
3611,  Editor  &  Publisher. 

NEWSPAPERS  WANTED 

IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  todiscuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 

UPGRADE  EDITING,  layout,  writing,  produc¬ 
tivity  in  your  newsroom.  Award-winning  daily 
editor  now  on  faculty  off  top  Eastern  university 

1  can  help.  Box  3721.  Editor  &  Publisher. 

INK  RECOVERY 

WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTD000790949. 
Call  for  details.  Ink  Recovery  Service  (203) 
443-5890. 

INVESTOR  seeks  minority  interests  in  Indiana. 
Ohio  and  southern  Michigan  publications  of  all 
kinds.  Please  send  complete  details  and  sever¬ 
al  samples  to  Box  2376,  Editor  &  Publisher. 
Replies  will  be  kept  strictly  confidential. 

PUBUCATIONS  FOR  SALE 

MAILROOM  SERVICES 

CHESHIRE  MAILING  TIME  AVAILABLE 
YOU  FURNISH  MATERIALS  OR  WE  PRINT 
(800)  843-6805 

SUNBELT  PUBLISHING  OPPORTUNITY 
Illness  forces  immediate  sale  of  Southwestern 
regional  sports  publication.  Well  established 
and  unopposed  in  booming  Sunbelt.  Good 
staff,  ABC  audited,  strong  growth.  Grossing 
$1MM  plus  and  competitively  priced  in  mid  six 
figures  with  good  terms  to  qualified  buyer. 
Quick  transaction  desired.  Qualified  principals 
only  write  Box  3707,  Editor  &  Publisher. 

PUBUCATIONS  WANTED 

MARKETING  & 
READERSHIP  RESEARCH 

INCREASED  LINAGE  REVENUE!  Newspaper 
Research  at  cost  effective  prices.  References 
and  brochure  upon  request.  CONSUMER 
DATA.  (305)  655-0926,  319  Clematis.  West 
Palm  Beacli  FL  33401. 

WIDELY-RESPECTED  publisher  is  interested 
in  acquiring  profitable  non-newspaper  publica¬ 
tions  (newspaper  format)  with  gross  or  potential 
in  excess  of  $500,000.  Flexible  arrangements 
to  meet  your  needs  including  you  remaining 
with  the  publication.  Please  send  information 
to  Box  3671.  Editor  &  Publisher.  All  replies 
kept  strictly  confidential. 

MARKETING  SERVICES 

INCREASE  YOUR  SUBSCRIBER  share  of  mar¬ 
ket  with  Mediamax.  Cost  effective  telephone 
and  crew  sales  programs.  National  references 
upon  request.  (Ton  White  (716)  631-8220. 

JOIN  OUR  CONTRACT  CREW! 

.  .  .Those  individuals,  companies,  syndicates  that  know  the 
value  of  an  E&P  ad  and  run  with  us  on  a  regular  basis. 

So  be  it  12,  26  or  52  times  per  year,  we  produce  business  and 
profit  for  these  people.  We  offer  you  freedom  to  rotate  your  copy 
within  our  regular  deadline  times,  monthly  billing  and  the  best 
exposure  in  the  field. 

Reserve  your  place  now,  in  the  most  effective  classified  market  in 
the  newspaper  industry. 

E&P  CLASSIFIEDS 

Rates  on  Request 
(212)  752-7050 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  2,  1982 

.LINE  ADS  POSITIONS  WANTED 

1  week  — S4.50  per  line.  1  week  — $3.00  per  line. 

2  weeks— $4.00  per  line,  per  issue  2  weeks— S2.S0  per  line,  per  issue 

3  weeks— $3  40  per  line,  per  issue.  3  weeks— $2.25  per  line,  per  issue 

4  weeks — $2.80  per  line,  per  issue.  4  weeks — $2.00  per  line,  per  issue 

Add  $4.50  per  insertion  for  box  service.  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy  count  as  an  additional  line  in  copy 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$85  per  column  inch;  2  times-$75  per  column  inch;  3  times-S70 
per  column  inch;  4  times-$65  per  column  inch. 

Contract  rates  available  on  request. 

DEADLINE:Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


CLASSIFIED  ADVERTISING 
Order  Blank 

Name _ 

Company _ 

Add  ress _ 


City _ State _ Zip. 


Phnne 

r.la<L<tifir.atinn 

Dopy 

Assign  a  box  number  and  mail  responses  daily. 

Run  ad _ Weeks _ ^Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 

Mail  to;  Editor  &  Publisher,  575  Lexington  Av,  New  York.  NY  1(X)22. 
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EQUiPMENT  &  SUPPLIES 
COMPUTERS 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
_ PRESSES _ 


EQUIPMENT 
&  SUPPLIES 


CAMERA  S  DARKROOM 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach  CA  90801 


SQUeeze  Lenses,  new  and  trade  ms.  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED.  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067.  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 


ACCOUNTS  RECEIVABLE  SOFTWARE 
Designed  ^  a  publisher  for  the  Radio  Shack 
computer,  faints  (ournals.  bills,  aging  and  tear- 
sheet  reports.  Handles  interest  charges,  calcu¬ 
lates  rates  and  allows  month-end  volume  dis¬ 
counts.  Retains  6-month  detail  for  1000  cus¬ 
tomers.  Both  software  and  hardware  for  under 
$13.0(X).  Callorwriteforsamplereports.  Pub-  | 
lisher.  (>)ntrol  Systems,  Steve  Kuckuk.  (715)  i 
526-6188.  POBox476,ShawanoWI,  54166.  | 

ACCOUNTS  RECEIVABLE  system  developed  ' 
by  a  multi-faceted  publisher  to  handle  all  types 
of  receivables  from  invoicing  to  statement  gen¬ 
eration.  Fully  capable  with  our  general  ledger, 
payroll  and  accounts  payable  programs.  Sales 
analysis,  aging  and  service.  Charge  calcula-  | 
tions  are  all  supported.  Requires  Radio  Shack 
Model  II.  Programs  can  be  modified  to  meet 
your  needs  and  size  requirements.  For  further 
information  contact  Richard  Tidwell,  Critten¬ 
den  Publishing  Co.  PO  Box  459,  W  Memphis 
AR  72301;  (501)  735-1010. 


CUSTOMIZED  BUSINESS  SYSTEMS 
Looking  for  sophisticated  business  and  circula¬ 
tion  systems  tailored  for  your  newspaper?  CDS, 
Inc  offers  proven  systems  in  circulation, 
accounts  receivable,  payable,  payroll,  and 
general  ledger.  We  have  installed  and  modified 
systems  for  newspapers  with  circulations 
varying  from  15.000  to  100.000.  Call  collect 
tor  more  information  (913)381-1109.orwrite 
CDS.  Inc.  c/o  Sun  Publications.  Interstate  435 
at  Metcalf  Av.  Overland  Park  KS  66212. 


COMPUTERS 


COPY  CONTROL  III  stand-alone  computer  ter¬ 
minal  for  text  entry,  edit,  disk  storage  and 
phone  communications  to  your  computer;  with 
word  processing.  Terminal  Systems  (Xxpora- 
tion.  901  Columbia  Cr,  Merrimack  NH  03054; 
(603)  424-5033. 


COMPUSCAN  system  with  3  CPU's,  12termin- 
als.  high  speed  printer,  2  punches.  $60.(X)0. 2 
late  model  Alpha  scanners.  Courier  and  Perry 
fonts.  $30.0()0.  All  interfaced  to  Universals. 
(Xxrtact  Bob  (Irim  or  Bill  Thompson.  The  Padu¬ 
cah  Sun,  Paducah  KY;  (502)  443-1771. 


FOR  SALE:  2  Hendrix  65(X)  systems.  2  ECRM 
1800  scanners.  One  6500  with  16  VDT's.  1 
with  32  VDT's.  All  equipment  complete  with 
spare  parts.  Can  be  seen  running  daily.  Avail¬ 
able  May.  1982.  For  more  information  contact 
RC  Paskiet  or  Keith  Russell.  (219)  233-6161. 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare  parts. 

Also  new  Crabtree  conveyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  stackers 

Baldwin  Oxint-O-Veyors  104A's 

NORTHEAST  ST(3RAGE  &  INDUSTRIES 
(213)  257-7557 


FERAG  COUNTER  STACKER 
REPLY  TO 

BOX  3724,  EDITOR  &  PUBLISHER 
GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul- 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668. 


KANSA  MODEL  301  INSERTING  MACHINE 
with  two  insert  feeders  and  belt  delivery 
Reply  to  Box  3725.  Editor  &  Publisher 


MULLER  AND  MARTINI  Model  227E.  2  into  1 
inserter  for  sale.  Excellent  condition.  New  cost 
$47,5(X).  your  cost  $29,950.  For  information 
call  Obie  Lee  (713)  526-2693. 


SHERIDAN  48P  inserter  with  complete 
conveyor  connection  and  spare  parts. 
Sheridan  24P  inserter  with  handfly  table. 
Folded  edge  first  delivery  system  for  Sheri¬ 
dan  inserter. 

Muller  227  inserter. 

Ferag  H500  (^nter  Stacker. 

Sta  Hi  257  Counter  Stacker. 

Sta  Hi  251  Counter  Stacker  with  spare  parts. 
Sheridan  5  knife  trimmer. 

Baum  quarter  folder. 

Guilmont  quarter  folder. 

Saxmayer  tying  machine. 

Signode  ML2EE  tying  machine. 

Idab  440  Counter  Stacker 
Cutler  Hammer  spare  parts. 

Kansa  inserter  with  4  stations. 

All  equipment  in  excellent  condition  and  avail¬ 
able  immediately. 

Graphic  Management  Associates.  Inc. 
Newspaper  Mailroom  Systems  Division 
11  Mam  St.,  Southboro  MA  01772 
(617)  481-8562 


SAVE  TIME— CUT  COSTS.  Stepper  740  "Pap¬ 
er-Man  "  paper  packaging  machine.  Three  in¬ 
sert  stations.  Immaculate  condition.  Price 
makes  it  an  exceptional  offer.  Contact:  Emer¬ 
son  Lynn,  (802)  524-2104. 


SHERIDAN  NEWSPAPER  STUFFER.  Model 
24P.  Reference  #  L05164M.  J  Ridley  Lewis, 
4838  Woodall  St,  Dallas  TX  75247. 


NEWSPRINT 


APS  4.  100  PICA  MACHINE. 
WELL  MAINTAINED. 
(215)  867-2002 


COMPUSCAN  Alpha  (ASFD404C)  with  shaft- 
stall.  PBS  puncher,  CG  Computape  (1022-8), 
$7000.  (405)  737-3050. 


LIKE  NEW  (Ximpugraphic  EditWriter 
7500/wet,  8  fonts,  $12,000 
(415)  349-1244 


TYPESETTING  EQUIPMENT.  Equipment  brok¬ 
ers — 10%  commission.  10(X}  listings.  Buy 
from  individuals  without  risk.  Bob  Weber, 
(216)  729-2858. 


TRENDSETTER  with  two  fonts  and  some  parts,  I 
2  MDT's.  Selling  as  package.  $13,5(K).  Call  | 
(906)  863-5544,  ask  for  Paul  Gunderson: 


PRESS  CONVERSIONS 


WEB  WIDTH  REDUCTION  | 

i  PRESS  PARTS  *  CONVERSION  UBOR  ; 
I  Reasonable  delivery  time  *  Expert  Installation 
I  Over  100  Web  Width  Reductions  Completed 
George  R  Hall.  Inc 
(800)  321-3109 


PRESSES 


!  AVAILABLE  IMMEDIATELY  | 
i  EXCELLENT  PRICING 


Baltimore  Sun  Pressroom 

8  units  Hoe  Colormatic-22T'4"  Cutoff 
Single  3:2  folder 

3  color  cylinders 

36  units  Hoe  Ckjlor  (Xmvertible 
12  color  cylinders 
6  tolders-3:2  and  2:1 

Will  divide  components  and  folders  to  meet  | 
your  needs.  Highly  adaptable  to  offset  conver¬ 
sion. 

For  information  call  or  write 
INLAND  NEWSPAPERS  MACHINERY  CORP. 
105th  and  Santa  Fe  Or,  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  4-2362  ; 

21 "  CUTOFF  HOE  COLORMATIC,  3  units,  2 
half  decks,  available  now. 

22T'4"  Goss  Headliner  unit,  1  color  hump. 

New  ink  oscillating  gear  Goss  Headliner. 

22^4  "  cutoff  Hoe  color  convertible  4  units, 
available  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

4  unit  Harris  V22. 

1  unit  Harris  V15A. 

1  Gregg  imprinter. 

6  unit  VI 5A.  I 


FOR  SALE 

DEC  set  8000  systenv-2  POP-8E  with  4  VT 
20B  terminals,  2  Versatec  line  printers— 2 
LA36  and  all  components,  (intact  G  Martinet. 
(514)  282-%00. 


A  REQUEST 
TO  ALL 
ADVERTISERS: 

To  help  us  expedite  your  ques¬ 
tions,  claims  and  payments  re¬ 
garding  classified  invoices, 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment, 
and  refer  to  the  invoice  number  in 
all  correspondence  regarding 
your  bill.  This  will  assure  proper 
credit  to  your  account. 

THANK  YOU: 

E  &  P  CLASSIFIED 
DEPARTMENT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  540  Frontage  Rd,  Northfield  IL 
60093;  (312)  446-7017. 


30  POUND  offset  grade  international  news¬ 
print.  40  Vz  inch  wide  rolls  all  new  and  wrap¬ 
ped.  210  tons  available  at  $340  per  ton.  FOB 
betroit  Len  Thomas,  (313)  921-4560. 


PHOTOTYPESETTING 


UNISEHER  HR  with  2  AKI  keyboards,  $5000. 
ACM  9000  with  DEK  unit.  $4000.  2%ITL-  i 
$1(X)0.  2  AKI  keyboards,  $800  each.  Top 
shape.  (609)  235-7614. 


NEWSPRINT 


BARGAIN 

Newsprint-Rolls.  200 
Tons  56”  wide,  3”  cores. 
Original  Mill  wrap,  Bos¬ 
ton  area.  Call  John  Welch, 
(617)  666-3800. 


BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2.  Box  2285,  McAllen  TX  78501 
(512)682-7011 


COLOR  KING  2  unit  web  offset  press,  with  roll 
stands,  folder,  rollers  and  miscellaneous  parts, 
$35,000;  Goss  Community  oil  bath  4  unit  web 
press  with  folder  and  accessories.  $130,000; 
Western  Gear  sheeter,  dateliner,  serial  number 
67-986,  22V4  "x36",  $20,000.  (415)  626- 
7020. 


GOSS  URBANITE  PRESSES 
4  unit  Goss  Urbanite  press.  SN  U-892,  Mfg 
1971. 

6  unit  Goss  Urbanite  press,  SN  U-640,  Mfg 
1968  used  to  print  15,000  daily  newspaper. 

7  unit  Goss  Urbanite  press  with  two  folders. 
SN  U-725,  reconditioned,  available  for 
immediate  delivery. 

I  Have  several  Goss  Urbanite  units  which  can  be 
I  offered  stacked  or  floor  position,  complete  with 
I  roll  arms. 

Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr.  PO  Box  15999 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  4-2362 


PRESSES 


GOSS  COMMUNITY 
ADD-ON  UNIT  (GREASE) 
(415)  873-2640 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 


6  units  2  folders.  1972 

Roll  stands,  motor  drives  and  miscellaneous 
accessories.  We  will  sell  complete  presses  or 
components. 


IPEC,  INC. 


97  Marquardt  Drive 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


GOSS  URBANITE  4  unit  press.  1964.  Serial 
NO.U549.  22.770  cutoff,  $200,000. 
AUTOMATIC  SPLICERS  3  Cary  automatic 
splicers  stacked  3  high  currently  on  Urbanite 
model  FP  4540,  $120,000.  Len  Thomas 
(313)  921-4560. 


GOSS  COMMUNITY  1973  units,  oil,  42"  roll- 
stand.  $28,000.  Goss  SC  404  folder,  40  HP 
drive,  $36,000.  Rollshafts  and  chucks.  $100/ 
set.  Custom-built  2-knife  trimmer.  $7500. 
(312)  975-0400. 


HARRIS  V-15A,  4  units.  1971. 

Harris  V-15A,  6  units,  1973. 

Harris  V-15A,  add-on  units,  1977. 

Harris  845,  6  units,  23  9/16". 

Harris  V-15A,  8  units.  Upper  former,  1974. 
Cottrell  V-25,  W  and  V5  folder. 

Goss  (^immunity  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite.  Suburban,  SU. 

Goss  Urbanite  Vx  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  Vx".  45  VS". 

Fincor  motor  and  controls. 

Harris  V-22  5  units. 

Harris  845,  22Vx,  5  units,  1973. 

Harris  V-25  8  units. 

Fairchild  Newsking  2  units.  1972. 

Color  King  8  units  KJ-6,  1977. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


HARRIS  845,  4  units,  with  automatic  pasters, 
Mfg  1974.  Save  over  W  million  dollars  from 
new  price.  This  press  is  like  new.  Contact  Gus¬ 
tavo  Izurieta  at  Bell-(^mp.  Inc,  PO  Box  97, 
Elmwood  Park  NJ  07407;  (201)  796-8442. 

Telex  130326. _ 

LINOTYPE  Newsmaster  offset  newspaper 
press,  5  units  (4  units  are  3/c  units),  45fc" 
(22Vx"  cut-oH)  X  36  web  width,  2  folders,  5 
flying  pasters,  drives  and  all  accessories,  new 
1972,  priced  one-third  of  replacement  cost. 

IPEC, INC 
97  Marquardt  Dr 
Wheeling  IL  60090 

I  (312)  459-9700  Telex  20-6766 


PRESS  EQUIPMENT  FOR  SALE 
Two  6  unit  Goss  Urbanites  including  pasters  , 
silicone  applicators,  ribbon  decks,  Mueller 
259  stacker.  Count-O-Veyors,  water  systems 
etc.  Also  all  related  plateroom  equipment  and 
spare  parts.  Call  (201)  773-1067  for  further 

information. _ 

THE  WEB  SPECIALISTS 
Goss  Community,  4  units.  1969 
Goss  SC,  7  units,  1978 
Upper  former  for  SC,  1976 
Goss  Community  add-on  units,  1968-71 
Goss  Suburban  units,  1000  and  1500 
Goss  Urbanite,  6  units,  2  3<olor,  1968-72 
Harris  V15A,  6  units,  1970 
Harris  V15A„  5  units,  1975 
Harris  845,  6  units,  1971 

ONE  Corp/Atlanta 

(404)  321-3992  Telex  700563 


1976,  6  UNIT  News  King.  Immediate  delivery. 
Reference  #L051630.  J  Ridley  Lewis  (X), 
4838  Woodall  St.  Dallas  TX  75247;  (214) 
634-0558. 


I  5  UNIT5  UNIT  Harris  V22.  RBI 
5  unit  Harris  VI 5A 
I  2,  4.  units  &>mmunity 
4  unit  Harris  V-25,  JF75 
I  Harris  845,  4  units,  22Vx" 

I  Goss  Suburban  signature,  5  units 

If  you  plan  to  sell  equipment  contact: 

BELL-CAMP  INC 

Box  97 

Elmwood  Park  NJ  07407 
(201)  7%-8442  Telex  130326 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


HELP  WANTED. 


HELP  WANTED 


GOSS  HV  SIGNATURE 
AVAILABLE  FOR  IMMEDIATE  DELIVERY 

Press  comprised  of  four  fully  configured  HV 
units,  one  signature.  HV  half^quarterKfouble 
parallel  folder.  2  Cary  auto  splicers,  Cary  in- 
feed  and  expensive  peripheral  accessories. 
Press  in  almost  new  condition,  very  clean,  ex¬ 
cellent  mechanical  condition.  Can  be  in¬ 
spected  running.  An  exceptional  opportunity 
on  a  much  desired  press.  Offered  exclusively 
by: 

ONE  Corp/Atlanta 

(404)  321-3992  Telex  700563 

GOSS  URBANITE  FOLDERS 

'/Z  page  folder,  SN  U-n09,  Mfg  1974,  with 
upper  former,  1979,  100  hp  drive. 

W  page  folder,  SN  U-580,  Mfg  1964  with 
100  hp  drive. 

Offered  exclusively  by 

INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Drive,  PO  Box  15999 
Lenexa,  Kansas  66215 
(9 1 3)  492-9050  Telex  4-2362 


ACADEMIC 


ACADEMIC 


ACADEMIC 


THt  CHINESE  UNIVERSITY 
OF  HONG  KONG 

I  Department  of  Journalism  and  Communication 

I  Applications  are  invited  for  the  following  posts 
I  tenable  from  August,  1982: 

I  1.  Professor  of  Journalism  and  Communica- 
I  tion— Applicants  should  possess  outstanding 
I  academic  qualifications,  considerable  uni¬ 
versity  teaching  and  research  experience  and 
I  have  published  schorlarly  works  of  originality 
and  merit  in  the  discipline.  Adequate  know- 
!  ledge  of  Hong  Kong  media  and  Chinese  lan- 
I  guage  will  be  an  advantage.  An  applicant  who 
:  does  not  possess  the  required  qualifications  for 
I  appointment  as  Professor  may  be  considered 
I  for  appointment  as  reader. 

!  2.  Senior  Lecturer/Lecturer  (Journalism)— To 
teach  courses  in  principles  of  joumalism/com- 
munication.  advanced  news  repotting  and  edit¬ 
ing.  business  reporting,  photojournalism  and 


MASS  COMMUNICATIONS— Opening  for  ; 
faculty  member  to  teach  undergraduate  and  : 
graduate  courses.  Primary  responsibility  at  the 
graduate  level  includes  teaching  research  ; 
methodology  and  media  analysis.  A  terminal  : 
degree  is  required.  Applicant  should  have  solid  < 
record  of  scholarly  accomplishments,  although  : 
recent  graduate  with  research  potential  will  be  ; 
considered.  A  secotxf  opening,  in  the  area  of  ' 
magazines,  is  anticipated.  Solid  professional 
exp^ise  IS  a  requirement.  Preference  will  be  I 
given  to  candidates  with  a  terminal  degree.  I 
Both  positions  are  in  the  tenure  track.  Previous 
record  of  excellence  in  teaching  at  the  universi¬ 
ty  level  IS  desirable.  Salary  and  rank  are  open 
and  competitive.  Apply  by  February  15.  1982 
to  George  T  Crutchfield.  Director.  School  of 
Mass  Communications.  Virginia  (Common¬ 
wealth  University,  Richmond  VA  23284.  VCU 
IS  an  affirmative  action/equal  opportunity  em¬ 
ployer. 

OHIO  UNIVERSITY  School  of  Journalism  has 
two  openings  planned,  effective  Fall.  1982. 


ASSISTANT  ASSOCIATE  PROFESSOR  to 
teach  introductory  and  advanced  advertising 
and  public  relations  courses:  may  be  assigned 
to  teach  a  news  lab  or  similar  skills  course. 
Master's  degree  required:  doctorate  degree 
preferred.  Five  to  10  years  professional  experi¬ 
ence  and  college-level  teaching  highly  desir¬ 
able  qualifications.  Salary  commensurate  with 
education  and  experience:  10-month  appoint¬ 
ment.  Apply  by  sending  resume,  names  and 
addresses  of  three  references  to  Dr  Marian  0 
Nelson.  Chairman.  Journalism  and  Advertis¬ 
ing.  Oklahoma  State  University.  Stillwater  OK 
74078.  In  order  to  receive  full  consideration 
applications  should  be  received  by  February  1. 
1982.  Position  to  be  filled  bKinning  Septem- 
oer  1. 1982.  OKLAHOMA  STATE  UNIVERSITY 
IS  AN  EQUAL  OPPORTUNITY  EMPLOYER- 
ETHNIC  MINORITIES  AND  WOMEN  CANDI¬ 
DATES  ARE  URGED  TO  IDENTIFY  THEM¬ 
SELVES  IN  THE  APPLICATION. 

ASSISTANT  PROFESSOR  to  teach  basic 
courses  in  public  relations  and  journalism.  Te¬ 
nure  track.  Master's  in  public  relations  or  jour¬ 
nalism  required.  Three  to  five  years  experience 
in  public  relations  preferred.  Affirmative  ac¬ 
tion-equal  opportunity  employer.  Send  applica¬ 
tion  and  vita  to  RJ  Sullivan,  Division  of  Journal¬ 
ism.  University  Center  29.  Lehigh  University. 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe  I  other  related  subjects.  Applicants  should  have  |  Assistant'Associate  Professor  rank,  one-year,  i  29.  Lehipi  University. 

Scott,  Goss  and  Wood  presses,  offset  or  letter  ■  media  teaching  and  research  experience  and  |  term  appointment.  $15.500-$21.500  range,  |  ^hlehem  PA  18015,  preferably  by  February 

press.  be  proficient  in  both  English  and  Chinese.  :  one  specialized  in  international  communica-  - 

j  tkms  and  one  in  magazine.  School  has  1000  + 

3.  Senior  Lecturer/Lecturer  (Public  Relations  i  undergrad  majors,  and  70 -i-  master's  and  I^D 
and  Advertising) — To  teach  courses  in  theories  |  students.  Five  accredited  seqi^ces.  Profes- 


Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
5  units  Econ-O-Web  press 
Forklifts  with  rotating  clamps 
Hoe  color  convertible  balloons 
Hoe  color  convertible  folders 
Goss  Imperial  folder  Mark  II 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 


I  and  practices  of  public  relations  and  advertis- 
I  mg.  visual  communication  and  other  related  | 
'  subjects.  Applicants  should  preferably  have 
I  agency  and  communication  research  experi- 
i  ence.  Knowledge  of  Chinese  will  be  an  advan¬ 
tage. 

General  Requirement:  Applicants  for  Senior 


sional  experience  necessary:  PhD  desirable. 
Send  letter  and  resume  by  February  1 , 1982  to 
Dr  Dru  Riley  Evarts.  Search  Chair.  School  of 
Journalism.  Ohio  University.  Athens  OH 
45701.  Phone:  (614)  594-5356.  An  equal 
opportunity/affirmative  action  employer. 


GRADUATE  ASSISTANTSHIPS  for  1982-83. 
Master's  program  in  mass  communication  with 
major  in  journalism.  $3960  stipend  for  9 
months.  Ciut-of-state  tuition  reduction.  Write 
Jack  Gambill.  Department  of  Journalism.  Box 
1930.  Arkansas  State  University.  State  Uni¬ 
versity  AR  72467. 


Capitol  roll-handling  equipment,  new  &  used  I  Lectureships  and  Lectureships  should  have  a 


We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  STORAGE 
AND  INDUSTRIES,  INC. 

(213)  257-7557 

WANTED  TO  BUY 

CHESHIRE  and  Phillipsburg  any  condition. 
Callcollect  Herb  (201)289-7900.  AMS.  1290 
Central  Av.  Hillside  NJ  07205. 

CUTLER  HAMMER,  Mark  IV  Counter  Stacker  in  ] 
good  condition.  Reply  to  Box  3665.  Editor  &  ' 
Publisher.  ' 

GOSS  COMMUNITY  OIL  BATH,  I 

with  SC  folder  unit  separate. 

Box  1983.  Editor  &  Publisher.  I 

HARRIS  845  printing  unit,  36  "  wide  x  22  Vx"  • 
around.  Good  condition.  Telephone  K  Koessler,  I 
(716)876-6410. 


PHILLIPS  UNIVERSITY,  Enid.  Oklahoma, 
seeks  applicants  for  undergraduate  position  in 


I  relevant  degree  (preferably  a  PhD)  with  con-  |  journalism  and  supervision  of  student  publica 

-  ..j — ui.  .... - . — 1 - 1 - k  —  tions.  MA  with  experience  in  print  journalism 

required.  PhD  preferred.  Opportunity  to  build  a 
small  but  creative  mass  communication  prog¬ 
ram  within  the  context  of  a  quality  liberal  arts 


siderable  university  teaching  and  research  ex 
perience. 

Annual  Salary: 

Professor  :  HK  $250,920  (minimum) 

Reader  :  HK  $183,360-243,720 

Senior  Lecturer :  $175,800-236,160 

Lecturer  :  $112,980-128.220 

by  2  increments  BAR 
$135,840-189,060 
by  7  increments 


THE  UNIVERSITY  OF  ALABAMA  seeks  assis¬ 
tant  or  assoc  late  professor  of  journal  ism  to  start 
1982  in  tenure  track  position.  Successful  ap¬ 
plicant  must  have  MA  degree,  several  years  of 
newspaper  experience,  and  capability  of 
teaching  all  levels  of  news-editorial  currculum 
including  newspaper  operations  and  manage- 
college.Oneotherprofessorwillcohcentrateon  1  ™*’f- Tfo  appliMnt  should  demonstrate  wil- 
field  of  broadcasting.  Support  courses  m  busi-  I  to  develop  research  interests  and  to 

ness,  graphics,  and  speech-theater.  I^illips  5"8*g*  o’  f5e  univeisity  s  seroice  Khvities 


LATE  STYLE 

COHRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 

MERGANTHALER  LINOTRON  202 
(212)  B95-3882 
Monday-Friday,  11-6 


(Exchange  rate  approximately  US  $1HK  $5.7. 
Starting  salary  and  the  grade  to  be  offered  will 
dejjend  on  qualifications  and  experience.) 
Conditions  of  Service:  Benefits  include  super¬ 
annuation  (University  15%.  appointee  5%), 
medical  benefits,  education  allowance  for  chil¬ 
dren.  long  leave,  housing  allowance/accom- 
modation  on  campus  as  appropriate.  Air  pas¬ 
sages  will  also  be  provided  for  appointees  on 
overseas  terms. 

Application  Procedure:  General  information 
I  and  application  forms  are  obtainable  from  the 
j  Personnel  Section.  The  Chinese  University  of 
j  Hong  Kong,  Shatin,  N.T.  Hong  Kong.  Com¬ 
pleted  forms  should  be  returned  before  Febru¬ 
ary  28.  1982  together  with  one  set  of  major 
I  publications  and  copies  of  recent  testimonials. 
Please  mark  'Recruitment'  on  cover.  For  pro¬ 
fessorship,  please  mark  'ProfessorshipRead- 
ership  Recruitment'. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 


SHERIDAN  48P  inserter  for  daily  newspaper 
operation.  Must  be  seen  in  operation.  Reply  to 
Box  3241.  Editor  &  Publisher. 


WILL  PAY  TOP  CASH  PRICES  for  paper  cut¬ 
ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines:  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers.  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc.  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-7301  or  in  Michigan  (313)  547- 
6200. 

M  SELLARS  &  ASSOCIATES 
PO  Box  20190 
Ferndale  Ml  48220 


ASSISTANT  PROFESSOR  to  teach  introduc¬ 
tory  courses  in  advertising:  may  also  be 
assigned  to  teach  skills  courses  offered  by  the 
School.  Master's  degree  required.  3  to  5  years 
professional  experience  and  college-level 
teaching  highly  desirable  qualifications.  Salary 
commensurate  with  qualifications  and  expe¬ 
rience:  10-month  appointment  period.  Apply 
by  sending  resume,  names  and  addresses  of 
three  references  to  Professor  Sheila  Wisherd. 
Chairperson.  Search  Committee.  Journalism 
and  Advertising.  Oklahoma  State  University. 
Stillwater  OK  74078.  To  receive  full  considera¬ 
tion,  applications  should  be  received  by  Febru¬ 
ary  1.  1982.  Job  begins  September  1,  1982. 
OKLAHOMA  STATE  UNIVERSITY  IS  AN 
EQUAL  OPPORTUNITY  EMPLOYER/ETHNIC 
MINORITIES  AND  WOMEN  CANDIDATES  ARE 
URGED  TO  IDENTIFY  THEMSELVES  IN  THE 
APPLICATION. 


University  is  a  private  church  related  institution 
I  with  a  student  body  of  1200.  Enid  is  a  thriving 
I  Sunbelt  community  of  55.000  rich  in  agricul- 
I  ture  and  petroleum  resources.  Send  applica¬ 
tions  to  Dr  Robert  Botkin .  Academic  Vice  FYesi- 
dent.  Dean  of  Faculty.  Phillips  University.  Enid 
I  OK  73701. 

IOWA  STATE  UNIVERSITY.  Four  tenure  track 
positions:  broadcast  journalism,  advertising, 
magazine-publication  design,  joint  journalism- 
journalism  extension.  Degrees  desirable,  but 
will  accept  solid  professional  experience.  De¬ 
partment  has  650  majors,  26  teachers:  accre¬ 
dited.  Send  resume  and  references  to:  EG 
Blinn,  Search  Committee.  Department  of  Jour¬ 
nalism  and  Mass  Communications.  Iowa  State 
University.  Ames  lA  5(X)11.  Deadline  March 
15:  position  available  August  21. 

INDIANA  UNIVERSITY'S  School  of  Joumal- 
ism.  as  Fiart  of  its  plan  for  a  statewide  system, 
seeks  an  Assistant  Dean  for  Regional  Cam¬ 
puses  to  maintain  ties  with  its  six  regional  cam¬ 
pus  programs.  This  person  will  be  based  in 
Bloomington  and  should  have  solid  exjierience 
or  interest  in  administration  as  well  as  excellent 
professional  credentials.  Rank  and  salary 
negotiable.  This  position  will  require  teaching 
one  course  each  semester  in  addition  to  coordi¬ 
nating  the  journalism  faculty  and  courses  on 
the  regional  campuses.  Regular  travel  to  the 
regional  campuses  will  be  necessary.  Possible 
areas  for  teaching  include  reporting  and  editing 
(especially  magazine),  communication  law. 
advertising,  broadcasting  news  or  media  man¬ 
agement.  The  candidate  should  have  a  strong 
commitment  to  excellence  in  journalism 
education  as  well  as  an  ability  to  relate  to  jour¬ 
nalism  educators  and  media  professionals 
throughout  the  state.  Generous  fringe  benefits. 
Indiana  University  is  an  equal  opportunity  em¬ 
ployer.  Please  forward  a  letter  of  application 
and  resume  and  have  four  letters  of  reference 
sent  to  Professor  David  Weaver,  Chair.  Search 
Committee,  ^hool  of  Journalism,  Indiana  Uni¬ 
versity.  Bloomington  IN  47405.  Deadline  is 
February  26,  1982. 


Send  resume  to:  Charles  Self,  Box  1482,  Uni¬ 
versity  AL  35486.  The  University  of  Alabama  is 
an  equal  opportunity  affirmative  action  em¬ 
ployer. 


WE  WILL  CONSIDER  all  newspaper  presses.  ' 
Several  presses  for  different  production  needs  ' 
are  required.  Box  3564,  Editor  &  Publisher.  { 

WE  NEED  1  or  2  used  One  Systems  #  4  EL,  or 
#  lOELterminalstocomplementourfrontend  | 
system.  Must  be  reasonably  priced,  in  good  ! 
operating  condition.  If  you  have  one  available.  I 
please  contact  Jim  Cruz  at  (201)  349-3000  i 
after  3  pm.  I 


E  &P  Classifieds — 

>ls  effective  in  the  newspaper  community  as  your  newspaper's  classi¬ 
fieds  are  in  your  community. 


ADMINISTRATIVE 

AUTHORITY  AND  EXPERIENCE,  sales  and 
production,  wanted  at  Aspen  Cofordo  growing 
!  daily  seeking  strong  mana^.  Aggressive  news 
i  reputation-reporting  experience  a  bonus. 

,  Phone  Dave.  (303)  925-2221.  5-8pm  (MST) 

I  or  Daily  News.  Box  10541.  Aspen  CO  81612. 

i  ADVERTISING  DIRECTOR— We  are  looking  for 
I  a  very  strong  sales  and  promotional  minded 
person  to  head  up  our  advertising  department. 
If  you  are  a  good  leader,  aggressive,  a  pace 
setter  and  have  a  professional  approach  in  deal- 
:  ing  in  a  very  competitive  market  then  we  would 
,  like  to  talk  to  you.  Salary  range  $25.0(X)- 
$30,000.  This  opportunity  is  with  a  six  day 
i  afternoon  25.000  circulation,  location  south- 
’  em  California.  Send  resume  to  Box  3705.  Edi¬ 
tor  &  Publisher. 

;  DIRECTOR  OF  PUBLICATIONS— Growing 
135.(X)0  circulation  (11  weeklies,  paid  and 
free,  and  one  daily)  New  England  company 
]  seeks  competitive-market  sales  pro  with  man¬ 
agement  experience.  Good  salary,  benefits. 

I  profit  sharing.  Send  confidential  resume  and 
!  salary  history  to  Loren  Ghiglione.  25  Elm  St. 

I  Southbridge  MA  01550. 

1  GENERAL  MANAGER — Position  now  open  for 
a  strong  manager  capable  of  rejuvenating  the 
business  (Ration  of  a  solid.  KXl.CXX)  ABC 
New  York  (iity  weekly.  This  person  will  be  re¬ 
sponsible  for  "hands-on  "  guidance  of  all  busi¬ 
ness  facets  of  our  operation.  Remuneration  and 
benefits  are  commensurate  with  the  challenge 
and  the  opportunity.  Publisher  potential  exists 
for  the  ri^t  person.  Send  detailed  resume  in¬ 
cluding  availability  to  Bov  3693.  Editor  &  Pub¬ 
lisher. 

GENERAL  MANAGER— for  40,000 -r  circula- 
tion  daily  located  in  Zone  1 .  Candidate  must 
have  proven  managerial  ability  in  comparable 
property  in  managing  budgets,  planning, 
marketing  and  personnel.  Excellent  salary  and 
full  company  benefits.  Send  complete  resume 
including  salary  requirements  to  Box  3714. 
Editor  &  Publisher. 

PUBLISHER  with  marketing  skills  needed  for 
weekly  paper:  part  of  group,  potential  promo¬ 
tion  to  daily.  ^nd  resume,  salary  history  to  Box 
3478,  Editor  &  ^blisher. 
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HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

ADMINISTRATIVE  1 

ADVERTISING  j 

i  ADVERTISING  \ 

CIRCULATION 

AUTHORITY  AND  EXPERIENCE,  sales  and 
production,  wanted  at  Aspen  Colorado  growing 
daily  seeking  strong  manager.  Aggressive  news 
reputation-reporting  experience  a  bonus. 
Phone  Dave.  (303)  925-2221.  5-8pm  (MST) 
or  Daily  News.  Box  10541.  Aspen  CO  81612. 

BUSINESS  MANAGER 

Daily  newspaper  (20.000-plus)  in  growing 
Zone  1  university  town  market  seeks  person 
with  strong  accounting  background.  StKwId  be 
experienced  in  budget  preparation^  familiar 
with  personnel  work;  and  capable  of  admi¬ 
nistering  a  business  office.  Reports  to  pub¬ 
lisher.  Good  benefits,  modern  building,  ^nd 
resume  and  salary  requirements  to  Box  3686. 
Editor  &  Publish^. 

CONTROLLER 

Excellent  opportunity  with  company  located  on 
the  Atlantic  coast  in  Zone  4  seeking  an  indi¬ 
vidual  to  manage  its  accounting  operations. 
(Company  is  broad-based  with  ownership  of 
newspapers  (daily  and  weekly),  tv.  radio  and 
cable.  The  professional  we  seek  must  have  prior 
newspaper  experience  with  a  strong  accounting 
background.  Must  be  familiar  with  computer 
operations  and  have  good  management  skills. 
Include  salary  history  and  references  with  re¬ 
sume  to  Box  3617.  Editor  &  Publisher. 

_ ADVERTISING _ 

ADVERTISING  SALES  MANAGER— Weekly 
California  newspaper  seeks  dynamic  sales 
manager  to  lead  staff  of  10  in  competitive  mar¬ 
ket.  Strong  in  sales  and  sales  manattment. 
Excellent  salary  plus  bonuses.  Liberal  benefits 
package  Send  resume  including  salary  history 
to  Box  3619.  Editor  &  Publisher. 

ADVERTISING  DIRECTOR 
We  need  a  premier  advertising  executive  to  in¬ 
spire.  teach  and  lead  our  staff  in  a  tough,  com¬ 
petitive  market.  Zone  9.  Two  daily,  three  week¬ 
ly  publications.  Must  be  prepared  for  the  chal¬ 
lenge  with  strong  experience  in  all  phases  of 
advertising.  High  compensation  for  produc¬ 
tion.  Send  resume  to  Box  3634.  Editor  &  Pub¬ 
lisher. 

ADVERTISING  MANAGER— 15.000  Midwest 
daily.  Supervise  display  and  classified  sales. 
Sales  force  of  13.  Must  be  hands-on  leader 
manager  with  strong  sales  background  for  com¬ 
petitive  market.  Salary  plus  bonus.  Send  re¬ 
sume  plus  income  requirements  to  Box  3675. 
Editor  &  Publisher. 

CLASSIFIED  MANAGER.  Immediate  opening. 
Please  send  resume  tO: 

Charles  Bordelon.  Ad  Director 
Beaumont  Enterprise  &  Journal 
PO  Box  3071 
Beaumont  TX  77704 

WYOMING  OPPORTUNITY  for  industrious 
young  ad  person,  specifically  with  THE 
NORTHERN  WYOMING  DAILY  NEWS.  We  re 
seeking  an  aggressive  individual  with  creative 
sales  ability,  plus  an  eye  to  the  future,  to  join 
our  local  display  ad  staff.  Write  Hugh  Knoefel. 
Publisher.  DAILY  NEWS.  Worland  WY  82401. 


PROFESSIONAL  NEWSPAPER 
AOVERTISING  SAUSPEOPLE 
WANTEO  BY 
CENTRAL  ARIZONA 
NEWSPAPER  GROUP 
Due  to  current  growth,  we  are  looking  for 
several  good  newspaper  advertising 
salespeople.  If  you  have  the  desire  to 
achieve,  with  go^  sales  and  layout  abil¬ 
ity  we  would  like  to  consider  your  applica¬ 
tion  for  one  of  these  sales  and  manage^ 
ment  positions  in  display  or  classified 
advertising.  If  you’re  a  real  professional 
or  a  sincere,  hard-working  youngster  with 
most  of  the  tools  of  the  trade,  we  have  a 
great  opportunity  for  you. 

We  are  the  publishers  of  a  daily,  5  week¬ 
lies,  and  a  shopper.  Modern  offset  plant. 
Good  salary  commensurate  with  ability, 
bonus,  mileage  and  good  benefits.  Living 
is  great  in  sunny  Arizona.  Send  resume  to 
Donovan  M.  Kramer,  Sr.,  Publisher,  Casa 
Grande  Valley  Newspapers  Inc.,  P.O.  Box 
639,  Casa  Grande,  Ariz.  85222. 


ACCOUNT  REPRESENTATIVE 
Our  company  is  seeking  individuals  with  pre¬ 
vious  advertising  and  sales  experience. 
FYisition  involves  developing  and  selling  ad 
schedules  to  new  and  existing  accounts  and 
handling  sales  follow  through.  Requires  pre¬ 
vious  advertising  experience.  Experience  in 
direct  sales  and  a  4  year  college  degree  is  highly 
preferred. 

If  interested,  please  send  resume  and  salary 
requirements  to  JE  Sangalis.  Star  &  Tribune 
Newspapers.  425  Portland  Av,  Minneapolis 
MN  55488. 


ADVERTISING 

MANAGER 


I  The  Midland  (Michigan)  Daily  News.  18,000 
!  PM  daily  is  looking  for  an  advertising  manager 
i  to  direct  an  outside  sales  staff  of  10. 

I  Strong  sales,  administrative  and  personnel 
I  management  skills  and  experience  necessary.  | 

I  Excellent  starting  salary  and  benefits  with  room 
;  for  growth.  Send  complete  resume  to:  H  Allen 
Walmsiey.  Midland  Daily  News.  PO  Box  432, 

I  Midland  Ml  48640. 

;  ADVERTISING  DIRECTOR 

;  Midwest  daily  in  tough  competitive  market 
I  needs  an  experienced  leader  to  take  charge  of 
I  all  phases  of  advertising  operation.  Must  be 
knowledgeable  of  marketing  principles  and  a 
I  top-notch  leader.  We  need  new  approaches  to 
old  problems.  Send  resume  and  salary  require¬ 
ments  to  Box  3731.  Editor  &  Publisher. 

AD  MAN  AGER— Someone  who  can  be  effective 
in  a  very  competitive  market.  8000  circulation 
PM  daily  in  beautiful  lake  area  of  southern 
Michigan.  Experience  should  include  past  re¬ 
tail  sales  management,  meeting  goals,  and 
staff  motivation.  Send  resume  with  salary  his¬ 
tory  to  Leo  R  Smith.  General  Manager.  Coldwa- 
ter  Daily  Reporter  (A  Park  Newspaper),  15  W 
Pearl  St,  Coldwater  Ml  49036. 

ADVERTISING  SALES  MANAGER  for  20.000 
ABC  daily  newspaper  in  sunny  suburban  San 
Diego,  California. 

We  are  seeking  an  aggressive,  ambitious,  high 
I  energy  person  to  work  with  the  advertising 
:  director  in  developing  display  advertising  to  ful- 
;  lest  potential.  Duties  include  hiring,  training 
]  and  motivating  staff  of  10  people.  Person 
I  selected  will  also  be  responsible  for  developing 
major  target  accounts. 

I  You  must  have  an  excellent  track  record  as  a 
!  retail  or  classified  sales  representative  and  the 
I  experience  and  leadershipqualitiestotrainand 
j  motivate  a  sales  team  in  a  competitive  market. 
This  IS  a  good  opportunity  with  a  leading  nation¬ 
wide  newspaper  group.  Good  potential  for  fu¬ 
ture  advancement.  Send  resume,  with  earnings  i 
expectations  to  Doc  Croucher,  The  Daily  Cali¬ 
fornian,  PO  Box  1565,  El  Cajon  CA  92022. 

CLASSIFIED  ADVERTISING  MANAGER 
We  are  looking  for  a  person  with  a  high  energy 
level,  to  join  our  management  team.  The  qual¬ 
ified  candidate  must  have  previous  sales  ex¬ 
perience,  the  ability  to  work  with  and  motivate  a 
phone  room  staff  of  (8)  as  well  as  working  with 
(4)  outside  sales  people,  and  be  able  to  perso¬ 
nally  produce  sales.  If  you  feel  you  can  meet  our 
standards  send  your  resume  including  salary 
requirements.  The  Sun,  Att:  Bill  Taylor,  15 
I  Kearney  Sq.  Lowell  MA  01852. 

1  ROOM  AT  THE  TOP... 

I  ...For  overworked,  underpaid  print  media 
I  advertising  salesperson  seeking  career  chal- 
i  I  lenge  in  the  booming  economic  climate  of  the 
{  Sunbelt.  Escape  the  snow  and  join  our  leading 
national  trade  journal  (published  monthly) 

I  handling  space  sales  today;  be  top  contender 
i  for  Advertising  Manager  position  to  be  filled 
;  later  this  year.  Qualified  candidates  must  have: 

I  3  to  5  years  media  sales  experience;  strong 
I  telephone  sales  technique;  plus  desire  to  learn 
our  industry  while  serving  existing  accounts 
I  and  cultivating  new  ones.  Excellent  financial 
:  rewards  await  aggressive,  well-rounded  profes- 
I  sional  anxious  to  relocate  to  rural  lakeside  com- 
I  munity  minutes  from  thriving  metro  cito.  Send 
resume,  salary  history  to  Box  3700,  Editor  & 
Publisher. 


ADVERTISING  MANAGER 
Experienced  manager  to  direct  the  marketing 
efforts  of  the  Cardunal  Free  Press  and  Elgin 
;  Herald,  established  tri-weeklies  in  suburban 
markets.  Responsibility  for  directing  the  dis¬ 
play  sales  and  classified  department.  Send  re¬ 
sume  to  Bill  Starks,  Executive  Vice  President. 
Free  Press  Newspaper  Group.  250  Williams 
I  Rd.  Carpenterville  iL  60110. 


CLASSIFIED  AD  MANAGER  | 

For  30,000  daily  in  competitive,  growing  Zone  i 
9  suburban  market.  Sales  and  promotion  ex-  | 
perience  imperative.  Reply  in  confidence  to 
Box  3703.  Editor  &  Publisher.  I 

CLASSIFIED  INSIDE  SALES  SUPERVISOR  i 
Needed  for  one  of  the  fastest  growing  classified  I 
departments.  We  have  just  expanded  our  staff  I 
and  need  a  proven  supervisor  to  lead  our  inside  | 
sales  team.  Classified  sales  and  supervisory  | 
management  experience  a  must.  VDT  experi-  : 
ence  helpful .  We  are  the  fastest  growing  city  in  | 
Texas.  Division  of  Harte-Hanks  Communica-  i 
tions.  Inc.  Send  resume,  salary  requirements  in 
confidence  to  Helen  (tochran.  Classified  Mana-  > 
ger,  Bryan-College  Station  Eagle,  PO  Box  I 
3000.  Bryan  TX  ^805.  EOE/MF.  j 

CLASSIFIED  ADVERTISING  MANAGER  \ 

50,000  circulation,  7-day,  desirable  New  Eng-  i 
land  location,  seeks  classified  manager  who  ^ 
will  lead  and  participate  in  the  sales  effort  with  I 
3  outside  salespeople  and  9-person  . 
phoneroom.  Strong  pinning  and  human  rela-  , 
tions  skills  a  must.  lYior  classified  sales  man-  | 
agement  experience  preferred.  Excellent  be-  ! 
nefit  package,  competitive  salary  and  future  | 
carreer  opp^unities  within  our  20  newspaper  i 
group.  Reply  with  letter  and  resume  to  Thomas  | 
S  (^kley.  The  Standard-Times,  PO  Box  D-  1 
912,  New  Bedford  MA  02742. 

_ i 

GROWING  New  York  City  weekly  group  seeks  | 
experienced  advertising  sales  manager.  Good  j 
salary,  incentives.  Send  resume,  references  to 
Box  3673,  Editor  &  Publisher.  I 

GOOD  OPPORTUNITY  for  a  person  who  wants  ' 
to  move  up.  4500  circulation  Ohio  daily  needs  | 
a  general  manager  who  can  build  sales  and  i 
handle  stiff  competition.  $19,000  plus  be-  | 
nefits  and  bonus.  Send  resume  to  Box  3712,  ; 
Editor  &  Publisher.  i 

HUSBAND/WIFE  team  with  advertising  back-  ■ 
ground  to  publish  small  Oregon  coast  weekly.  I 
Possibly  buy-in.  Available  immediately.  Re-  ' 
sume  and  letter  to  Box  3697,  Editor  &  Pub-  , 
Usher.  j 

COMBINATION  sales  manager/genera!  mana-  : 
ger  needed  for  Midwest  suburban.  We  want  j 
someone  who  has  a  string  of  success  sales-  i 
building  accomplishments,  is  dynamic  and  can 
produce  a  top  quality  publication.  Send  re-  | 
sume,  long,  detailed  letter  about  yourself  and  ! 
other  accomplishments,  to  Box  3646.  Editor  &  j 
Publisher.  State  present  earnings.  Compensa-  ! 
tion  will  include  equity  in  publication.  All  re-  I 
plies  held  confidentially.  | 

CLASSIFIED  telephone  sales  manager  needed  | 
for  large  metropolitan  daily,  evening  and  Sun¬ 
day.  Strong  competitive  market.  Manage  entire 
phone  room,  voluntary,  contract.  Heavy  emph¬ 
asis  on  new  business.  Must  be  creative  self-  ! 
starter,  experienced  administrator,  motivator  | 
and  trainer.  Excellent  salary,  bonus  plan  and 
fringes.  Knowledge  of  Atex  computer  system 
and  union  operation  would  be  helpful.  Right  | 
person  should  earn  high  20's  and  more.  Send  ' 
resume  to  Box  3702.  Editor  &  Publisher.  ' 
Please  include  background  experience  and  I 
qualifications. 


_ ARTIGRAPHICS _ 

NEWS  ILLUSTRATOR/graphic  artist  sought  by 
design-graphics  conscious  daily  in  aggressive 
metro  market  in  Florida.  Must  have  some  ex¬ 
perience,  be  skilled  with  mechanicals,  color, 
photographies.  Sharp,  quick  with  ideas  a  must. 
Box  3597,  Editor  &  Publisher. 


DATA  PROCESSING 


PROGRAMMING 

DIRECTOR 

Growing,  aggrrssivr  central  New 
Jersey  newspaper  publisher  seeks  hard 
working,  hands-on  person  with  local 
programming  experience  to  head  up 
news  programming  effort  on  local  cable 
system.  Must  be  a  doer  and  leader.  Job 
requires  using  studio  and  remote 
equipment.  Ability  to  edit,  develop 
programming  and  advertising  a  must. 
Successful  applicant  to  work  with 
newspaper  staff.  Good  company  to 
work  for,  fine  location.  Benefits.  Send 
resume  and  salary  requirements  to  Box 
36%,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
AM/PM  metro  in  Zone  6  is  looking  for  an  experi¬ 
enced  individual  to  report  to  circulation  direc¬ 
tor.  Will  supervise  county  circulation  and 
transportation  functions.  Should  have  adult 
carrier  background.  Excellent  benefits,  good 
starting  salary,  beautiful  climate,  great  promo¬ 
tion  opportunity:  Send  resume  with  salary  re¬ 
quirements  and  references  to  Box  3667 ,  Editor 
&  Publisher. 

CIRCULATION  MANAGER 
For  30,000  circulation  6-day-a-week  paper. 
Here's  your  opportunity  to  join  a  young  jxogres- 
sive  management  team.  Must  be  strong  in  all 
phases  of  circulation.  Strong  in  promotion  a 
definite  plus.  All  applications  kept  confiden¬ 
tial.  Send  resume  and  salary  requirements  to 
Ryan  McKibbon,  Osh  Kosh  Northwestern.  PO 
Box  2926,  Osh  Kosh  Wl  54901. 


CIRCULATION  MANAGER— Zone  9  afternoon 
daily  newspiaper.  40-60M  circulation,  needs  a 
strong  manager  who  can  build  circulation  and 
senrice.  Must  be  thoroughly  qualified  in  all 
phases  of  circulation  work:  carrier,  home  deliv¬ 
ery,  racks,  motor  routes,  collections,  promotion 
and  service.  Excellent  salary  and  benefits. 
Send  comprehensive  resume  along  with  salary 
requirements  to  Box  3606,  Editor  &  Publisher, 

CIRCULATION  DIRECTOR  needed  for  highly 
competitive  Eastern  profitable  daily  and  Sun¬ 
day  newspaper.  Individual  must  have  proven 
sales  and  promotional  record  to  meet  this  chal¬ 
lenge.  The  candidate  selected  will  have  com¬ 
plete  responsibility  to  direct  circulation  to  new 
growth  goals  for  this  45,000  circulation  news¬ 
paper  answering  directly  to  the  general  mana¬ 
ger.  Nearby  exceptional  outdoor  recreational 
area  with  outstanding  cultural  and  educational 
facilities.  Exceptional  pay  and  bonus  to  the 
highly  motivated  person  selected.  Box  3728, 
Editor  &  Publisher. 

CIRCULATION  MANAGER  for  new  spirited 
7000  daily  in  Zone  7.  May  be  number  2  man 
who  wants  to  head  his  own  department.  Ap¬ 
plications  confidential.  Send  resume  to  Box 
3729,  Editor  &  Publisher. 

STATE  AREA  ADVISOR 
Seven  day  publication  in  Rocky  Mountain  re¬ 
gion  is  seeking  qualified  individual  to  join  a 
young  progressive  management  team.  Must  be 
thoroughly  qualified  in  all  phases  of  circulation 
work.  Strong  promotion  a  definite  plus.  Excel¬ 
lent  salary,  benefits  and  company  car.  Send 
resume  and  salary  history  to  Box  3510,  Editor 
&  Publisher. 


DATA  PROCESSING 

PROGRAMMER/ANALYST 
San  Diego  Union-Tribune  is  seeking  a  Program¬ 
mer/Analyst  with  newspaper  bacliground.  Ex¬ 
perience  should  include  newspaper  business 
applications  using  Basic  Plus  2  and  Cobol  on 
Digital  PDP-10  and  POP-11  computers. 
Responsibilities  will  include  design,  develop¬ 
ment  and  maintenance  of  business  applica¬ 
tions. 

Resume  to  Personnel,  PO  Box  191,  San  Diego 
CA  92112. 


AWARD-WINNING  semi-weekly  on  Texas  Gulf 
Coast  now  taking  applications  for  eager  rejrorter 
with  J-degree.  News,  feature,  editing  skills  a 
must.  Photo,  VDT,  layout  helpful.  Must  be  non- 
smoker,  neat.  Send  resume,  clips,  immediately 
to  Chris  Barbee,  El  (^mpo  Leader-News,  PO 
Box  1 180,  El  Campo  TX  77437. 

ASSISTANT  CITY  EDITOR— We  re  an  aggres- 
sive  Midwestern  daily  looking  for  a  stand-out 
manager  to  help  guide  and  motivate  a  talented 
staff.  Sharp  editing  skills  and  a  strong  news 
background  are  a  must  for  a  demanding  job  in 
which  the  right  person  can  have  a  real  impact 
on  a  quality  product,  (tontact  Steve  Sidlo,  City 
Editor,  The  Dayton  Daily  News,  Dayton  OH 
45402.  Phone  (513)  225-2211. 

ARE  YOU  THE  BEST  reporter  on  your  daily?  The 
best  writer?  If  you  are  both,  then  we  might  be 
interested.  We're  a  medium  sized  daily  in  the 
Pacific  Northwest  with  a  record  of  reportingand 
writing  excellence  and  we're  looking  for  a  repor¬ 
ter  with  at  least  2  years  experience.  We  offer  a 
good  salary  and  benefits  program.  Box  3662, 
Editor  &  Publisher. 


.  Brnrfits.  Send  j  ASSISTANT  CITY  EDITOR  for  metropolitan  dai- 
lirementx  to  Box  'V  Among  duties:  help  to  run  desk,  assign  re- 
,  I  porters  and  must  enjoy  working  with  young 

i  staff.  Call  (212)  532-8300  ext  285.  News 
!  World,  401  Fifth  Av,  New  York  NY  10016. 

EDITOR  &  PUBLISHER  for  January  16.  1982 


HELP  WANTED 


EDITORIAL  I 


DAILY  EDITOR  WANTED  I 

If  you  would  liketobulldyourown  mousetrapin  I 
a  major  suburban  competitive  market.  If  you 
can  train  a  young  staff.  If  you  are  strong  on  local 
news  coverage.  If  you  like  to  run  your  own  show 
and  have  fun.  Then  you  should  send  your  re¬ 
sume  to  us.  We  offer  all  of  the  above  plus  an 
attractive  fringe  benefit  plan.  Box  33M,  Editor 
&  Publisher. 

ALBUQUERQUE'S  leading  newspaper — the 
morning  Journal-has  an  opening  for  an  experi¬ 
enced  business  reporter.  Applicants  should 
send  a  complete  work  history,  references  and 
salary  requirements  to:  Frankie  McCarty.  Man- 
l^ing^ditor,  PO  Drawer  J,  Albuquerque  NM 

ASSISTANT  NIGHT  CITY  EDITOR 
Major  metropolitan  Zone  2  daily  needs  journal¬ 
ist  with  at  least  5  years  experience  who  will 
assist  night  city  editor  in  editing  city  desk  copy. 
Applicants  must  have  both  reporting  and  edit¬ 
ing  experience,  as  well  as  skills  necessary  to 
work  with  aggressive  reporting  staff.  Job  calls 
for  strong  leadership  qualities  and  requires 
some  rewrite.  Excellent  pay  and  benefits.  Send 
resume,  references  and  clips  to  Box  3687,  Edi-  ! 
tor  &  Publisher.  i 

COPYEDITOR. Atleasttwoyearsexperience. A  j 
7-day  daily  in  lively  news  area.  Contact  JP  I 
Matasich,  (313)  482-2000,  afternoons  only  | 
after  January  14.  Ypsilanti  Press.  Ypsilanti  i 
Michigan — A  Harte-Hanks  Communications  : 
property.  I 


HELP  WANTED 


CITY  EDITOR 

Mid-size  Zone  9  daily  seeks  energetic  editor  to 
take  charge  of  city  and  state  coverage  in  thriv¬ 
ing  metropolitan  area.  Our  perfect  candidate 
will  have:  commitment  to  excellence;  proven  I 
leadership  abilities,  preferably  including  sever¬ 
al  years  as  city  editor  or  assistant  city  editor; 
sound  news  judgment;  strong  commitment  to 
planning;  knowledge  of  libel  laws;  ability  to 
develop  relatively  young,  aggressive  staff; 
capacity  to  praise  and  criticize  constructively; 
reverence  for  the  English  language;  apprecia¬ 
tion  of  and  clear  concise  writing;  a  record  of 
community  interest  that  extends  beyond  the 
doors  of  the  newspaper;  potential  for  advance¬ 
ment. 

In  exchange  we  offer  a  fine  salary  and  benefits, 
the  opportunity  to  live  in  a  mowing  community 
enjoying  excellent  quality  of  life  and  a  stimulat-  i 
ing  won  environment.  If  you  are  interested, 
please  forward  resume  and  cover  letter  to  Box 
3605,  Editor  &  Publisher.  I 

CITY  EDITOR  I 

Our  AM  operation  needs  an  innovative,  energe¬ 
tic.  dedicated  city  editor  skilled  at  leading  a 
top-notch  reporting  staff  on  a  medium  sized 
Zone  5  daily.  We  emphasize  in-depth  reporting 
and  follow  up.  You'll  need  good  news  instincts 
and  follow-through.  Send  a  cover  letter,  re¬ 
sume,  references  and  samples  of  your  current 
work  to  Box  3698,  Editor  &  Publisher. 

COPY  EDITOR 

Excellent  opportunity  on  expanding  73,000 
AM  in  growing  San  Joaquin  Valley  community 
'Of  215,000.  Ability  to  write  bright,  crisp  heads, 
to  edit  tightly  and  command  of  modern  layout 
skills  qualify  you  for  our  high  energy  desk.  Sal¬ 
ary  to  $23, 712.  Send  resume  and  tearsheets  to 
WJ  McCance,  Managing  Editor.  Bakersfield 
Californian,  PO  Box  440,  Bakersfield  CA 
93302. 


ATTENTION: 

MINORITY  JOURNALISTS 

Are  you  interested  in  an  editing 
career  on  daily  newspapers?  The 
1982  Editing  Program  for  Minority 
Journalists  offers  a  limited  number 
of  full  fellowship  slots  in  its  8  week 
summer  training  session  at  the  Uni¬ 
versity  of  Arizona,  Tucson.  The  in¬ 
tensive  program  in  editing  and 
management  techniques  results  in  a 
full-time  copy  editing  job  on  a  daily 
newspaper  at  the  end  of  the  sum¬ 
mer.  Approximately  3  years  profes¬ 
sional  background  in  journalism  or 
related  field  preferred.  For  details 
phone  Debra  Castelon,  (602)  626- 
5777  immediately.  Applications  due 
by  February  22,  1982. 


A  MUSIC  WRITER  I 

Major  Zone  3  daily  IS  looking  for  top-notch  jour-  I 
nallst  to  cover  growing  music,  dance  and  opera  I 
scene.  Duties  will  range  from  reviews  and  fea-  < 
tore  stories  to  in-depth  pieces  on  the  arts  com-  i 
munity  and  performing  arts  centers.  Send 
clips,  references  and  resume  to  Box  3656.  Edi¬ 
tor  &  Publisher. 

COPY  EDITOR:  Must  be  in  love  with  journalism; 
dedicated  to  accuracy.  Some  experience 
necessary  but  motivation,  willingness  to  work 
and  learn  is  paramount.  Someone  who  knows 
that  "good  enough"  is  never  good  enough .  Zone 
2  morning  daily.  There's  optxtrtunify  here  for 
the  right  person.  Apply  to  Box  3585.  Editor  & 
Publisher. 

COPY  EDITOR 

San  Juan,  Puerto  Rico.  Weekly  English  lan¬ 
guage  business  newspaper — 50.000  circula¬ 
tion  seeking  a  person  with  excelleiKe  in  news 
judgment,  language  usa«.  attention  to  detail 
and  ability  to  write  good  headlines  that  are  not 
cute  but  tell  the  news  directly  and  concisely. 
Must  have  strong  reporter  writing  skill  experi¬ 
ence,  and  be  imaginative.  Will  be  involved  with 
layout.  The  person  we  seek  must  be  ambitious, 
resourceful  and  hard  working  to  work  with  an 
Editorial  Department  of  10  reporters  in  a  chal¬ 
lenging  environment  in  which  nothing  less  than 
the  best  will  be  accepted. 

>  Fairly  fluent  Spanish  as  a  second  language  is  a 
:  must.  We  are  the  leader  in  business  journalism 
I  in  the  Caribbean  and  in  seven  years  have  and 
j  are  still  growing  rapidly.  Tryout  required. 

Send  letter  and  resume  to  Editor-in-Chief, 
Caribbean  Business,  Box  6253,  Loiza  St  Sta, 
j  Santurce.  Puerto  Rico  00914. 

EDITOR— Take  charge  decisive  person,  experi¬ 
enced  in  editing  and  advertising  production 
control,  story  assignments,  rewrite,  proofread¬ 
ing.  headline  writing  and  advertising  and  edito¬ 
rial  layout.  New  York  City  community  newspap¬ 
er.  20,000  to  SO.CXX)  circulation.  Salary  com¬ 
mensurate  with  ability  and  experience.  Box 
3734.  Editor  &  Publisher. 

IF  YOU  ARE  a  mature  journeyman  dedicated  to 
desk  work  and  content  to  leave  the  writing  to 
others,  read  on:  a  central  California  AM/Sunday 
of  80,(XX)  circulation  needs  a  sports  slot  per-  i 
I  son.  (jur  hiree  must  know  sports  with  apprecia-  | 
tion  of  the  small  local  items  as  well  as  the  big  | 

I  stuff.  Must  respect  the  language,  be  a  writer  of 
I  sprightly  heads  and  have  an  innovative  flair  for  I 
I  mo(Wn  makeup.  This  is  a  good  situation  for  the 
I  right  person  ready  to  settle  down  in  a  comfort-  | 
able  community  attuned  to  pleasant  low<ost  j 
living.  Send  resume  to  WJ  McCance.  Managing 
Editor,  Bakersfield  Californian,  PO  Box  440, 
Bakersfield  CA  43302.  | 

INTERESTED  IN  HEARING  FROM  executive  | 
editorormanagingeditorwithatleastSyearsof  : 
experience  in  either  of  these  positions,  qual-  1 
ifying  for  top  slot  in  newsroom.  We  may  be  able  I 
to  present  that  possibility  of  change  to  you.  If  ' 
you  possess  the  qualities  of  leader^ip,  strong  I 
writing  and  editing  background,  have  manage-  I 
ment  capabilities  and  desires,  and  are  willing 
to  relocate,  then  send  your  resume  and  salary  I 
requirements  to  Box  3735.  Editor  &  Publisher.  | 


HELP  WANTED 


EDITORIAL 


FEATURE  SPARK  PLUG— The  State  Journal-  i 
Register  is  looking  for  a  key  person  wto>  can 
help  us  produce  outstanding  daily  feature  and  ' 
weekly  magazine  sections.  Ciact  title  and  level  ' 
of  responsibility  will  be  determined  after  a  sur-  ' 
vey  of  the  candidates.  Here  are  the  qualities  we  ! 
are  looking  for:  leadership  potential,  feature  i 
writing  skills,  feature  section  design  talent,  i 
editing  experience,  interest  in  the  arts  and 
organizational  skills. 

We  offer  competitive  salaries  and  outstanding  ! 
benefits  in  a  state  capital  of  1(X).(XX).  We  have  i 
a  talented  professional  staff  that  participates  ; 
regularly  in  the  feature  section  planning  pro¬ 
cess. 

Apply  in  writing — including  a  resume,  salary  I 
history  and  samples  of  published  work.  In  addi-  I 
tion.  please  send  us  a  2  page  biomphical  ' 
sketch  coiKentrating  on  the  personaT,  educa-  ' 
tional  and  professional  exjKrierKes  you  believe  : 
have  prepared  you  for  this  position.  | 

Position  IS  open  now.  Previous  applicants  ' 
should  reapply.  I 

Patrick  (tobum.  Manning  Editor  > 

State  Journal-Register  I 

PO  Box  219 

Springfield  IL  62705  I 

an  equal  opportunity  employer  i 

FINANCIAL  WRITER  ! 

Here's  an  unusual  opportunity  with  a  growing  ' 

intemationalpublisher. Weneedabrightyoung  i 
journalist  who  can  write  on  financial  matters,  i 
and  other  business  related  topics.  Excellent 
opportunity  to  be  creative.  Sal^  commensu-  ' 
rate  with  experience.  Send  resume  with  cover  ; 
letter  to:  Box  3689.  Editor  &  Publisher. 


FEATURE  WRITER  for  Pacific  Northwest  metro  | 
daily  lifestyle  sectxxi.  Must  be  experienced  and  I 
able  to  work  independently  on  wide  range  of  : 
subjects.  Excellent  pay  and  benefits.  Send  re-  i 
sume  and  clips  to  Box  3817,  Editor  &  Pub-  I 
lisher.  j 

GOING  DAILY  I 

(topyeditorrreporter  for  Georgia  bi-weekly  con-  I 
vertingin  early  March  to  Tuesday-Saturday  dai¬ 
ly.  New  position.  Knight-Ridder  paper  with  11-1 
person  news  staff.  Experience,  VDT  use  prefer-  I 
red.  Send  resume,  clips  to:  Bill  Weaver.  Editor. 
TheUnion-Recorder.  MilledgevilleGA31061.  i 


COPY  EDITOR — The  Princeton  Packet  Inc.  is 
looking  for  a  hardworking  copy  editor  with  \^T 
and  lay^t  experience  to  run  a  copy  desk  that  is 
common  to  its  8  weekly  newspapers  bcellent 
powth  potential  and  a  great  place  to  work. 
Send  resume  and  salary  requirements  to 
Richard  Willever,  The  Princeton  Packet.  PO 
Box  350,  Princeton  NJ  08540. 

.CITY  EDITOR  for  Zone  5  daily.  Direct  a  staff  of 
10.  Must  have  strong  local  news  approach  and 
ability  to  manage  a  productive  news  room. 
Send  salary  requirements  and  resume  to  Box 
3676,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


DIRECTOR  OF  PERIODICALS 
UNIVERSITY  OF  SOUTHERN  CALIFORNIA 
University  of  Southern  California  seeking  a  sea¬ 
soned  professional  to  fill  the  position  of  Direc¬ 
tor  of  Periodicals.  The  director  is  responsible 
for  the  editorial  direction  and  management  of  2 
publications:  a  camjws  weekly  for  faculty  and 
staff,  and  USC's  monthly  alumni  tabloid. 

The  successful  candidate  will  have  had  at  least 
5-7  years  experience  m  the  periodicals  field, 
preferably  within  the  context  of  a  major  uni¬ 
versity.  He  w  she  will  also  be  an  accomplished 
writer  and  editor  with  a  track  record  of  success 
as  a  manager.  The  ability  to  work  closely  and 
sensitively  with  faculty,  deans  and  other  uni- 
versify  administrators  at  all  levels  is  also  essen¬ 
tial.  Salary:  negotiable.  Apply  to.  Dr  Vance  T 
Peterson,  Executive  Director  of  University  Re¬ 
lations.  University  of  Southern  California. 
Bovard  Hall  252.  Los  Angeles  CA  90007 

EDITOR 

TIMES  REVIEW,  Catholic  weekly  for  the  La 
Crosse.  Wisconsin  Diocese  of  La  Cmsse  Wl, 
seeks  an  editor  who  understands  how  a  good 
weekly  newspaper  runs  and  is  interested  in 
serving  a  diverse,  vibrant  Catholic  community 
in  19  counties  of  western  Wisconsin.  Circula¬ 
tion  27,500  and  growing.  Highly  motivated 
staff,  fully  computerized  production  s^em. 
Looking  tor  March  starting  date.  Write  Search 
Committee.  PO  Box  937,  La  Crosse  Wl  54601. 

EDITOR 

CATHOLIC  DKXIESAN  weekly  seeks  leader 
with  strong  writing,  editing,  layout,  headline 
and  administrative  skills  who  appreciates  the 
role  of  the  Catholic  press  in  the  mission  of  the 
Church.  We  are  an  award-winning  tabkxd  in 
Zone  1.  Send  resume  and  clips  to  Monsignor 
Joseph  F  Bracq.  The  Visitor,  184  Broad  St. 
PnjviderKe  Rl  02903. 

EDITORIAL  WRITER 

Sun  Sentinel.  Ft  Lauderdale.  Florida  needs  an 
experienced  editorial  writer  to  expand  its'  opin¬ 
ion  page  staff.  Two  to  3  years  experience  as  an 
editorial  writer  required,  plus  solid  reporting 
background.  No  ivory  tower  theorizervwe  need 
a  logical  thinker  with  good  judgment  and  a 
concise,  fluent  writing  style  to  write  well  resear¬ 
ched  editorials  that  take  a  firm  stand.  Excellent 
salary  and  fringe  benefits  and  a  competitive 
south  Florida  work  environment.  Please  send 
resume,  salary  history  and  your  best  clips  to 
Personnel  Director,  Sun  Sentinel.  PO  Box 
14430.  Ft  Lauderdale  FL  33302. 

EXPERIENCED  business  writer  needed  im¬ 
mediately  in  New  Orleans.  One  of  the  fastest 
growing  business  publications  in  the  South  is 
starting  its  second  phase  of  expansion  and 
needs  expeneiKed  help  Great  opportunity  for 
rapid  advancement  and  learning,  excellent  be¬ 
nefits  arto  working  conditions.  Need  aggres¬ 
sive.  bright  person  willing  to  take  responsibili¬ 
ties  in  writing  and  editing  for  a  dynamic  audi¬ 
ence  of  business  readers.  Strong  journalism 
fundamentals  and  good  business  savvy  re¬ 
quired.  Send  resume,  sample  of  work  and  sal¬ 
ary  requirements  to  Citibusiness.  One  Lakeway 
Cwter.  3900  N  Causeway  Blvd.  Metarie  LA 
70002. 


NEWSWRITER/  I 
PRODUCER 

Network  news  program  seeks 
solid  Journalist  with  strengths 
in  writing  copy,  editing,  tape 
material,  covering  news  stor¬ 
ies,  and  making  proper  edito¬ 
rial  decisions.  Individual  must 
have  strong  interest  in  govern¬ 
ment,  politics,  national  and 
world  affairs.  Person  must  also 
have  at  least  5  years  with  a  ma¬ 
jor  news  organization  as  a  re¬ 
porter,  news  editor  or  produc¬ 
er.  Creativity  desired,  as  well 
as  strong  skills  in  concise, 
accurate  and  fast  writing  for 
broadcast.  Please  send  re¬ 
sume  with  salary  history  in 
confidence  promptly  to; 

Box  3719, 

Editor  &  Publisher 

An  Equal  Opportunity  Employer  UIF 


WRITER/EDITOR 

The  Cherokee  Nation  of  Oklahoma  is  seeking  a  well-rounded  jour¬ 
nalism  graduate  capable  of  communicating  substantive,  in-depth  in¬ 
formation  to  the  Tribe's  diverse  publics.  The  journalist  will  be  solely 
responsible  for  composing,  designing  and  laying-out  a  bi-weekly 
newsletter,  monthly  column,  semi-annual  newspaper  and  periodic 
press  releases  targeted  towards  the  Nation's  employees,  clients  and 
the  general  public. 

The  Cherokee  Nation  is  a  prominent  force  wifhin  northeastern 
Oklahoma.  It  is  striving,  through  community  development,  social  ser¬ 
vice.  health  care  and  educational  activities,  to  improve  the  quality  of 
life  for  all  of  the  residents  of  northeastern  Oklahoma.  If  you  are  an  ex¬ 
perienced.  skilled  and  fast-working  news  and  feature  reporter, 
please  send  a  resume,  clips  and  salary  expectations  to: 


Personnel  Oepartment 
CHEROKEE  NATION  OF  OKLAHOMA 
P.O.  Box  948 
Tahlequah,  Oklahoma  74464 


The  Cherokee  Nation's  headquarters  are  situated  65  miles  from  Tulsa.  Oklahoma,  and 
Fayetteville.  Arkansas,  in  the  foothills  ol  the  Ozark  mountains  Within  a  tS-mile  drive  from 
Tahlequah  there  are  three  lakes  and  a  river  nationally  known  among  canoeists  The 
Cherokee  Nation  was  divested  ot  Its  reservation  long  ago  the  Cherokee  jieople  Inre  side-by- 
side  with  non- Indians  In  rural  communities 
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HELP  WANTED 
PHOTOJOURNAUSM 


■HOW  TO  GET  HIRED  IN  JOURNALISM  ' 
Latest  market  information.  Free  details.  Send 
long  self  addressed  stamped  envelope  tO: 
Northwest  Marketing  Limited.  PO  Box  3658. 
Lacey  WA  98503. 


IMAGINATIVE,  enthusiastic  reporter  sought  for 
hard  working  60-page  country  weekly  (Amer¬ 
ica's  largest).  Our  4-person  staff  is  young,  will¬ 
ing  to  try  new  approaches,  and  hates  to  settle 
for  anything  less  than  excellence.  After  experi¬ 
ence  with  us.  our  reporters  have  gone  on  to 
metro  dailies.  In  fact,  we're  running  this  ad 
because  one  is  leaving  for  a  daily  soon.  Lapeer 
has  all  the  advantages  of  a  small-town  news¬ 
paper:  a  chance  to  gam  experience  on  all  kinds 
01  beats,  to  write  both  feature  and  hard  news 
stories,  to  hone  your  writing  and  VDT  skills. 
Plus,  we're  20  miles  from  city-life.  Besides  a 
competitive  salary,  we  offer  Blue  Cross  cover¬ 
age.  paid  days  off  plan  and  full  pension  plan. 
Please  send  resume  to  Lynn  Myers.  Editor.  The 
Lapeer  (^nty  Press.  PO  Box  220.  Lapeer  Ml 
48446. 


i 


REPORTER  for  small  daily.  Experience  prefer¬ 
red.  Send  resume  and  clips  to  James  Paterson. 
The  Gettysburg  Times.  18-22  Carlisle  St.  Get¬ 
tysburg  PA  17325.  NO  CALLS. 


REPORTER— Zone  2  daily  with  80.(X)0  plus 
circulation  is  recruiting  an  experienced  general 
assignment  reporter  who  can  demonstrate  a 
clear,  concise,  graceful  writing  style.  Other  top 
requirements:  intelligence  and  the  ability  to 
work  harmoniously  with  others.  Must  be  able  to 
produce  protect  pieces  without  getting  lost  in 
them  and  handle  daily  assignments.  Must  be 
anxious  to  meet  high  standards  and  to  work 
with  editors  from  story's  inception  through  pub¬ 
lication.  Send  cover  letter,  resume,  clips  and 
salary  history  to  Box  3669.  Editor  &  Publisher. 


REPORTERS/COPY  EDITORS— We  re  a  New 
York  state  metro  in  need  of  a  reporter  with 
bureau  experience  or  aptitude,  a  copy  editor/ 
layout  editor  and  an  experienced  reporter  who 
IS  a  top-notch  writer.  Write  to  Box  3670.  Editor 
&  Publisher. 


REPORTER.  If  you  are  a  talented  writer  and  an 
experienced,  driven  reporter,  write  us.  This  is 
your  opportunity  to  do  the  big  stories  for  a 
33.0()0  daily  of  exceptional  quality  in  Zone  3. 
Box  3672.  Editor  &  Publisher. 


REPORTER/PHOTOGRAPHER  wanted  for 
three  day  a  week  county  seat  newspaper  in  town 
of  8000.  We  carry  local  news  only-no  wire  or 
junk  filler.  Candidate  must  be  strong  on  local 
government  reporting.  VDT  experience  prefer¬ 
red.  We  can  teach  i^otography.  Send  resume 
and  salary  requirement  to  Gene  Gobczynski. 
Salem  Times-Commoner.  120  S  Broadway. 
Salem  IL  62881.  No  phone  calls  please. 


REPORTER  WANTED.  11.000  daily  award¬ 
winning  newspaper  seeks  reporter  for  city  beat. 
Zone  5.  Variety  of  reporting  duties,  (iontact 
Dorothy  Hozie.  Managing  Editor.  Times-Press. 
115  Oak  St.  Streator  IL  61364. 


JOURNALISTS 

Agence  France  Presse  seeks  experienced 
American  rewriters  for  AFP's  international  En¬ 
glish  wire  service  in  Paris.  France.  Excellent 
knowledge  of  French  mandatory  (high  school 
won't  do).  Five  day  week  (rotating  shins).  Start¬ 
ing  salary  about  $20.(X)0.  Vacation:  4  weeks 
summer  and  1  week  winter.  Retirement  fund. 
Full  coverage  national  health  plan.  Further  de¬ 
tails  regarding  career  and  benefits  provided  in 
Pans  where  applicants  will  have  to  go  at  their 
own  expense  for  testing  of  qualifications.  Apply 
in  writing,  together  with  resume,  to:  Michel 
Gann.  Chief.  English  Service,  /teence  France 
Presse.  13  Place  de  la  Bourse.  75002.  Paris. 
France. 


LIVELY  44.000  PM  that  wants  to  be  best  in 
country  seeks  experienced  hard-news  reporter, 
plus  movie-theater  critic.  We  offer  quite  a  chal¬ 
lenge.  good  salary  and  benefits,  plus  ideal  cli¬ 
mate.  Minorities  encouraged  to  apply.  Resume 
and  clips  to:  Dave  Butler.  Jacksonville  Journal. 
1  Riverside  Av.  Jacksonville  FL  32231. 


NUMBER  TWO  PERSON  for  small-medium 
daily  in  Great  Lakes  area.  Report  to  editor  and 
supervise  a  staff  of  25.  Responsible  for  daily 
operations  and  must  have  the  ability  to  beat  all 
competition,  all  the  time  and  never  forget 
newspapering  is  a  business.  Send  resume,  sal¬ 
ary  requirements  to  Box  3677.  Editor  &  Pub¬ 
lisher. 


NEWS  AND  FEATURE  WRITER  wanted  by 
seashore  weekly  newsmagazine.  Excellent 
opportunity  to  gain  experience,  exposure, 
clips.  Full-time  through  September,  possibly 
longer.  Send  resume  to  The  SandPiper.  Box 
81,  Beach  Haven  NJ  08008. 


NEWS  EDITOR 


We  are  a  medium-Sized  daily  newspaper  seek¬ 
ing  a  person  to  fill  our  number  2  spot  on  our 
editorial  staff.  Qualified  applicant  must  have  a 
broad  background  in  the  newspaper  publishing 
industry,  with  demonstrated  skills  in  reporting, 
copy  editing  and  page  layout.  Management  re¬ 
sponsibilities  and  subordinate  development  a 
must.  Send  resume  with  salary  requirements 
to:  Mr  C  McDermott,  The  Herald  News,  988 
Main  Av,  Passaic  NJ  07055 


WRITER 

Progressive  weekly  newspaper  has  an  immedi¬ 
ate  opening  for  a  writer  experienced  in  news 
analysis.  Should  have  at  least  two  years  news¬ 
paper  reporting  experience.  Position  lends  it¬ 
self  to  creativity  and  interesting  writing.  Salary 
commensurate  with  skills  and  experience.  Ex¬ 
cellent  company  benefits.  Send  resume  and 
clips  to: 

THE  NAPLES  STAR 
848  7th  Av,  North 
Naples  FL  33940 

Equal  Opportunity  Employer 


NEWSWRITERS/ 

EDITORS 

Dow  Jones  &  Company,  Inc.,  publishers  of  the  Wall  Street 
Journal,  has  announced  it  wilt  introduce  in  1982,  a  new  and 
unique  subscription  radio  service.  With  the  service.  Radio  2, 
subscribers  can  program  a  receiver  to  hear  news  and  features 
on  only  those  topics  they  select. 


Radio  2  is  seeking  newswriters  and  editors.  Experience  in 
business/financial  journalism  is  preferred. 


The  positions  will  be  located  in  the  company’s  Princeton,  New 
Jersey  facility. 


We  offer  growth  potential,  attractive  salaries  and  excellent 
fringe  benefits. 

Please  forward  a  detailed  resume  including  salary  history  and 
writing  samples  in  confidence  to: 

EMPLOYMENT  MANAGER 
DOW  JONES  &  CO.,  INC. 

P.O.  BOX  300 

PRINCETON,  NEW  JERSEY  08540 

An  Equal  Opportnity  Employer  MIF 
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REPORTER 

Fast-growing  southwest  Florida  PM  has  Im¬ 
mediate  opening  for  experienced  county  repor¬ 
ter  who  can  write  coherently,  handle  a  heavy 
load  and  work  under  deadline  pressure.  In  ex¬ 
change  for  quality  work  we  offer  good  pay  and 
benefits  plus  pleasant  living  In  tropical  south¬ 
west  Florida.  No  recent  grads,  no  phone  calls. 
Send  letter,  resume,  clips  to  George  Cecil,  Ex¬ 
ecutive  Editor,  Naples  Dally  Nevrs,  PO  Box 
7009,  Naples  FL  33940. 


SPORTS  ASSIGNMENTS  EDITOR 
For  metro  newspaper.  Must  have  5  years  experi¬ 
ence  reporting  and  editing  on  a  dally  newspap¬ 
er.  Will  direct  daily  coverage  of  all  sports  by 
reporting  staff  of  1 5.  Send  resume  and  clips  to 
Barry  Burkhart,  Editor.  The  Arizona  Republic, 
PO  Box  1950,  Phoenix  AZ  85001. 


SMALL  DAILY.  Zone  5  Is  taking  applications  for 
reporter,  copy  editor,  sports  editor  and  photo¬ 
grapher  for  anticipated  openings  In  1982. 
Whether  you  graduate  In  December  or  will  fin¬ 
ish  in  June,  please  write.  Anticipate  news  edi¬ 
tor  opening  In  April,  must  have  experience  for 
this  position.  Box  3642,  Editor  &  Publisher. 


SPORTS  EDITOR 
The  Anchorage  (Alaska)  Dally  News,  a  top-  ! 
notch  dally  of  40,000  circulation,  seeks  appll-  I 
cants  for  the  soon-to-be  open  position  of  sports  i 
editor.  We  want  an  experienced,  capable  layout  ; 
editor  and  writer  with  a  talent  for  organization  ' 
and  an  aptitude  for  personnel  management.  ; 
Our  coverage  ranges  from  sled  dog  races  to 
(CBA)  professional  basketball  to  skiing  to  high  ! 
school  football.  Special  emphasis  on  participa-  i 
tory  and  outdoor  sports.  Promptly  send  story 
clippings,  page  layouts,  resume,  letter  and  sal-  ■ 
ary  history  to  (Mr)  WP  Dougherty.  Anchorage  ' 
Daily  News,  Pouch  6616,  Anchorage  AK  | 
99502.  I 

SMALL  TOWN  prize-winning  dally  wants  food  | 
writer.  Must  be  good  cook,  good  writer,  good  | 
Interviewer  and  consumer  conscious.  Send  re-  I 
sume  to  Steve  Pappas,  The  News- Journal  Corp,  1 
PO  Box  431,  Daytona  Beach  FL  32015  I 


SMALL  OHIO  DAILY  needs  an  editor  who  can 
make  our  newspaper  come  alive.  Nice  area. 
$16,500  salary  and  Insurance.  Send  resume  to 
Box  3711.  Editor  &  Publisher. 


THE  HUNTSVILLE  ITEM  Is  seeking  qualified 
journalists  to  fill  jobs  as  lifestyle  editor  and 
staff  writer.  Contact  Managing  Editor,  Terry 
Scott  Bertling  at  (713)  295-5407,  or.  Box 
539,  Huntsville  TX  77340  for  Interview. 


WEEKEND  EDITOR  needed  for  Zone  4  daily. 
Strengths  should  Include  features,  layout  and 
story  Ideas.  Please  send  resume,  clips  and  sal¬ 
ary  requirements  to  Box  3718,  Editor  &  Pub¬ 
lisher. 


WRITER-EDITOR  (printed  media)  specializing  i 
In  lifestyle  and  In-depth  articles  for  Pacific 
Stars  and  Stripes,  Tokyo,  a  40,000  circulation  ] 
dally  newspaper  for  American  Military  forces  In 
the  Far  East.  Two  years  specialized  experience 
in  dally  newspaper  work  and  three  years  general  i 
writing  experience.  With  family  housing  alio-  ' 
wance  of  up  to  $14,900  per  annum.  Salary:  j 
$19,477.  Military  commissary  and  exchange  I 
privileges:  other  benefits.  Send  application 
and  clips  to:  US  Army  Civilian  Personnel  Cen-  I 
ter,  8QDA:PECC-NA^  200  Stovall  St,  Alexan¬ 
dria  VA  22332. 


FREELANCE 


FREELANCE  writers  In  two  categories  for  bi¬ 
monthly  trade  magazine.  1.  Marketing  articles, 
approximately  1500  words,  appeal  to  CEO 
level.  2.  Reportorial  coverage,  with  photos  of 
Housewares  and  Hardware  shows  in  Chicago. 
Box  3628.  Editor  &  Publisher. 


JOB  LEADS 


EDITORS  reveal  questions  they  ask  In  job  inter¬ 
views  and  what  answers  they  respect.  Much, 
much  more  In  invaluable  employment  hand¬ 
book  vrritten  by  Insiders.  For  sales  information, 
write  Box  3722,  Editor  &  Publisher. 


PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone.  Forest  Hills  NY  11375. 


UBRARY 


WANTED:  Hard  newspaper  librarian  for  am/pm 
weekend  operation  In  thriving  expanding  metro 
market.  Zone  4  location.  Must  have  experience 
and  supervisory  skills  and  must  be  able  to  assist 
In  conversion  to  highly  computerized  library 
system  for  80's  and  beyond.  Send  resume,  list¬ 
ing  experience  and  salary  history  to  Box  3582, 
Editor  &  Publisher, 


FULL-TIME  photojournalist  needed  by  Georgia 
bi-weekly  converting  In  early  March  to  T uesday- 
Saturday  dally.  New  position.  New  building, 
quality  darkroom,  quality  reproduction.  Send 
resume,  clips  and  photo  samples  to:  Bill  Weav¬ 
er.  Editor,  The  Union-Recorder.  Mllledgevllle 
GA  31061. 


NEED  A  TOP  QUALITY  PHOTOJOURNALIST 
In  the  Northwest 

Call  Mike  Major  (206)  894-2733. 


!  PHOTOGRAPHER 

I  Excellent  opportunity  available  for  a  creative, 
experienced  photographer  to  work  In  our  weekly 
newspaper,  minimum  of  1-2  years  experience 
required.  Good  starting  salary  and  company  be¬ 
nefits.  Send  resume  and  portfolio  to: 

THE  NAPLES  STAR 
848  7th  Av,  North 
Naples  FL  33940 

Equal  Opportunity  Employer 


WE'RE  A  MEDIUM  SIZED  daily  In  the  Pacific 
Northwest  with  a  reputation  for  graphic  excell¬ 
ence.  and  we  are  looking  for  the  right  person  to 
direct  our  young  photo  staff.  You  must  be  a  first 
rate  shooter  with  at  least  2  years  dally  experi¬ 
ence.  Photo  page  layout  ability  a  must.  We  offer 
a  good  salary  and  benefits  program.  Send  us  a 
letter  and  resume,  along  with  examples  of  your 
work  Including  photo  pages  you  have  produced. 
Box  3663,  Editor  &  Publisher. 


150.000  ZONE  5  dally,  consistent  clip,  pic¬ 
ture  use,  editing  winner.  Best  paper  In  state  3 
of  last  4  years.  Seek  multi-talented  person  for 
desk,  shooting,  photo  and  graphics  editing. 
Chance  of  lifetime  to  join  talented  staff  of  8  In 
desirable  city.  Submit  resume,  slides,  clips  by 
February  8.  1982  to  Box  3708.  Editor  &  Pub¬ 
lisher. 


PRESSROOM 


METRO  PRESSMAN-OPERATOR.  Sunny  Ari¬ 
zona,  good  benefits,  growing  organization. 
Non-union.  $350  plus  bonus.  Contact  Norm 
Miller,  PO  Box  1547,  Mesa  AZ  85201  or  (602) 
989-6595. 


WE  ARE  SEEKING  an  experienced  journeyman 
press  operator.  Prefer  experience  on  both  let¬ 
terpress  and  offset  equipment.  Will  be  convert¬ 
ing  to  offset  within  a  year.  We  are  seeking  an 
Individual  with  good  mechanical  and  camera 
background .  In  return ,  we  offer  good  salary  and 
liberal  fringe  benefits.  Hours  flexible.  Send  re¬ 
sume  to  Box  3732,  Editor  &  Publisher. 


PRODUCTION 


ACHALLENGING  POSITION  with  a  progressive 
5-day  dally  newspaper  in  a  growing  dynamic 
area.  We  are  looking  for  an  experienced  profes¬ 
sional  to  join  the  management  team  of  one  of 
Taylor  Communications  Inc's  finest  newspap¬ 
ers.  Send  resume  to  Dave  Kramer,  General 
Manager,  The  Herald.  PO  Box  649,  New  Braun¬ 
fels  TX  78130. 


COMPOSING  ROOM  FOREMAN 
Key  position  In  busy  printing  plant.  Candidate 
must  have  experience  In  modern  typesetting 
systems  and  personnel  management.  Must  be 
able  to  meet  rigid  deadline  schedules.  You  will 
be  rewarded  for  your  talent.  Please  send  re¬ 
sume  to  Sam  McMIchael,  Des  Plaines  Pub¬ 
lishing  Co.  1000  Executive  Way,  DesPlainesIL 


PROMOTION 


PROMOTION  MANAGER 
lOOM  fast-growing  Zone  9  dally  needs  experi¬ 
enced  creative  Individual  to  handle  promotion 
!  responsibilities  Including  promotion  of  circula¬ 
tion,  news  and  advertising  sales:  In-paper, 
other  media  contests  and  national  publica¬ 
tions.  Salary  based  on  experience  and  qualifi¬ 
cations:  excellent  fringe  benefits.  Send  re¬ 
sume,  work  samples  and  salary  history— first 
letter.  All  replies  kept  In  confidence.  Box 
I  3644,  Editor  &  Publisher. 


RESEARCH 


RESEARCH  ANALYST 

Established  newspaper  representative  firm 
needs  analyst.  Good  future,  1  year  experience 
preferred.  Zone  2  location.  Send  resume  to  Box 
3713,  Editor  &  Publisher. 


SALES 


SUNBELT  shopper  needs  strong  sales  lead¬ 
ership.  Equity  position  available  to  right  per¬ 
son.  Resume  to  Box  3615,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  January  16,  1982 


POSITIONS  WANTED. 


POSITIONS  WANTED 


POSITIONS  WANTED 


EDITORIAL 


ECONOMIC  REPORTER.  Prize-winning  busi-  |  SUNDAY  MAGAZINE  EOITOR/WRITER.  Crea- 


to  metro  or  small  group  management.  Available  I  daily.  (914)  692-5865 
February  1.  Box  3645,  Editor  &  Publisher. - 


ADMINISTRATIVE  \  _ CIRCULATION _ |  local,  national  economic  developments  for 

— — —  ,  metro'smainnewssection.  Box3674.  Editori 

FORMER  METRO  publisher-editor,  excellent  CIRCULATOR— 15  years  experience,  seeking  |  Publisher. 

record,  pioneered  newtechnology.seeksreturn  number  one  or  two  spot  with  small  to  medium  - 

to  metro  or  small  group  management.  Available  daily.  (914)  692-5865.  EDITOR  of  national  energy/business  weekly 

February  1.  Box  3645,  Editor  &  Publisher. _ with  general/foreign  freelance  clips  seeks  re- 

_ I  CREATIVE,  aggressive  executive  with  extensive  porter  job  with  city  daily.  Any  Zone.  Box  3733, 

GENERAL  MANAGER— Aggressive,  know-  \  background  in  newspaper,  magazine,  trade cir-  Editor  &  Publisher. 

ledgeable  all  phases  newspaper  operation,  culation,  marketing,  pr  and  promotions.  Prefer  - 

Proven  record.  Highest  references.  Box  3505,  Zones2,  3.  JT  Brewer,  35  Essex  St,  Deep  River  HARDWORKING  sportswriter  seeks  jobon  mkf- 

Editor  4  Publisher.  !  CT  06417.  sized  daily  in  Zones  2. 3.  5.  Three  years  experi- 

_  _  ence.  Box  3668,  Editor  4  Publisher. 

PUBLISHER — Why  not  hire  a  super  aggressive  CIRCULATION  DIRECTOR — 13  years  experi-  .. 

CEO  with  proven  knowledge  and  background.  I  ence  all  phases  PLUS  TMC,  compter;  on  am/  IN  SEARCH  of  writing  spot  heavy  on  human 
will  market  and  guide  your  newspaper  to  new  pm  and  combined  dailies  9  to  50M;  record  of  interest,  features.  Ernie  Pyle  winner.  Now  at 
heights!  I  am  presently  employed  asa  publisher  sizable  gams  thru  promotions  and  attained  writing  peak.  Box  3658.  Editor  4  Publisher. 

with  experience  in  dailies,  weeklies  and  shop-  100%  collections.  Top  references.  Box  3692.  - 

pers.  I  desire  to  relocate  to  Zones  3,  4  or  6.  '  Editor  4  Publisher.  IF  YOU  CAN'T  WAIT  for  a  rookie  to  develop,  or 

Make  1982  a  good  year.  Box  3730,  Editor  4  i  _  you  don’t  want  to  take  the  risk,  how  about  look- 

Publisher.  DISTRICT  MANAGER  with  10  years  experience  mg  at  a  veteran?  I've  got  4  years  metro  daily 


ness  writer  on  large  daily  seeks  post  covering  .  tive,  experienced,  organized.  Seeking  position 
local,  national  economic  developments  for  I  on  paper  or  magazine  that  puts  quality  first, 
metro'smainnewssection.  Box3674.  Editor4  i  Box  3660.  Editor  4  Publisher. 


I  Editor  4  Publisher.  IF  YOU  CAN'T  WAIT  for  a  rookie  to  develop,  or 

_  you  don’t  want  to  take  the  risk,  how  about  look- 

DISTRICT  MANAGER  with  10  years  experience  mg  at  a  veteran?  I've  got  4  years  metro  daily 

seeking  number  I  or  II  spot  with  small  to  experience,  a  decade  m  small  town  newspaper 
medium  daily.  Box  3726,  Editor  4  Publisher.  I  ownership,  as  well  as  some  university  and  busi- 
I  ness  publishing  experience.  I  miss  the  oppor- 
I  tunity  to  Specialize  in  wtut  I  do  best — editorials 


SUCCESSFUL  major  market  executive  desires  I  medium  daily.  Box  3726,  Editor  4  Publisher.  !  ownership,  as  well  as  some  universit 
general  management  post  on  small  to  mid-size  I  — — — "4^  publishing  experience.  I  miss 
daily.  Knowledge  of  all  operating  departments  !  cnrrnoiAl  tunity  to  specialize  m  what  I  do  best— editorials 

and  skilled  at  achieving  bottom-lme  results.  ;  _ EUlluniML. _  and  columns.  I’m  a  solid,  dependa 

Imaginative  aggressive  decision  maker  with  ex-  i  .  i  mer  with  the  records  to  prove  it  .  If  yo 

pert  people  skills.  Box  3680,  Editor  4  Pub-  i  AWARD-WINNING  sports  editor  of  small  town  i  might  be  able  to  fill  out  your  staff  | 

hsher.  daily  seeks  advancement  to  medium  or  large  I  tact  Box  3709,  Editor  4  Publisher 

_  '  daily  as  sports  copy  editor  or  slot  man.  Four  i  _ 

SUCCESSFUL  general  manager  with  MBA  and  '  )!“fs  experience,  proven  ability,  can  do  it  all.  I  MANAGEMENT  or  top  sports  spot  s 

journalism  degrees  seeks  greater  challenge  on  *"7  Zone.  Box  3683,  Editor  4  Publisher.  ,  year  veteran.  Can  handle  any  posi 


Box  3660,  Editor  4  Publish^. 

SCIENCE44EDICINE,TECHNOLOGY.  Versatile 
editor-writer  with  six  years'  experience  clarifies 
research,  policy  issues  for  general  and  profes¬ 
sional  audiences.  Has  covered  Congress, 
Federal  agencies.  Box  3678,  Editor  4  l^b- 
lisher. 

SPORTS  EDITOR  job  on  mid-size  daily  sought 
by  versatile  pro,  34.  Now  on  desk  of  major 
metro.  Idea  man  who  can  build  imagnative, 
readable  section.  Good  organizer:  heavy  layout, 
editing  experience.  Enjoys  working  closely  with 
writers.  Box  3716,  Editor  4  Publisher. 

THEATER  CRITIC — Connecticut.  Style  and 
sensitivity  mark  5  years  with  daily  and  week¬ 
lies.  Staff,  freelance.  Howard  Yielding,  3  Pin- 
neo,  Hanover  NH  03755. 

TOP  Washington  reporter  with  large  out-of- 
town  daily  wants  bureau  chief  job  on  paper 


and  columns.  I'm  a  ^kf.  dependable  pertor-  |  deliberative,  balanced  Washington  coverage 
mer  with  the  records  to  prove  It.  If  you  think  you  that  doesn't  parrot  the  Post.  PO  Box  28469, 
might  be  able  to  fill  out  your  staff  please  con-  Washington  DC  20005. 


larger  paper  in  management  or  marketing  posi¬ 
tion.  Box  3691,  Editor  4  Publisher. 


on  major  metropolitan  daily  seeks  position  as 
SOLD  MY  weekly  paper — available  immediate-  I?*?**  ^8®  editor,  feature  writer  or  other  in¬ 
ly,  25  years  exprience  in  all  phases  of  daily/  i  volvement  in  ^s  cqwage.  Good  Rotation, 
weekly  news  business.  Heavy  production  and  i  well-rounded.  Box  3701.  Editor  4  Publisher. 

administrative  experience.  CF  Budd  Loesch,  -  .s - T- — ^ - rr 

64SWllth.ChehalisWA98532;(748-3206.  I  *BLE,  ENERGETIC.  Desire  writing/copyedit- 


years  experience,  proven  ability,  can  do  it  all.  I  MANAGEMENT  or  top  sports  spot  sought.  23- 
Any  Zone.  Box  3683,  Editor  4  Publisher.  :  year  veteran.  Can  handle  any  position.  Kerry 

_  ,  Yencer,  114  David  Dr.  Slidell  LA  70458;  (504) 

AWARD-WINNING  reporter-editor-jazz  writer  641-1982. 


ABLE,  ENERGETIC.  Desire  writing/copy  edit- 


MAY  '82  Carnegie-Mellon  University  grad 
seeks  features,  reporting,  com  editing,  or  lay¬ 
out  position.  Intern  with  Pittsburgh  Press. 
Scholastic,  Inc  in  New  York  City.  Editor  of 
award-winning  college  newspaper.  Six  years 


SEEK  RESPONSIBLE  POSITION  with  quality  1  Porting.  Work  for  local  daily.  Studwt  editor 


ing/research  job— print  media.  Grad,  teach  re-  writing,  editing,  layout  experience;  also  dar 
porting.  Work  for  local  daily.  Student  editor.  !  kroom  and  VDT’s.  Excellent  clips.  refereiKes. 


newspaper  company.  34  years  old.  Journalism 
degree.  Five  years  with  ad  agency.  Built  suc¬ 
cessful  weekly  from  scratch.  For  more  call 
(206)  748-1953  or  write  Box  1 185,  Chehalis 
WA  98532. 


_ ADVERTISING  I  years  doing  all  sports.  No  problem  relocating.  [  ! _ I _ ^ _ 

Hard  worker,  VDT  and  teleram.  Clips  and  re-  SPORTS  REPORTER 

ADVERTISING  MANAGER/GENERAL  MANA-  |  sume  on  request.  Box  3704.  Editor  4  Pub-  j  Recently  employed  by  major  metro  daily  but 

GER,  31.  8  years  weeklies  and  dailies,  leader,  j  lisher. _ ;  disappointed  in  lack  of  opportunity  to  use  writ- 

good  with  pMple,  excellent  references  Re-  j  BUSINESS  WRITER,  14  years  top  metro  |  ing^ills.  C^ed  all  sp^s  3  y^ as  stipend 

sume  available  If  you  inquire  to  Box  3652,  |  seeks  new  opportunity.  Savvy,  tena-  s'®”®' 9",  Served  1  yw  as 

Editor  4  Publisher.  imiiainiriuo  Frtitnr  a.  Piih- 1  sports  editor  on  prize-winning  weekly.  Seeking 


TALENTED,  aggressive,  young  sports  editor  of 
two  AM  dailies  seeks  new  challenge  in  major 
league  city.  Capable  of  handling  any  responsi¬ 
bility  whether  it  is  onabeat  or  on  the  desk.  Also 
interested  in  similar  position  on  suburban 
medium-size  daily.  Willing  to  relocate  in  any 
Zone.  Please  contact  Box  3&M.  Editor  4  Pub¬ 
lisher. 

YOUNG  REPORTER/managing  editor  of  New 
York  weekly  seeks  position  on  small  to  mid¬ 
sized  Zone  7,  8  or  9  daily.  Solid  community 
reporting  experience,  plus  layout  and  copy  edit- 


Interestinsports,  features,  profiles,  (^n  travel.  |  Bob  Leighty,  10  Ellsworth  Terr,  Pittsburgh  PA  |  ing.  Good  references.  Reply  to;  Lawrence 


relocate.  Bob  Condor,  319  Stanton.  Ames  lA 
Iowa  State.  May  '82.  (515)  296-2812,  home 


15213;  (412)683-2555. 


_  PUBLICATIONS  manager  for  major  university 

AGGRESSIVE,  experienced  sportswriter.  26,  seeks  return  to  newsroom.  MSJ.  reporting, 
looking  for  new  challenges  on  major  metropoli-  teaching  experience.  Willing  to  start  low  if  pros- 
tan  daily.  Staff  writer  for  New  York  area  daily  4  pects  right.  Box  3653,  Editor  4  Publisher. 


Hard  worker,  VDT  and  teleram.  Clips  and  re-  SPORTS  REPORTER 

sume  on  request.  Box  3704.  Editor  4  Pub-  j  Recently  employed  by  major  metro  daily  but 

lisher. _ ;  disappointed  in  lack  of  opportunity  to  use  writ- 


Editor  4  Publisher. 

ADVERTISING  SPACE  SALES 
5  years  in  California  is  enough.  Returning  to 
Midwest  (prefer  Zone  5).  10  years  of  experi¬ 
ence  including  4  at  top  5  daily,  also  rep  for  top 
trade  magazines.  (714)  751-0041. 


Clous,  imaginative.  Box  3720,  Editor  4  Pub-  *P[*^.*. 
lisher  *  I**  7  *’4®  P*®hf7  *<Yk  and  chal- 

' _  lenge  for  competent.  24-year-old  self-starter. 

BUSINESS  WRITER.  Can  interpret  financial  ® 

reports  and  economic  trends.  Pro-free  market.  Ahizi;  (Zlb)  302-ustjD. 

D^reed  in  both  journalism  and  accounting.  cpnoTc  rnixnp — oiZ - Z - _  . 

B^  3723,  Editor  4  Publisher.  SPORTS  E^T0R-2W  yei^  on  ^11  daily. 


trade  magazines.  (714)  751-0041.  Box  3723  Editor  &  Publisher.  SPORTS  EDITOR— 2W  years  on  small  daily,  ,  gmeering.  plant  facilities  development  ar>d 

- ^ ^ - -  *  ^ks  any  |ob  within  25  miles  of  Univ^ity  in  manaflen>ent.  and  expense  reduction  ar>d  con- 

JUNE  '82  Ohio  Wesleyan  journalism  gr^.  ;  CAREER  CHANGE _ 12  years  neuroscience.  l*  2.  3,  5.  Editing,  layout.  VDT  photo  :  trol.  wfit  and  people  oriented,  with  a  solid 

Summer  p  intern  at  Ohio  magazine.  Fall '81  j  Freelance  radio  reporter,  writer;  2  years  trade  «penence.  String  mi  local  cove^.  No  job-  i  recordof  substantiallyloweringoperatingcosts 

intern  in  New  York  wants  pr  or  print-advertising  i  ^  corporate  puWic  relations  video  and  t«>PP«  Bo»  3631 .  Editor  4  Publisher  j  3,,^  improving  product  quality.  Strictest  confi- 

S72  Rose  I  jgn,,,,  pt;j,ogra^hy.  MA  Journalism,  New  York  op„ptcuvo.tcd  i  k  ■ - 1  3620,  Editor  4  Publisher. 

Blvd,  Highland  Heights  OH  44143.  |  university,  ^tenuary  1982.  F  Muller,  PO  Box  SPORTSWRITER-MA  J-school  graduate  '  - 

-  !  353  Tarrvtown  NY  10591  seeks  employment  Thorough  knowledK  of  all  |  PRODUCTION  MANAGER-Knowledgeable 

13  YEARS  OF  EXPERIENCE  in  advertisingwith  '  ^ ; _  sports.  Aggressive  and  energetic.  Start  sport-  ;  front  to  back  Proven  record  and  highest  refer- 

a  daily  newspaper.  1 1  years  as  "working  "  clas-  I  oESIRE  WORK  with  good  people  who  will  pro-  campus  daily  and  spw^aster  for  ,  gnces.  Box  3506,  Editor  4  Publisher. 


work,  any  Zone.  Lynette  Yarrow,  972  Rose 
Blvd.  Highland  Heights  OH  44143. 


Strauss.  669  E  17th,  Eugene  OR  97441; 
(503)  683-7573 _ 

_ FREELANCE _ 

WRITER.  2  nonfiction  books  on  major  market, 
seeks  ghostwriting,  rewriting,  coauthoring. 
Good  at  helping  prospective  authors  get  pro¬ 
jects  into  book  form.  Standard  rates.  Resume 
on  request.  Box  3706,  Editor  4  Publisher. 

_ PRODUCTION _ 

OPERATIONS  or  PRODUCTION  MANAGER 
ExperieiKed  in  all  operating  and  administrative 
areas,  with  particular  stren^s  in  production, 
data  processing,  mechanical  and  electronic  en¬ 
gineering.  plant  facilities  development  and 
management,  and  expense  reduction  and  con¬ 
trol.  mfit  and  people  oriented,  with  a  solid 
record  of  substantially  lowering  operating  costs 
and  improving  product  qualiW.  Strictest  confi¬ 
dence.  Box  3620,  Editor  4  l^blisher. 


13  YEARS  OF  EXPERIENCE  in  advertisingwith 
a  daily  newspaper.  1 1  years  as  "working  "  clas¬ 
sified  manager.  Will  accept  the  right  sales  posi¬ 
tion.  Please  call  (717)  272-1500. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


1  vide  support,  directiSn  andleadership.  Have  ]  ^®'0“*® 

!  seven  years  experience  at  two  mid-size  dailies  3643.  Editor  4  Publisher. 

'  covering  on  a  beat  basis  everything  from  high  rcA-rnor - Z — _ _ _ , 

1  school  and  professional  sports  tocityandcoun-  STR0N(j  FEATUREwritwreportei^  analyst. 

;  ty  government.  Joe  Thompson,  3325  Spruce  huran  come^.  Extensive  foreign  ex- 

Rd  Apt  3309,  Pontiac  Ml  48055.  perience.  Emie  P7^A“;<1  Returning 

journalism  after  book  stmt.  Seek  challenge 
home  or  abroad.  Box  3659,  Editor  4  Publisher. 


I  EMPLOYED  EDITOR  seeks  top  job  on  quality- 
I  conscious  daily  30.(X}0  ABC  circulation  and 
I  up.  Wide  experience  as  writer,  editor,  manager. 
Prefer  Zones  1-5.  Box  3639,  Editor  4  Pub¬ 
lisher.  _ 


PUBLIC  RELATIONS 

CONNECTICUT  STAFF  of  freelance  work.  My 
resume  includes  jobs  for  Fortune  SOOs,  major 
resorts,  arts  center.  Howard  W  Fielding,  3  Pin- 
neo,  Hanover  NH  03755. 


E&P  Employment  Zone  Chart 


ITS  A  CLASSIFIED  SECRET!  | 

We’ve  got  a  secret — and  it's  strictly  classified  information!  We’ll  i 
never  reveal  the  identity  of  an  E&P  Box  Holder.  However,  if  you  | 
want  to  answer  a  Box  Number  ad,  but  don’t  want  your  reply  to  go  to  : 
certain  newspapers  (or  companies),  put  your  mind  at  ease!  ! 
Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers,  groups  or  companies  | 
you  don’t  want  the  reply  to  reach.  Then  put  the  reply  and  the  note  in  i 
an  envelope  addressed  to  E&P  Classifieds.  If  the  Box  Number  | 
you’re  answering  is  on  your  list,  we’ll  discard  your  reply.  < 

IMPORTANT ;We  can’t  return  your  reply  because  that  would  be  the  ! 
same  as  telling.  So  don’t  send  indispensable  material.  Also  attach  a 
note  each  time  you  want  a  box  holder  checked. 

And  if  you  don’t  want  your  reply  to  be  sent  to  any  property  held  by  a 
group,  it’s  best  to  list  the  properties. 
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Shop  Talk  at  Thirty 

From  Sophocles  to  St.  Paul 


It  tells  you  something  to  know  that  at  10 
o’clock  Saturday  night,  they  were  read¬ 
ing  Sophocles  aloud. 

“And  still  you  dared  to  overstep  these 
laws?”  spake  Creon,  a  king  of  Redford- 
like  handsomeness  who  in  real  life  is 
James  Hoge,  publisher  of  the  Chicago 
Sun-Times. 

“For  me  it  was  not  Zeus  who  made  that 
order  .  .  .  Nor  did  I  think  that  your 
orders  were  so  strong  that  you,  a  mortal 
man,  could  overrun  the  gods’  unwritten 
and  unfailing  laws,”  replied  Antigone, 
the  title  character  in  this  Sophocles 
tragedy,  speaking  with  the  high-minded 
assertiveness  of  a  Mrs.  Pynchon.  In  real 
life,  Antigone  was  Katherine  Fanning, 
editor  and  publisher  of  the  Anchorage 
Daily  News  in  Alaska. 

And  on  they  read,  these  executives  of 
1 1  daily  newspapers  who  had  gathered  for 
a  weekend  at  the  Don  CeSar  Beach  Re¬ 
sort  Hotel  in  St.  Petersburg,  Fla.,  to  read 
the  works  of  philosophers  and  discuss  the 
foreboding  subject  of  “power  and  moral¬ 
ity.”  They  read  the  writings  of  Paul  the 
Apostle,  and  Sigmund  Freud,  of  Karl 
Marx  and  Adam  Smith,  of  Aristotle  and 
Machiavelli,  of  a  dozen  others.  They  de¬ 
bated  the  nature  of  man. 

“This  is  not  just  an  intellectual  binge 
for  the  elite,”  said  William  Brennan,  ex¬ 
ecutive  director  of  the  Florida  Endow¬ 
ment  for  the  Humanities,  which  produced 
the  background  readings.  “It  is  also  a 
means  to  permeate  society  with 
broadened  insight.” 

These  executives,  whose  papers 
together  reach  millions  of  readers  from 
Alaska  to  Florida,  were  the  chosen  per- 
meators.  They  talked  of  the  causes  of 
crime,  the  prospects  for  capitalism,  the 
foundations  of  religion,  the  feeling  that 
“there  are  no  leaders  anymore.”  They 
read  the  pessimistic  philosophers  and 
groped  for  signs  of  hope. 

“We’re  not  here  to  come  to  any  conclu¬ 
sion,”  said  Richard  Rubinstein,  disting¬ 
uished  professor  of  religion  at  Florida 
State  University,  who  led  the  discussion. 
“We’re  here  to  ask  questions.” 

With  that  attitude,  they  plunged  into 
Plato. 

“Obviously  Plato  is  no  supporter  of 
First  Amendment  rights,”  remarked 
John  Emmerich,  publisher  of  the  Com¬ 
monwealth  in  Greenwood,  Miss.  “He 
calls  for  censoring  the  ‘fable-makers.’ 
Children’s  minds  must  be  more  carefully 
molded  than  their  bodies,  he  says.” 

“Is  that  education  or  brainwashing?” 
inteijected  Eugene  Patterson,  editor  and 
president  of  the  St.  Petersburg  Times. 

‘‘What  about  the  evolution  vs. 
creationism  controversy — isn’t  that  a 
controversy  about  what  children  should 


hear?”  said  Roy  Peter  Clark,  assistant 
director  of  the  Modem  Media  Institute, 
which  owns  the  Times  Publishing  Co.  and 
organized  the  seminar.  “Sex  education  in 
the  public  schools — what  should  children 
hear  about  sex?” 

The  executives  pondered  their  own 
role  as  censors  of  what  people  read — a 
role  that  Plato  and  Aristotle  would  have 
left  to  government  but  which  the  U.S. 
Constitution  leaves  to  editors.  The  notion 
that  “if  it’s  the  truth,  print  it”  destroyed 
the  Nixon  presidency. 

“In  those  situations,  we  shouldn’t  de¬ 
cide  whether  the  truth  is  acceptable  or 
not,”  said  David  Laventhol,  publisher  of 
Newsday  in  New  York.  “We  should  print 
it  and  let  others  decide.” 

But  what  of  all  the  news  of  crime  and 
despair,  asked  Fanning,  the  editor  from 
Anchorage.  “Have  we  held  that  up  as 
models  of  behavior  in  our  society?”  she 
asked.  “I  would  like  to  throw  out  the 
question  of  emphasis.” 

Hoge,  the  Chicago  publisher,  cited  the 
theory  of  Thomas  Jefferson;  “If  given  the 
truth,  people  make  judgments  for  them¬ 
selves.” 

The  journalists  moved  on,  eventually, 
to  the  broader  problem  of  crime  and  why 
it  happens.  They  talked  of  Jean  Jacques 
Rousseau’s  theory  of  the  social  contract, 
the  agreement  of  individuals  to  organize 
and  society,  and  why,  some  people  “feel 
they  weren’t  included  in  that  bargain,”  as 
the  issue  was  put  by  Ned  Chilton,  pub¬ 
lisher  of  the  Gazette  in  Charleston,  W. 
Va. 

‘‘What  we’re  talking  about  is  the 
‘underclass’,”  said  Patterson,  “There  is 
a  growing  unconcern  among  the  people 
who  could  try  to  bring  the  underclass  into 
the  social  contract.” 

“Sure  we’ve  got  a  breakdown  of  the 
social  consensus,  but  not  just  on  the  part 
of  the  underclass,”  said  Hoge.  Federal 
budget  cuts  are  affecting  the  “working 
poor,”  people  who  one  banker  says  are 
seeking  loans  now  to  buy  food.  “These 
are  the  people  who  will  become  new  par¬ 
ticipants  in  crime.  Once  they  exhaust  the 
loans,  they’ll  turn  to  illegitimate  means.” 

Emmerich,  from  Mississippi,  felt  there 
is  more  crime  now.  But  John  Seigenthal- 
er,  editor  and  publisher  of  The  Nashville 
Tennessean  thought  otherwise.  Seigen- 
thaler  recalled  the  fear  he  felt  in  “the 
Dillinger/Barker/Pretty  Boy  Floyd  era” 
and  remarked,  “1  just  knew  they  were 
coming  through  Nashville.” 

The  executives  returned  again  and 
again  to  the  underclass,  as  the  philo¬ 
sophers  called  it.  Several  of  the  philo¬ 
sophers  had  written  that  rich  people  and 
political  leaders  often  found  certain 
groups  of  people  expendable.  Rubinstein, 


the  FSU  professor,  noted  the  famine  in 
Ireland  in  the  1840’s,  when  “over  a  mil¬ 
lion  people  literally  dropped  dead”  while 
landowners  “welcomed  the  opportunity 
that  the  famine  gave”  to  buy  land  at  low 
prices. 

Hoge  said  Reagan  economics  is  a 
“modern  version”  of  that.  “It  took  us  15 
years  or  so  to  get  into  high  inflation.  Now 
we  have  a  political  consensus  to  try  to 
wring  inflation  out  of  the  economy  in  ab¬ 
out  two  years.  What  are  going  to  be  the 
social  costs  of  doing  it  that  fast  and  that 
brutally?” 

But  through  the  despair,  the  publishers 
sought  hope.  They  found  it  in  Christian 
theology,  like  Paul’s  letter  to  the  Philip- 
pians:  “Do  nothing  from  selfishness  or 
conceit,  but  in  humility  count  others  bet¬ 
ter  than  yourselves.”  They  also  found  it 
in  the  writings  of  the  American  revolu¬ 
tionists  and  their  faith  in  individual 
freedom. 

And  they  found  it  in  Antigone,  the 
Greek  tragedy  they  spent  their  Saturday 
night  reading.  The  play  reflected  a  pers¬ 
pective  different  from  the  dominant 
American  view  of  right  vs.  wrong,  said 
Rubinstein;  it  was  a  contest  between 
“two  people  who  are  both  right.” 

List  of  attendees 

Professor  Richard  L.  Rubenstein,  De¬ 
partment  of  Religion,  The  Florida  State 
University,  Tallahassee,  Fla. 

John  Emmerich  ,  editor  and  publisher. 
Greenwood  (Miss.)  Commonwealth. 

W.  E.  Chilton,  III,  publisher.  Charles¬ 
ton  (W.  Va.)  Gazette. 

David  Laventhol,  publisher,  Newsday. 

Rhea  Eskew,  president.  Multimedia 
Newspaper  Co.,  Greenville,  S.C. 

Mary  Schurz,  editor  and  publisher, 
Danville  (Ky.)  Advocate  Messenger. 

James  Hoge,  publisher,  Chicago  (Ill.) 
Sun  Times. 

Katherine  Fanning,  publisher.  Anchor¬ 
age  Daily  News. 

John  Seigenthaler,  editor  and  pub¬ 
lisher,  Nashville  Tennessean. 

Edwin  Heminger,  editor  and  publisher, 
Findlay  (Oh.)  Courier. 

Paul  Block,  Jr.,  publisher,  Toledo 
(Oh.)  Blade. 

J.J.  Daniel,  publisher,  Florida  Times- 
Union. 

Eugene  C.  Patterson,  editor  and  presi¬ 
dent,  Times  Publishing  Co. 


LEE  DIRKS 
&  ASSOCIATES 

Professional  Assistance 
To  Newspaper  Owners 
On  Appraisals  and  Sales 

Suite  3343/100  Renaissance  Center 
Detroit,  Michigan  48243 
313-259-0080 


48 


EDITOR  &  PUBLISHER  for  January  16,  1982 


mm  iL 


/ 

*■  I  ipwiitHlUJU^'iiJi^Ji  ■  \M9^mtV[mn  . . . . . . ''■ 


Vmat  business 
does  a  handsome 
dog  like  me  have 


My  name’s  McGruff,' and  it’s  my  busi¬ 
ness  to  help  prevent  crime.  I  think  it 
should  be  your  business,  too— to  teach 
your  employees  how  to  protect  them¬ 
selves.  Just  send  for  my  business  Mt 

gl  help  you  develop  a  program 

lat  teaches  your  employees  how 
x)  make  their  homes  burglar- 
proof,  make  their  neighborhoods 
safer,  even  how  not  to  get  mugged. 
And,  while  you’re  at  it,  get  in 
Lch  with  the  cops— they  can  help 
out.  So  now  you’re  probably  won- 
^  aermg  (like  a  top  cat  businessman 
should),  what’s  in  it  for  you.  That’s  easy. 
When  your  company  works  harder  for 
your  people,  your  people  work  harder  for 
your  company. 

So  take  the  time,  and... 


TAKE  A  BITE  OUT  OF 


J  McGruff,  Crime  Prevention  Coalition, 
j  20  Banta  Hace,  Haokensack,  NJ  07601 
•  Please  send  me  lots  of  information  on 
I  Crime  Prevention. 


Name: 


Company: 


A  message  from  the  Crime  Prevention  Coalition, 
this  publication  and  The  Ad  Council. 

© 1980  The  Advertising  Council.  Inc. 
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We’re  getting  ready  for  the 
1982  WORLD’S  FAIR  in 

Knoxville . . . 

ARE  YOU? 


23  countries  of  the  world,  54  leading  corporate  sponsors  and 
exhibitors  to-date,  25  of  the  nation’s  top  entertainers,  and  a 
host  of  others  are  busy  planning  for  their  participation  in  the 
1982  World’s  Fair  in  Knoxville.  Advance  ticket  sales  and  hotel 
reservations  are  already  exceeding  all  expectations. 


The  estimated  1 1  million  visitors,  the  $450  million  anticipated 
economic  impact,  plus  the  vigorous  Sunbelt  growth  of  the 
Knoxville  market  offer  a  great  potential  for  your  business 
plans  in  1982.  Become  a  part  of  this  action  in  Knoxville.  Plan 
to  visit  the  Fair  yourself.  You’ll  have  to  see  it  to  believe  it! 
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